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081 101

081 102

081 103

082 101

awlneiiansdoans 3(3-0-6)
(Thai for Communication)

vdnuwarLAnvesNsaeas Minwenslinwlnefienisieasesnefiussansnmuay
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Principles and concepts of communication; the use of Thai language skills for
effective and creative communication in daily life and for knowledge seeking.
Mu19enquludInuseandu 3(2-2-5)
(English for Everyday Use)

nstintnuenudanguiia 4 Taginnisilawaznisnaludinuseiriu wavly
anunsaisng q Bneruiteruidnle annsaaslaruddy Andeuluszdudenii uas
annsaldnudnguiueiediouamananuildsenuies

Practice of four language skills with an emphasis on listening and speaking in
everyday life and in various situations; practice of reading comprehension to be able
to summarize main points; practice of paragraph writing; ability to use English as a tool
for knowledge seeking.
ASHAIUINNBZATWIDING 3(2-2-5)
(English Skills Development)
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Practice of four language skills with an emphasis on reading and discussion on
what is read; ability to use information from reading to write; listening for main ideas;
ability to use English as a tool for knowledge seeking.
uywdnuAaus 3(3-0-6)
(Man and Art)
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o13ual ARnude wagnisazvieunmdean In1suesnardurunauAaUzanidyy
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The significance of arts; the role of mankind as art creators; sources of
inspiration; the evolution of art in the areas of visual arts, drama and music from the
past to the present; unique characteristics of artworks, arts as an expression of
mankind’s ideas, emotions, beliefs and as a reflection of society, art appreciation from
aesthetic perspectives and the interaction between art, mankind and society.
082 102 WYWIAUNITEINETIA 3(3-0-6)
(Man and Creativity)
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The evolution of mankind; mankind’s role in abstract and concrete creation
which have been the foundations of human civilization from the past to the present;
contributing factors, processes, characteristics and outputs of creativity and impacts on
mankind in each period; analysis from the perspective of history and relevant
disciplines.
082 103  UFsynudin 3(3-0-6)
(Philosophy and Life)
ALY AEAnLarIEnIInIsUSsIsuAsndosiuiin n1sualanIAILes
AN AANNINTTEETTUMAZAINN N1sAneEeTimnra N1TAwIzilsnulgmsiuade
guaztldnisasisdriinmeasusssy anuiuiaveudenues Lasdsny
The significance of philosophy, concepts and philosophical methods related to
life; the acquisition of truth, knowledge, ethical values and beauty; logical thinking and
analysis of contemporary issues leading to ethical consciousness and social and

personal responsibilities.



082 104 @138553ulANn 3(3-0-6)
(World Civilization)

AIMNEYa3AII 915853 JULUULATaTefugufiiiludiudavesersesTau
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The significance of civilization; forms and fundamental factors leading to the
origin of civilization, the glory and decline of world civilization in each period; the
process of civilization accumulating from creativity and learning experience and
material and spiritual interaction between civilizations related to politics and
government, law, literature, art, philosophy, religions and beliefs benefiting present
society.

082 105 @158535ulNe 3(3-0-6)
(Thai Civilization)

flugruuegdfauinisvesensesssulng givdmnadiulssiimans n1sadisassd
Aoy 9iidaalveg wazusannisinusssu lngasaunquAIYT 133NTTL Aads M1awn
N15499N15UNATDY LATYFNILATHIAY sanansEnuveinemaniuazmaluladuas
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Foundations and evolution of Thai civilization with an emphasis on historical
background, creativity, social value, folk wisdom and cultural heritage: language,
literature, art, religion, politics and government, the economy and society; the effects
of science and technology; the role of Thailand as a member of the international
community.

082 106 AaUzaanUnenssuluuszyrnuaday 3(3-0-6)
(Architecture and Related Art in ASEAN Community)
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The development of settlements in relation to geography and ecology.
Examining different styles of vernacular architecture, in the context of belief, religion,
and culture. The development of architecture, its related arts and architectural
heritage. Contemporary architecture indicative of the identity of ASEAN countries.

082 107 @3N sHALTIn 3(3-0-6)
(Meditation for Self-Development)
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Meanings, objectives, methods, and stages of meditation. The commencement
of meditation, the characteristics, and benefits of recitation and meditation.
Characteristics of anti-meditative states and the applications of meditation in daily life.
Meditation for study and work, including the characteristics, stages, qualities, and
benefits of Dhyana (contemplation) and jhana (awareness). Concepts of Vipassana
(insight) and the differences between Samatha (serenity) and Vipassana, including
diagrams of Samatha and Vipassana techniques. The relevance of Vipassana for global
citizens.

082 108 AaUzAUTMUSITUNIINISIAL 3(3-0-6)
(Art and Visual Culture)

nardn1TausIulusuAaUy n1seenuuy tazaardnenssnaindaduuesusugn
n1siiles demy LAsTwgia Ineimansuazsmalulagludinunsiunn HansenuaNnITTU
Tausssumemaiiuanaz Tusnidunludseulneg

Cultural products in art, design and architecture as reflection of philosophy,
politics, economics science and technology of western culture, effect of the adoption

of Western visual culture on Thai society.



082 109 AUAIIINY 3(3-0-6)
(Music Appreciation)
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Elements of music, Thai and foreign music; works of important Thai and foreign
composers; comparison of characteristics of music from different nations and folk
music; unique characteristics of Thai music, and the relationship between music and
other art forms.

082 110 AauzmsaniiuTiauaziinauagiandusy 3(3-0-6)

(Art of Living and Working for Happiness)
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Studying in order to understand oneself and others. Roles and responsibility for
oneself and community. Principles of cooperation. Personality and social manners.
Morals and ethics in everyday life and work. Ways of living and working based on
principles of sufficiency economy.

