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AaugAaung 3(3-0-6)
(Silpakorn Arts)
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Appreciation of the value and beauty of nature, creative arts, visual arts,
performing arts, handicraft arts, music, design and architecture of Thailand and foreign
countries, and aesthetic connections.

Aaunsadeassa 3(3-0-6)
(Creative Silpakorn)
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Integration of project-based learning focusing on creative activities; development
of the skills of leadership, teamwork, communication, creative learning and working,
students” community and social responsibilities; instilling Silpakorn University identity
and culture; creative projects on issues of interest under the advisors’ supervision to
enhance recognition or encourage changes.
uywdnuUN15a519653A 3(3-0-6)

(Man and Creativity)

‘3”GummwmwwmﬁaLLazwmmmwwsﬂumia%’waiiﬁﬁgﬁaﬁL‘ﬂuumaiimmg
sUsTTul ﬁ?iaLfJui'mg'mmmmmLﬁwmé’mmwwsﬁuﬁmmq q fduidosanlusaatomnts
U3qUu YafuiliBaronisadneassd nsvviun1sadneassd SnunsuaznananednIs
a¥19assd naenIuNanTENURNy v RluLargAads il tnensdieseideyaluyiviad

Useiimans wavaINyuuowesmansaing 9 Neites



SU111

SU112

SU113

Evolution of mankind; mankind’s role in abstract and concrete creation, the
foundations of human civilization, from the past to the present; contributing factors,
processes, characteristics and outputs of creativity and impacts on mankind in each
period; analysis from the perspective of history and relevant disciplines.
dnu 3(3-0-6)

(Home)
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Concepts and economic, political, social and cultural characteristics of the word
‘home’; space, technology and home design; gender and home; home in context of
tourism; globalization; nationality; homeless people; deportation; presentation of
nationality.

AUEY 3(3-0-6)
(Happiness)
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Meaning, science, and psychology of happiness; management of happiness; habits
of happiness; strategies to boost happiness by positive thinking, exercise, diet,
mindfulness practice.

MsAIRaUUAZISNNS 3(3-0-6)
(Asking Questions and Methods)
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Asking questions in various forms according to science and subjects; asking to

create and in search of knowledge; methods of asking questions; asking questions by

integrating science and arts.
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waluladiudeulan 3(3-0-6)
(Disruptive Technology)

AMTINTEUINNISHaTIveTInssumAlulaE Auddyresnaluladituiniou
aiagaruaznIsiulanATega Inereaniteya Jyauseivg svuussananangy

v

e Bumefidawisasands gsnaweluladdunisiulaglasaietylynssueoulat was
weluladdu q Mieades

Overview of the dynamic process of technolosgical innovation; importance of
technology-driven value creation and economic growth; data science; artificial
Intelligence; cloud processing system; Internet of Things; Fintech business and block
chain; other related technologies.
mmnﬁaq%mw 3(3-0-6)

(Food for Health)
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Fundamental knowledge of bodily needs of food; compositions of food; food
hygiene and health; diet imbalance and diseases; eating habits and health; nutritional
problems; diseases from nutrition, contamination of food preservatives, and packaging;
food safety and consumer protection.

AauzadeTnivazsruadelulszmdlng 3(3-0-6)
(Modern and Contemporary Art in Thailand)
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Contents, genres, and movements of modern and contemporary art in Thailand,;

transitions from Thai traditional art; influences of modern Western art; art works and

creative concepts of key artists.
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AaUzAUIMUSTITUNINTIAY 3(3-0-6)
(Art and Visual Culture)
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Visual cultural products in art, design and architecture influenced by
philosophical, political, social, economic, scientific and technological factors of a global
society.
aaneunssunazfalzluelenzsiusanidela 3(3-0-6)
(Architecture and Art in South East Asia)

ﬂWiélgaﬁugﬁuﬁé’uﬁus‘ﬁ’ugﬁmam%uamw‘uﬁLamfl Waunsnelseifmans afnay
e mrawn Tausssu aondaenssuiiuiu Wauinismisanndnenssy Rauzuazusannig
aondnenssufiiender wazandnenssuuatefifuendnuaivenalunsTuoondesld

Development of settlements in relation to geography and ecology; development
of history, belief, religion, and culture; vernacular architecture; development of
architecture and its related arts and architectural heritage; contemporary architecture
unique to South East Asia.
N158MUITTUNTIUNDNITHAUIAATNT I 3(3-0-6)
(Literary Reading for Life Quality Improvement)
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Methods of reading and analyzing literary works; literary genres; themes in
literature; literary values; benefits of literature to quality of life improvement.
Ingdnwn 3(3-0-6)
(Thai Studies)
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Main characteristics of Thai society and culture in the light of history, religions
and beliefs, customs, music, performing arts, and costumes.