083 101 wywdfudawandey 3(3-0-6)
(Man and His Environment)
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The relationship among humans, environment and geographical ecology; the
harmonious relationship of living things with the balance of nature; factors leading to

degradation of natural environment and geographical ecology; characteristics and

scopes of present problems; trends of problems in the future, the effect of the



problems on human race; enhancement and involvement in environmental
management for the sustainable society.
083 102 InIneuNYweFUNUS 3(3-0-6)
(Psychology and Human Relations)
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Human nature focuses on development, developmental stages, contributing
factors to the development, self- perception and perception of others, attitude,
interpersonal satisfaction, communication and interpersonal relations, principle of
motivating people, emotion, emotional control and coping with stresses, personality
development, adjustment, leadership, teamwork, an application of psychology for self
improvement and to create the quality of life.
083 103 #&NNITIANT 3(3-0-6)
(Principles of Management)
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Meanings and importance of the management. Purposes and principles of
philosophical concepts in theoretical contributing to success in life. Operation or
mission of individual; organizations and societies to be accomplished efficiently and

effectively with ethics and social responsibility. Policy and planning; organisational

behavior; organising; resource management and evaluation.



083 104 AWIANE 3(2-2-5)

(Sport Education)

Aadunnvesinn Beud Aneu Wauvinee wedlafiv ngsedeuwazniing usem
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The history of sport education, learning, training, skills development, technical
of sport, regulations and rules, etiquette of players and spectators, physical fitness,
accident prevention of sport, first aid, the role of a good athlete and an audience, the
benefits of sport to enhance wellness. A choice to study an international sport or

contemporary sport.

083 105 n15klias N1sUnATBLazIATYgNANY 3(3-0-6)

083 106

(Thai Politics, Government and Economy)
1AS9A3I9 SPUU WaENIBUIUNITNINITIERY NSUNATEILATLATEENT WAILINS

UNUIMTDINIAST AAUsErdian Tiassilimiuanuduiiusszninenalanisnisiies
nMsUnesesuaziATIsRaTdmansEnUdamTiaLUsenA  aaerauAnwinanszuveslan
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Structure, system and processes of Thai politics; government and the economy;
the development of government and civil society’ s roles; analysis of the relationship
between political mechanisms, government and the economy affecting national
development; analysis of the impact of globalization on politics, government and
economy.
Aauznisuanslusndeu 3(3-0-6)
(Performing Arts in ASEAN)
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Forms, content, uniqueness and context of the formation of performing arts in

ASEAN countries; the shared identities reflected in performing arts.



083 107 JNINUTIINDWTY 3(3-0-6)
(Aspects of ASEAN Culture)
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The formation of ASEAN and the ASEAN community; identities, diversities and
the cultural relationship among ASEAN countries and their intercultural
communication.

083 108 IAUSITUAUAIDNTEU 3(3-0-6)
(ASEAN Music Culture)
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Musical culture in the ASEAN community; history and development of
mainstream ASEAN music culture, music theories; musical instruments; ensembles;
major songs and key ASEAN composers and musicians; the relationship between
ASEAN music and other art forms; the present situation of ASEAN music.

083 109  MslUYINY19E319655A 3(3-0-6)
(Creative Living)
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Creativity and aesthetics of individual, family and community life, including
factors determining lifestyle. Examining sufficiency living, consumerism, basic factors
and facilities in human living. Understanding resource consumption, inhabitance,

social and environmental responsibility and civil duty.



083 110 AanIsUHETINGEN9E5A 3(3-0-6)
(Activities for a Creative Life)
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The meaning and importance of self- development for students. Desired
graduate attributes and the cultivation of a positive attitude as a global citizen. The
encouragement of volunteerism, morality, ethics and honesty.  Teamwork
development. Lifelong learning from student development activities.
083 111 Uszaun1ISAlUILIYIA 3(3-0-6)
(International Experience)
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The importance and objectives of integrated learning through travels and
international experiences, including planning and preparation of trips, training for
experience at a university, academic institute or other institutions in a foreign country
as suggested by the Faculty of University. Knowledge and experience of language,
culture, tradition and history gained from the chosen country.
083 112 WANLATEFNINBLNEINUNITWAUIFIAN 3(3-0-6)
(Sufficiency Economy and Social Development)
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Definitions, principles, concepts and significance of sufficiency economy. Case
studies of royally-initiated projects related to sufficiency economy. Application of
sufficiency economy principles to proper awareness in ways of life.

084 101 mmnﬁaqﬁumw 3(3-0-6)
(Food for Health)
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Introduction to bodily needs of food; compositions of food; food hygiene and
health; diet imbalanced with diseases; eating habits and health; nutritional problems
and diseases; diseases from contamination of food preservatives and packaging; food
safety and consumer protection.
084 102 HeuINEON NARBUATWAIII 3(3-0-6)
(Environment, Pollution and Energy)
dulszneunazeuduiusvesdseing q Tusssund ave wansenu Laznnsinnig
NaRWBUARN 9 WENIU NANTENUIINNT NS INULAZAITIANTS
Compositions and relationships of natural elements. Causes, impacts, and
management of various types of pollutants. Energy. Impact and management of
energy usage.
084 103 maufinwes waluladasaunauaznisioss 3(3-0-6)
(Computer, Information Technology and Communication)
unumuazaNddyvesreNfinmes naluladasaumauaznisdeasluiiagiu
wunltiiluswian anuditugiu nsUssgndednsadsassd nawanusiuas ngvansuas
WussTuifedes
Roles and significance of computers, information technology, and
communication in modern days. Future trends. Basic knowledge, creative applications,

securities, laws, and ethics related to computer and information.