Fieldwork required.
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Fnnnslulszmalneuazendeu 3(3-0-6)
(Buddhist Ways of Life in Thailand and ASEAN)
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Fundamental knowledge of Buddhist ways of life, from birth to death, in Thailand
and the ASEAN countries.
A5 8Uszend 3(3-0-6)
(Applied Meditation)
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Learning theory and meditation practice through self-development activities in
terms of morality, ethics, and creativity.

Field trips required.
0TI ludPunInus I 3(3-0-6)
(Ways of Life in Multicultural Society)
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Comprehension and assimilation of cultures and tradition through relevant
activities; lifestyles, occupations, and ways of life of people in multicultural society for
peaceful co-existence.
winn1sallantdagtu 3(3-0-6)
(Contemporary World Affairs)
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Analysis of historical, political, and socio-economic root and natural phenomena

of significant contemporary world affairs and their effects on the global community.
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uYwdiuN15An 3(3-0-6)
(Man and Thinking)

ANdAYeINIshn AuAawuuLlumgNa N13AMTININY N1SAMTILATIZALAL
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Importance of thinking; rational thinking; critical thinking; analytical and
synthetical thinking; scientific thinking, systematic thinking; conceptualization; creative

thinking; innovative thinking.

Aavzuazdasqualisussyndayayu 3(3-0-6)
(Contemporary Applied Arts and Media for Community)
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Area-based study; development and process of contemporary applied arts and
media in the Eastern and Western world for community development as a model for
students to apply to their own project and as a tool for knowledge seeking.
nszurunsiFeuszuudydnuallurnissui 21 3(3-0-6)
(Learning Processes of Symbolism in the 21 Century)

7 NTLUIUAITITEUT UATNIIAAIY sruuddnuaififianiuuandaty luusag
Fanusssu anudlassuudydnuwaiiusngluamssedl 21 iudetiuadiosng q NSEU3
naendinluaniunisaifiudeuly

Origin, learning processes and interpretation of symbolism varied from culture
to culture; understanding of symbolism in the 21°' century through various
contemporary media; lifelong learning in changing situations.
n1sfAuAaUL 3(3-0-6)
(Interpretation of Arts)
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Meanings, concepts, methods and process of interpretation of arts; awareness of
the multicultural differences; analysis of contemporary issues; ethical consciousness;
social and personal responsibility.
vinuznsiiniuasaumauazie 3(3-0-6)
(Information and Media Literacy Skills)
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Importance of information literacy; types of information; tools in searching
information; selecting information sources and citation formats; analysis of the
information production process; freedom of information; relationship between
information and issues relating to politics, economy, society and culture in a borderless
society.

NITWRAIUINITAN 3(3-0-6)
(Thinking Development)
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Meaning and significance of thinking; thinking and brain functioning; thinking,
thinking skills, important thinking skills in the 21°' century; ways to develop thinking for
life and social development.

Fieldwork required.
mssansansaumalosdu 3(3-0-6)
(Introduction to Information Management)
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Basic concepts of information management; data collection, preparation, analysis

and presentation; data visualization; report and presentation; case studies.
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Tanuazansaaniluaanssud 3 3(3-0-6)
(Earth and Astronomy in the Third Millennium)

U31nn15ainesssugiavulan usseanialan n1snensainieeateningl n1s
LﬂgauLLUaﬂaﬂﬂwqﬁaﬁﬂﬁﬁLLazNamWU Ui'mgmiajmqmiﬁmam‘ NMTEANANITAINIIAIT
AENS STUUETeTuara1nny n1sUszenaliludinusedniu Usingnisaluazingnisally
avanssuil 3

Natural phenomena of the earth; atmosphere of the earth; meteorological
forecasting; climate change and its impact; astrological phenomena; astronomical
observations; the solar system and star; application of this knowledge in everyday life;
phenomena and events in the third millennium.
mMsdansaaandaslundaiFou 3(3-0-6)
(Household Environmental Management)
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Natural lighting for household energy conservation; water conservation garden;
indoor water conservation; passive air ventilation; solid waste separation; solid waste
composting; household hazardous waste management.

AMUTEUINAuRsLiames Waluladansaumenaznisdasns 3(3-0-6)
(Computer, Information Technology and Communication Literacy)
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Roles and significance of computers, information technology, and communication
in modern days; future trends; fundamental knowledge; creative applications;

maintenance of securities, laws, and ethics related to computer and information.
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Aauzn19A159%In 3(3-0-6)
(Art of Living)
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Life discipline; personality development and social etiquette; roles in and
responsibilities for family and society; analytical thinking; communication and
expression; creation of happiness in life; inspiration for career success; ethics for working
and living.
waluladinTesiioinTosldludinuszdnu 3(3-0-6)
(Technology of Appliances in Daily Life)
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Meaning and the evolution of technology; mechanical system, working function
and basic equipment of everyday appliances.
waluladnisieansiuuywd 3(3-0-6)
(Communication Technology and Human)
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Evolution of communication technology; current and future trends of
communication technology; the Internet of Things and its uses in everyday life;-threats
and security.
AUz 3(3-0-6)
(Electricity and Everyday Life)
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Process of generating electricity from sources of energy: water, sunlight, wind, oil,

and natural gas; electricity transmission and distribution; calculation of electricity usage
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cost and charges; selection of electrical appliances; electrical safety assessment; saving
and reducing electricity usage at homes, offices, and factories; sustainable electricity
production and usage.