084 104 AMAAEASLAZADRA IWIINUTZII1IU 3(3-0-6)
(Mathematics and Statistics in Everyday Life)
9 SEUUTILIUATY 33NN Auianlu Ussinvvestoya abfnssasun
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Real number systems. Logic. Probability. Type of data. Descriptive statistics.
Index number. Interest. Income tax. Basic accounting.
084 105 lanuiunalulaguazuinnssy 3(3-0-6)
(World of Technology and Innovation)
USoey wudAn wagnsasassamalulaguazuinnssudie 9 lulagduwazeauian
N3 N13UsEYNAlYuarn13IANIS unuInkagkansenuIInnIsiaLmaluladuay
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Philosophy, concepts and innovative technology and various innovation in the
present and future. Development, application and management. Role and effect of
developed technology and innovation on the life, economics and social.
084 106 AnwnAdans wazwmalulagludszaranodeou 3(3-0-6)
(Science and Technology in ASEAN Community)
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Science and technology for the creative and sustainable development of
ASEAN community, with regards to society, economy, art, culture, education, public
health environment. Examining community education resources for science and
technology, and knowledge exchange between ASEAN scientists and technologists.

Public communication activities, and the creation of media resources to demonstrate

the impact of science and technology on the community.



084 107 wasulusndeu 3(3-0-6)

(Energy in ASEAN)

ANUEFYTOINE I UL EINEeN UEinnveendsiny waluladnisnannga
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Importance of energy and environment. Types of energy. Energy conversion
technology. Situation and trend of energy use in ASEAN and in the world. Renewable
and alternative energy resources in ASEAN. Potentials of energy production in ASEAN.

Energy policies in ASEAN. Global warming. Environmental impacts due to energy use.

084 108 lanwasa1sIAEns 3(3-0-6)

360 111

(Earth and Astronomy)

AudunILaANEIAYYRIIBIANSIANEAS UTTEINTIALAN NITHEINTAINIS
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History and importance of astronomy, the earth’ s atmosphere and
meteorological forecasting. Astrological phenomena and observation, the solar system,
constellations and application of this knowledge in everyday life.
pidganlneiunisadreassa 3(3-0-6)

(Thai Wisdom and Creativity)
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Thai Design and Creativity process whether the craftworks, product design,
decoration, re-using material for solving the livelihood’ s obstacles. Exploring Thai
Wisdom as main factors of creativity by variety searching and data collection techniques
into synthesis process for example: photography, motion picture, sketching, model

making.



360 112

360 113

quvissAandiiosdu 3(3-0-6)
(Basic Aesthetics)

VOULIALAZAIUNLYVDIAUNTEANENT VB IIMNEANNNY UsyiRuuiAnkasiAuAf
YDIY WY AaAUNLLAAzeAaY doiduiugiuaufn uazanudilaluduanuam Suay
Dudslesisonsimuwsaiioy uwazdnsugialunisussfiuguineausemans

Scope and meaning of Aesthetics, Theory about beauty, history of concept and
attitude about the beauty in various periods. Basic thoughtfulness and notion of beauty
guiding into taste development and aesthetics evaluation.
N199RNKULLATASNATIAlURAUT AT IUDEN 3(3-0-6)

(Design and Creation in Oriental Arts)

NITUIUNITLATUIUNVDINITODNLUULAZAS1saTTAlUAaUznzTunen Tutiuiailay
fufisng 4 ManauRaTUTaLIAAKLAYIENT SudeliAmimun NI usULUULAE YT
Waduuuminmseenuuukazadeassd ﬂ’liﬁ‘U‘VlE]@Qﬁﬁ@@ﬂﬁ@ﬂﬁmngﬁﬁ@mﬂﬂEJ

Process and context of Eastern Design and Creativity in any space and time,
composition of concept and methodology initiative of development of forms and identity

as the guidelines of design and creation inheritance of both local and Thai wisdom.



NUINIBILANL

360 101

360 102

360 103

360 104

N1598NLUU 1 2(1-3-2)
(Design 1)

NOUNIEUNTENIN TIAUSIH NeunITeankuy Nquld wagiinwelunisaienendg
UURnIseRnuY

Aesthetics theory, visual element, design theory, theory of colour and the skill of
translate into Design.
N159NUUY 2 3(1-4-4)
(Design 1)
JyUsAuneY : 360 101 N15E8NLUU 1

VOUHN1T00NLUULALNTLUIUNITOONLUUATIETIA Winwrlunislongullunis
geNUUUNANUT @ LAYaLETR

Design theory and creative process design with practice the design theory both
two and three dimension.
MU 1 2(1-3-2)
(Drawing 1)

ndnn1s Branmansidunaziaiugu NvugUnsasvadn Yuldeingeins i
MnsINTIALas Ty udaiatu naenautitonnuesanuiinis iunnugniesedlassaing
sUnss dmdn udswezi dnvaisiiufn TanBen swedlndlne msuansdnvazangld
In&desmnuanimiduase

Principles and techniques of drawing and basic rendering from geometric models,
natural and man- made still life, to real- life perspective, with accuracy in terms of
structure, shapes, volume, light and shadow, texture, details, perception of distance, and
unique characteristics of object.
MALEY 2 3(1-4-4)
(Drawing 1)
AUsAUnNDU : 360 103 1ALEY 1

[ |

MANATT 3W1AnmALN udeIngene 9 NanulsERnIngse 81A1sanIun wagiavind
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lngidunnugnassradlaseasiegunse dmdn uwasiazin Uil sigasden szeglng lna



360 105

360 106

360 107

yinwglumaidenldgunsaling q Welitimuvainvansveamaiin uazaenadesiuinguszasd
MIuARsnuuaNIzIesENiy ° saonTueTuainNLiEnvesuLUR g

finsfnuuenaniud

Principles and techniques of figure drawing, still life, sculpture, architecture and
landscape, with accuracy in terms of structure, shapes, volume, ligsht and shadow, texture,
details, perception of distance, skills in choosing appropriate tools to enhance the variety
of techniques and in accordance with the purpose of drawing, expression of the object’s
characteristics, and feelings of the models.

Field trips required.
Aausuua 1 2(1-3-2)
(Art Studio 1)

mMsassassdnuiaudadanda lnensldmedianiig 9 fnvzuwavanudiloludedsd
1R wavesrusznavfadlunisanevendnuazvesinguasyiailonn

Creation of two-dimensional visual artwork with various techniques, skills and
understanding in usage of color, dimension and composition, in order to express the
character of object and perspective.
Rausuua 2 3(1-4-4)
(Art Studio II)
udeRuney : 360 105 AaUzUjuR 1

nsadassdauiiruAad Massdfuazawdd nsUszgndldinadauarTansinag
Fwznazarudlaludodasade 35 Usunns wariiuio

Creation of two-dimensional and three- dimensional visual artwork with the
application of different techniques and materials, skills and understanding in structure,
dimension, mass and texture.
nsBeunuuilasdu 3(1-4-4)
(Basic Technical Drawing)

MENMITLULU U DLARITLIA 5U79 5UNS9 uae ﬂ’J’liJG]IE]LﬁE]\‘i“UE]\‘iLLUUELuLLGiﬁa‘ﬁEUé]j’lu
NANNISTEUNATENIN NYYHNITANNTENUVDILAIRATIN WATTINBEN 1T VIURUY DDNKUY

L
LUBDNAU



360 108

362 101

362 102

Principles of technical drawing in order to illustrate size, shape, form and
continuity in each view according to perspective drawing principles, with theory on light
and shadow reflection and skills in basic design drawing.

Aauzlnayusial 3(1-4-4)
(Survey of Thai Art)

miﬁﬂ‘mgﬂLL‘U‘ULLazé’ﬂ‘tﬁmmaNmﬁaﬂﬂisaﬂ,‘m NILUIUNITANEDN mmiﬁm
JsefRmansuasileniansy idnya uassvaumsniduaunierlunufaunssinedosiu
MnuvasTeyarg 9 uazananuiiate

finsfnwiuenaniud

Format and characters of Thai art, drafting methods, fundamental knowledge
about its history, wisdom and aesthetic perception in Thai art from resources and real
locations.

Field trips required.
nseanwuuimadal 1 3(2-2-5)
(Visual Communication Design I)

AUNNIEY AFNY Heu wazdnwauzaueenwuuimaRadussaneng q Jaguas
gunsallumsvhauesnuuuimedad nisdaveunazadnaeaingunseing 9 Wunm
ivudadilody Uﬁﬁ'ﬁmuaammuﬁasﬁmﬁm ﬁgﬂugmwufﬂumm KA IIUNTW

Defination, terminology and types of Visual Communication Design. Materials and
tools in designing, simplification and development of form into basic graphic image, with
practice on designing a one-piece media both in verbal and non-verbal communication.
nseanuuuilinafal 2 3(2-2-5)
(Visual Communication Design Il)

AdsAuneu : 362 101 nMsoenwuuilwedad 1

AUNLIYLATITRIUINITUDIIN TN N AN YA NWal N1500NLUUAT AN YAl
Ussameing 9 adnusdeasdun ssuunin defmuavdedefinisdildunsesnuuuns

(% L3

{UANWAl NIPBNLUUDNANEAUDIANTUBIAY TAIUNITHAILILUUSIE BaLAMUUTEMALUNNS
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362 103

362 104

362 105

Definitions and evolutions of logogram, stand-alone or a set of ideogram, ¢rid
system, specifications and considerations for logo design, and corporate identity design,
with meticulous practice on preliminary sketch development and production.
nseanwuuilinadal 3 3(2-2-5)
(Visual Communication Design IlI)
dsAuneu : 362 102 nseenuuuilmedald 2

nszurumseenuuuLinadad madunuuasudenseenuuy nmsdnudoyatiie
ASBALUY NISAIRUALLIANNAA B15HR] LLazmmifﬁﬂhmuaamm‘u N1IBBNLUU
wyuAal Yoyannuuesng 9 mMseenuuUdeUssvduius aisassdranulaeniunisuidym
NNUVUATUEBNNNTBBNLUY

Design process in visual communication, briefing, researching, concept
developing, mood and tone in design, graphic design for different types of information,
designing media for public relations, and production based on finding design solutions.
N394 3(2-2-5)
(Usage of Color)

v s 1 =]

AAvesesAUsENaUAng o TuiSewesduasnsldd amnuduiudsenineduazuas ms
Wisuifleulassdnamauinisldanuanufay uasnuoonuuududfysg @ suiinee
MsAnw dewiurinue wagauAntunsidunldlunueenuuy

Values and usage of colors, relationship between color and light value,
comparatives of color scheme according to theories, artworks and design masterpieces.
Research and study to better enable students’ skills and conceptualization for color
scheming in a design.

MAFUAS19ATIA 3(1-4-4)
(Creative Drawing)

nann1skaznsuuRaunaduludnuueneaes Auadunada 13onTIIS warNIs
LAR98aNtuAIUNNTATINATIANANYY JULUUIINGTTUYIA @nIniINaed Lazduauinig 1
ANUARNASINATIA

dnsAnwIuenanIUN



362 106

362 107

362 108

Principles and develop students’ practical skills in creative drawing, individual
technique or process development and creative expressions based on nature,
surroundings, imagination and individual creativity.

Field trips required.

TUsunsupauamasiugulusnusanuuy 3(2-2-5)

(Basic Computer Applications in Design)
wnARkaEvdnMsuvediusunsunenfinwed ldlunueenuuuimadad
Concept and principles of computer programs in the field of Visual

Communication Design.

nsanenmilosd 3(1-4-4)

(Basic Photography)
wdnmstuitugilunisufiinisdieniw msléndes viavenaud nisdauantosdu

1 1%

AaUzN15018AIN NTLUIUNITAN 8 Y818AMINTRY Wugrunsarennly

SyUURITa uagn1swieulndadva weldluniseanuuy

finsfnwiuenaniud

Basic principles in photography, camera use, types of lens, basic light setting, art
and photography, developing and enlarging processes, basic digital photography, and file
preparation for design process.

Field trips required.
N130BNKUUKAZININNAIDNYS 3(2-2-5)
(Lettering and Typography Design)

UsgIRuagdimunnisvesiisnusine waglsiiu unuuvessndnussng q ildey
Tutiagtiu iethluuszneumsesnuuy uazdansinsnusliiizudnvasians Tnefdsdsanny
Fovaulunsderumneiaziluldlunuimetadldosnadvssansam

History and evolution of Thai and Roman lettering, different types of lettering in
the modern day, to incorporate and designing original typography based on clarity and

efficiency in delivering the message in a visual communication work.



362 109

362 110

362 201

awdsenav 3(2-2-5)
(IWlustration)

MENANSLENZEIRIBAN FuRBUATTNIY wazUfUuRueanNkuUAINUTENOUAIY
JULUU windla guNIaleng 9 fomngausuidon wardousazUszny

finsfinunuenaniud

Principles of story-telling illustration, processes and production in illustration
design with styles, techniques and tools based on content and media.

Field trips required.
mmé’anqmﬁaﬁaﬂmazmiaamwu 3(2-2-5)
(English for Art and Design)

nsiinTinuznunSingy Mt nmadeu sdw emiliendestudadzuas
N1598NLUY LﬁammmﬁﬁqﬂﬂimﬁmmzLauai’faﬁﬂLﬁulﬁasmﬁﬂ'isﬁw%mw

Practice of English skills in reading, writing and vocabulary about subject of design
in order to conclude aspects, and propose an efficient opinion.
nseanuuulieafal 4 4(2-4-6)
(Visual Communication Design 1V)

FudsAunau : 362 103 nseanwuudmeadal 3

s

AseRNUUUSAaNEal senuuUEeUszrduTus Feduasunisuie uasdeadiassa
Snuazdu 9 IugﬂLLUUﬂJaﬁa?ﬁmﬁ dodlannyeind uazduwnday ﬁﬁé’ﬂwmmﬂuﬁqmmsw
LUIAUAALAYITU N1TRRNLUUTOYA Immmﬂamm%%aﬁﬁﬁu%au WAEILATIZINNN
amudutusvosdayamaniu tonsthauelmdunmitanunsadilaldiedaay taula tae
IuMSWRILILLIAILAR LUUT wagnstaueranuegadutuney

Identity design, media design for public relations, sales promoting media design,
and other creative media, in the form of publications, electronic media and environment
setting under the same thinking umbrella. Designing complex content, interpreting and
analyzing relationship inside a set of information to visualize for better communication,

promoting better understanding with engaging elements through emphasis on concept

developing process, sketches and systematic presentation.



362 202

362 203

362 204

nseanuuuimearad 5 4(2-4-6)
(Visual Communication Design V)
JUsAuneu : 362 201 n1sesnuuuilinadal 4

nseenuUUAsUsEIANANG 9 WledoasuuinnuAnludnuasysanms sEuin N

DONLUUDNANWAL NTDBNLUUABIAYIN FUSLVNFTUNUS F0daSUNITVY LaSFDAS19E5TA

v A

anwzdu 9 lnetun1suAtyrniannlandyn1in1snaInrIonuAeINITaNIE  N1TODNLUU
wIpsmnensedaydnval Tauneszuuihennisly wazatsusnenans TaeA1tadangAnssu
UYwe ANMIINAaULAY SRR uNSTALILLAALAR N1TWeILN
LuUTe warnsiauenanuegalutunou uazadeasse

Design for different media to communicate concept in an incorporation of identity
design, advertisement media design, public relations media design, sales promoting
media design, and other creative media. It focuses on finding solutions from marketing
challenges or niche needs, especially logo designing which includes indoor and outdoor
signage based on human behavior, surroundings and installing, with emphasis on concept
and sketch developing, and creative, systematic presentation.
UsziRranfRavziuieuiisuiiionseanuuuiinadad 3(2-2-5)
(Comparative Art History for Visual Communication Design)

Useiieansfauslnewavfalsayiunn Wisuisugduuy wuidnvesdaelng du
Aavzaziunn Lﬁ@ﬁﬂiﬂgjmuﬁaa’ﬁﬂ’ﬁaaﬂLLUUéamaﬁa

Thai and Western art history, comparative art style and concept, to develop
contemporary visual communication design.
ﬂ’]igaﬁ’ﬁﬂﬂﬁﬁlaﬂﬂLLUU‘I‘.}ﬁﬂﬂﬂ’li 2(2-0-4)
(Integrated Marketing Communication)

mnuinluiRnfunsaausuAaud Anamine dnvay waznseuIuNsITAeans
A19RAIA NANNITUATAMUFUNUSVDINITIAWAN NITAAIANIIATE N1sAaIARoulalng
Usgandunus nsaaaiunisuiy

Basic knowledge of branding, meaning, characteristics and processes in marketing
communication, principles and relationship between advertising, direct marketing, online

marketing, public relations promoting and sales promoting.



362 205

362 206

362 207

mM3ITeiansad1easen 3(3-0-6)
(Research for Creative Works)

sULUULAEIRIdE Anwdinseitladesing 9 MAeadestunside dsierfudiunisly
NIPUILUNTOENKUY TiausNsEUINNITWAzHANITITE Taiainamsideandsegndldlunig
asvassAnasueenuuuldegsliusza@nsnmn

Format and research methodology, factor analysis relevant to the research, which
are considered part of design process. This includes process presentation and research
outcome, and efficient application of research study in creative works.
nMsunUsZAUNISAII YN TN 2 (Lifasndn 180 Halaw)
(Practical Training)
Feuly : FowmamfeuSounudilidosnit 5 manisfinwung

- Anadlugaiuuszneuns wihenu esdnsfiiiertestunsesnuuuiinedad
TnglésunnuiiuseuananznssumsmsiinUszaunsalinnusadenn

ARV

- Jamalag S Au U

ysanmskarysegnanu3iunsuURadnadn nsuitym msledinuay
nsUSuRB AU TmLETIHRIANT waesedeuufuRivnan

Incorporating and applying knowledge into professional use, problem solving and
personal adjustment to corporate culture and professional conducts.
1ASINIFNLACAIUIYITN 3(2-2-5)
(Professional Special Project)
FdsAuneu : 362 202 nseenuuuilinadal 5

MsBeuiiaznsufRnueenuuy ewwunmadaamzyaraliidnvasianzii
Fowau WWunwimslunsusznevivnan

Study and practice on designing to develop individual technique to enhance

strong design characteristics and professional development.



362 208

362 209

362 210

362 211

Mesengesiatineaniuy 3(2-2-5)
(English for Designer)

nsiininuen1wdange N1 nMslsuundngs wieeauiiiinngdadsediady
JTUU NINAKAENITIEEUDHAIUDBNKUUBENIBDNTIN

Practice of English skills in reading, and writing an abstract or report with
references. Speaking and presentation of the designing works professionally.
Aaulinus 10(0-20-10)
(Art Thesis)
Feula : dh@nwdesiugedn wnadvane Ussneudieiviwnu 21 wiiehs

WazIYIUIAU 52 nuin

nawginsidlunsiananisfinen ldendn 2.00 (Q)

fVﬁiﬁUiamuaziwmﬂzﬁ%agafﬁsuauﬂﬁsaaﬂuuuaﬂwuﬁu%ﬁmau5am5ﬂﬂﬂ$ﬁuaua
uazﬂﬂiﬁhuamqmaQﬂiiImaﬂﬂii?uauaiﬂiaqwuﬁaiu4ﬂﬂaﬂﬁaiﬁﬂwsauamaaawawaéﬁﬂ?m%m

Data collecting and analyzing, systematic design processes, presentation and
exhibition of individual project and practical design production Under the guidance of
supervisor.
nseenuuULAzinIREnYITuge 3(2-2-5)
(Advanced Lettering and Typography Design)

sUwuUAMBnusnguaridnuslsduussinnene 9 MmysenkuukazdnIemsnys lny
mfadenailuld Whienudaaulunisiernumune dupnunufifidnuusans

Thai and Roman lettering design, typosgraphy design according to practicality,
clarity in message conveying, through unique design beauty.
NM50RNUUURIRNRN 3(2-2-5)
(Publication Design)

NSzUINTAS AL 9 wdnn1seenuuUAIiN NsUselusAFium a0
Tunsfust uasinadiafivausng o msldneuiumeslunisesnuuvdsiu Yamuasdosifinly
MIHEREIRNT

fdnsAnwIUenanIUN
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362 213

Publication processes, principles in publication design, cost estimation for
publication, printing materials, special effects, computer graphic for publication design,
problems and limitations in publication production.

Field trips required.
nseenuuudsiandidnnsetingd 3(2-2-5)
(Electronic Publishing Design)

N1508nwUUARiionseLnsuudedidnnsefindyinss o walulad wag
fosfnvasnisaieu nmanlasaiiemenion mssonuuuidenlviufduiug fads
Uszaunsadlaungly

finsfnwiuenaniud

Electronic Publishing Design for different types of electronic media, technology
and limitations. Content framing, content designing to correlate with creating new
experience for the user.

Field trips required.

4

n1seanuuuavuAaduuusIeiuel 3(2-2-5)

(Graphic Design on Packaging)

362 214

UsgiRmaunduinuagiiannnsvesussgsae fetedumengmneisudulunuussg
faueh wdnnseenuuuIaTUAaTuuLITY e Tiludnuaeiawaradsassdtull aauely
fumInaAnBImmaaiiteliussasamiteuinaule wazannsaneuaussnuioIns
vosruslnale

finsfnuuenaniud

History and evolution of packaging, relevant regulations and laws in packaging
design, principles in graphic design for packaging for development and innovative design.
This includes marketing strategy planning to endorse engagement in packaging and
consumers’ positive respond.

Field trips required.
wUIAALAIYAN 3(2-2-5)
(Advertising Concept)

AnufiuguAsafuaulavan nstuuanuadalunulavan waianisdionon

wwIAnlawanlvdary Waula ussanalunulavanuasysenduiug agaliusednsam



362 215

362 216

362 217

362 218

Fundamentals of advertising, concept developing in advertising, techniques in
delivering clear and engaging message, allowing better and efficient advertising and public
relations design.
nsnnuRallunulawan 3(2-2-5)

(Art Direction in Advertising)

nanniseaniuulavanlugiuggiiduAald imatian1sdiiaueaisiavun n1sdn
psdUsznaUTiIzanfudelawanuszaming 4 fanunsateliussginguseasdnisnisnain

finsfinunuenaniud

Principles in advertising design in the perspectives of art director, techniques in
delivering advertising messages, designing visual composition appropriate to different

types of advertising media, which enhance marketing aim achievements.

Field trips required.

nagnsn1TasNasIAUlasan 3(2-2-5)
(Advertising Creative Strategy)
mAeTzinaAnuaznagnslunulavan weadansgdle waznisuimsiesng 9
Concept and advertising strategy analysis, motivation promotion technique and
media managing.
TUsunsuilanuaanuuudaufduwus 3(2-2-5)
(Interactive Design Applications)

o

lAs9as1akazndnn1siuvesgenalsNltnanudsUfduiusinUg U

a

n19lEau
I‘LJiLLﬂiaJﬁ’lL%ﬁ]g‘ﬂLﬁaﬂﬁﬁ%’mmu@umaﬂwﬂﬁw

Structure and principles of software usage to produce interactive work, with
workshop on practical use of computer program to produce interactive output.
n3ENEATWLNTL 3(2-2-5)
(Fashion Photography)

nsanenmyaaaluuwndy et luuszgndldlususenuuuiimadal wunis
fenwlufesuftinisuazuenanuil Souinisdauas yundes an waznisidurimisves

LU



362 219

362 220

362 221

362 222

Fashion portrait photography for visual communication design. Focuses on studio
and outdoor photo-shooting, light setting, angle, set design and pose directing.
NNSAIUAINEIAR 3(2-2-5)
(Editorial Photography)

nTIALauaznITaenInUsELANANN 9 WethlUdsznaullonvesunanuluilngans

'
a 6 a a 6

vifadefiun uardfiuidu q WaonadoeuanseuesunANLaYwLININITRENLULTBIMITED
visedsiuvith o

finsfinunuenaniud

Light setting and different types of photo shooting to accompany printed editorial
content in accordance with content message and individual publication’s identity.

Field trips required.
nsaEnAINIlAYUN 3(2-2-5)
(Advertising Photography)

Aszuaumsareatmiieldlunisnantuaulavan nsdanas wazn1satenINeI
wWIRRaTaTIAveIaanulav

Photographic processes for advertisement, light designing and photo shooting
according to directions of advertisement creative director.
myad1annddialudelni 3(2-2-5)
(Digital Imaging for New Media)

MIANUAINMLANNSIANTSATNEDTR Anaudf wazamedeulwiliminzausude
wazwalulad Wionsdeansesafiuszansam

Digital image manipulation two- dimensional, three- dimensional and moving
images to suit with media and technology in order to achieve efficiency in
communication.
A Usznaunisdadmiuian 3(2-2-5)
(Children’s Book Illustration)

wann1seanwuunInUsEneunisdedmsuiin ;:;ULLUULLazmﬂﬁﬂﬁmmzauﬁuLﬁam
wagnsiseuInudy

fdnsAnwIUenanIUN
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362 224

362 225

Principles in illustration design for children’ s book, techniques and formats
suitable for different learning stages and content.

Field trips required.
AMnUsENaUNNED 3(2-2-5)
(Book Illustration)

nseonuLuunWUsEnaunilsde staamunuazaneluey ﬁngLLU‘U waznala #g 9
fumnraufumisdousazUssunm

finsfinunuenaniud

Creating book illustration, cover illustration and content illustration, with
techniques and format appropriate for different book categories.

Field trips required.
amUsznaviifiiendneaiianizau 3(2-2-5)
(Self-Expression Illustration)

MsaisassAnmUsEneuLiiemunluguundn sUuuy uazmadaiidiendnualianiy
au WillanamnraufudoudasUseian

fins@nuuenaanu

Creating illustration to develop individual technique, concept creating and
format, to suit different types of media.

Field trips required.
ﬂ"IiE]E]ﬂLL‘UUﬂﬂLL‘JﬂWIE]% 3(2-2-5)
(Character Design)

nénnsuazduneunisuftRnuseniuunusamosau dn wardmes Wauads
TuguuuimnzaufudeusiazUszin

finsfnwiuenaniud

Principles and production processes in designing characters of human, animals
and objects to suit different types of media.

Field trips required.



362 226

362 227

362 228

362 229

AaiAA 3(2-2-5)
(Comics)

NaNNIT PRV T LLaszﬂﬁﬂiumiaaﬂLLUUﬂﬁg]usdaﬂ uazllgnsnin uudnvazianie
nu aenndosiudaudazUsuny

finsfnuuenaniud

Principles, formats and techniques in order to develop original comic and graphic
novel making and suitable for individual type of media.

Field trips required.
AauLEUADSAE 3(2-2-5)
(Concept Arts)

n&NN15 WA wedla wavnszuaunmseenwuulutuneunsunisndnameuns  wed
Wiy inud wagdetudising o

fins@nuuenaanu

Principles, Concept, techniques, and processes in creating image for pre-
production of animation, games and other entertaining media.

Field trips required.
ﬁaﬂzmiaamwumwdmﬁaa 3(2-2-5)
(Sequential Art)

wdnMIsenLUUATWTdeaNT S eI egesaiilos Tennile wazamadeuln L‘%Sui
mMsasaneivesn wazueduin

finsfnwiuenaniud

Principles in designing sequential image to tell story, both stills and moving
images. Story board making and animatic development.

Field trips required.
NISLVLUUN 3(2-2-5)
(Script Writing)

NANNITTIUUNUTELANA mssmualasedes msldniwiiiedienendunuinis
AITRRIUIUN

Principles in script writing, story outlining, language tone in conveying personal

imagination and script development.
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362 233

NSNANNINEUNS 3(2-2-5)
(Film Production)

NITIATIEN FAIL UANITANENDADITUAIINUNNNEUATENINEUAT N1TINUNUNIT
fifunuuagthiirnusuiiaveuvesiitunmeuns InftRnsiiunmeuns
diotiauoyeoILes Sumeunsnannuaudniniunmedoulmitaysal Ussneudae
wAlANAAD NIINAUNINLAZIERS N1svImATiaTiLy

finsfinunuenaniud

Analysis, interpretation, and mood conveying from screenwriting to cinema
filming. Management and responsibility of film director, workshop in film directing to
convey individual perspective, learning production processes until completion;
techniques, editing, sound and image mixing, special effects.

Field trips required.
wodlindusosiia 3(2-2-5)

(2D Animation)

wdnnsuagnstinufuAnisairaueiiuduansdid Inonswaunaumaiag o

Principles and production processes in 2D animation through mixed techniques.
wodlidusuiia 3(2-2-5)

(3D Animation)

W warnszutunsinuleduduauiifansaiaun dWeluldldludeusas
Usenn

Principles and production processes in 3D animation, which can be developed
into different types of media.

Indgyyraulneglunisesnuwuuiiinafad 3(2-2-5)
(Thai Spirit in Visual Communication Design)
Aauimussulne Lﬁaazﬁauuazﬁwm@muaaﬂLLUUﬁaﬁamaﬁsﬂizmmN 9
Thai art and culture to better reflect and develop Thai spirit in different

contemporary media.
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§3NaN50BNUUY 3(3-0-6)
( Design Entrepreneurship)

NTEUIUNINITsRAkazteInIstunIsUsenauIvIdneentuuilinadaduauesng 9
%‘IN]E]UF]'WL?{UEN'M HIRNTFIUINUBBNLUY ﬂgwmamqqﬁﬁwazﬁﬁgm U138 IUﬂﬁiLﬁli‘\ﬂﬁjﬁ‘\]
MsUszanduius SauaadansUsuidusmanesnuuy

Business management and professional opportunity for visual communication
designers, presentation, design benchmarks, law and contract, code of conduct in
business negotiation, public relations and design cost estimation.
N150BNWUUNITINLEN 3(2-2-5)
(Event Design)

nsysannsauiidelmafaduazinalulad saufuanudauininet uasngianssy
uyudiiieltaiassduuifnlunuseniuunsdauanaseiansng 9 Adeansiugvaldediad
Usgdnanm waziiuisnisadsszaunsalliwngvandud Aty

finsfnwiuenaniud

Incorporate visual communication design knowledge and technology with
psychology and study of human behavior to create concept in designing different events
to endorse efficient communication and create experience for audience.

Field trips required.
nseenuuudesaulal 3(2-2-5)
(Online Media Design)

mnuhluifeiudessulay Ussianvesdossulay nsvuiunsesnuuudeseulat
Usziansng 9 manslassairedeyauaznseenuuudumesiadimnzauiunginssuvesily
nagndnslddeseulatiionisaiisussaunsalligldan uasfinufdRnisesnuuudessulal

mellsunsuaeuiiumasdniagy

Fundamental knowledge of online media, types of online media, designing

processes of different types of online media, planning structure of information and

interface design suitable for different user behaviors. Online media strategies to enhance

users’ experience, and workshops in designing online media with computer program.
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N15ULEUBHAY 3(2-2-5)
(Project Presentation)

vanmsufURuasmnLauefivianzay nasaaunisliiaiesdelunisiaue ey
UsyAnsnimesnsnenenanuAnuiedoya muesUuuutesnsdenumngliiFudla

finsAnvenand

Principles of conduct, appropriacy in presentation, to tools usage to enhance
efficiency in presenting concept or information. Includes ranges of different patterns in
communicating.

Field trips required.
INTNIIU 3(1-4-4)
(Painting)

nMsdsunmdemadaininisy anidenuagauyenuneiidivualy laed
Fnquszasdndniiieliidnlaluzesnsl9d anudszaiuduvesdiiieatresadoniinlusy
DONLUUNNEIU

finsfnunuenaniud

Skills in painting according to given content and expression aim to better
understand color usage, and endorse color harmonization and design aesthetics.

Field trips required.
MNaduUNIINA 3(1-4-4)
(Figure Drawing)

nanMskaginUuRnunlasasegusne dduvesau anuduiusvensegnuas
nanile Wewdeulmluesenunsng 9 wasiloanldinieusianie

finsfnwiuenaniud

Practical use of principles and skills in figurative drawing, structure and
measurement of human figures, relationship between bones and muscles in different
movements and dressed poses.

Field trips required.



%

362 240 N15RANLUUYUSTAUNTISANLTIAINA 3(2-2-5)
(Digital Experience Design)
penuuulsEaUNTRlieRIavudoujduiiud dnvausuazdedifinvesiueenuuy
Jsraumsniiaviauugunsaiing q mandesahadenuasnmaiiavedenlviaenadasiy
waluladuazaudesinisvesdld nslmseginisidifuaznisldnuveld
Digital experience design on interactive media. Nature and limitation of digital
experience design on different platforms. Information structure and content design which
conform with technology and user needs. User analysis of accessibility and usability.
362 241 nseenuuudiaradnunistidiusiumedeau 3(2-2-5)
(Visual Communication Design and Social Engagement)
ANUINEYeIEIALLaY Ao dnean Useiunsdian Jgminasmnudeinisues
dsau Aanssunseenuuuiimafadiaejduiusiudeny msuaniudsuBous uasnanszvy
PR
fins@nuuenaanu
Definition of social and active citizen, social issues, problems and needs of society, Visual

communication design activities that interact with social, learning exchange and social impact.

Field trips required.