nsHaIIAEHn 3(3-0-6)
(Leadership Development)
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Needs theories and leadership; skills needed for leaders; leadership
development; cultural diversity of leaders; team building; motivation building;
interpersonal relations; problem solving; decision making; conflict management;
communication and controls; stress management.
wAlUlABWAIIUNALNY 3(3-0-6)
(Renewable Energy Technology)
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Meaning of renewable energy; converting renewable energy to thermal and
electrical energy; solar, wind, hydro, and biomass energy; case studies of renewable
energy resources; selection and management of renewable energy.
nswAlsyninuuasneassa 3(3-0-6)
(Creative Problem Solving)
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Problems; factors and causes of problems; understanding problems; types of
problems; problem solving steps; algorithms; thinking for decision making; problem

solving with algorithm; critical thinking and ideas; reliability and relevance; sources of
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information; understanding the sources of information, evidence, and facts; validity and
reliability.
AUAIDLTY 3(3-0-6)
(ASEAN Music)
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Music in the ASEAN community; history and development of mainstream ASEAN
music culture; music theories; musical instruments; ensembles; major songs and key
ASEAN composers and musicians; the relationship between ASEAN music and other art
forms; the present situation of ASEAN music.
FUNTEAINLINITHS 3(3-0-6)
(Aesthetics of Listening)

msflanasuazmsiasiziesdusznouauni nsUszyndld@atznsilafionts
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Listening and analyzing elements of music; applying the art of listening for the
development of music learning and music criticism.
aunsludinyuszaniu 3(3-0-6)
(Meditation in Daily Life)
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Meditation in daily life; principles of meditation; methods of meditation; benefits
of meditation in daily life, study, and work; meditation and stress management;
importance of morality in meditation practice and daily life.
depuuaziausssulne 3(3-0-6)
(Thai Society and Culture)
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Fundamental characteristics of Thai economic, social and political structures from
the consideration of socio-cultural development, change and adaptation processes of Thai
society, and conditions and problems that affect current population’s way of life; multiculturalism;
trends and directions of change in Thai society in the future.
1ATINITNIZINVATS 3(3-0-6)

(Royal Initiative Projects)

USwayn Auvang LavanudAnuesransnseswn AulusnveslassnsnsEsTnas b
wszUwE ssUsumsvng inaenaeiey Tessmsienduiy 1 1 e uasennsu iU
VYBLLATHFAINBLN wqwﬁiwﬁ Lmeﬂmi‘Uizqﬂﬁﬁfﬂﬁamiﬁmummaﬂ YUY FIAU uay
USBNFYR

finsAnuenanmd

Philosophy, meaning and importance of the King’s philosophy; background to royal
initiative projects of His Majesty King Bhumibol Adulyadej; royal initiative projects related to soil,
forest, occupation and engineering; principles of the sufficiency economy philosophy; New
Theory; application guidelines for the development of self, communities, society, and the
nation.

Field trips required.

ANUAZLEEIAINE 3(3-0-6)
(Digital Imaging and Sound)
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Structure, basic principles and various forms of digital imaging and sound;
synthesizing images and sounds with proper harmony to create valuable works.
wadnasaulne 3(3-0-6)
(Dynamics of Thai Society)
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Development and changes of Thai society; historical backeround, cultural
heritage, wisdom and values in languages, literatures, arts, religious and beliefs, politics,
the economy and society, as well as other effects on Thai society.

NITQLAFVNIN 3(3-0-6)
(Health Care)

LL‘u’J‘VH\‘lﬂ’liQLLaGluL’e)\‘iﬁTVi%JUIiﬂLL@S@’]H’]?L%U‘IH’JEJL%EN@TU Mé’ﬂmﬂ%mﬁugm
nARSueasNIs SunTefiinannislden uaglnwaineanio

Guideline for self-care on common diseases and illnesses, general principles on
basic medication uses, dietary supplements, danger on drug uses and misuses, and drug
addiction.

ANEUATIING 3(3-0-6)
(Film Appreciation)

peAUsENaUALgILALANY 1 veenmeunifidnassisludlasead audum
Uszia uavalednisiiaue wWiewanneauiuazanudlarenmeunslugiuggvy

Basic element of selected films: structure, history, genre, and styles of
presentation; development of audiences’ knowledge and understanding of the films.
anudlaluansesssulangalusna 3(3-0-6)
(Understanding Ancient World Civilization)

AUMINETBA1IND158555) UseiRuarauiluinvetensesssulusaiididy A
wileunazANLUANAITB a1 INTI B VS wasedsauanueluilag T

The meaning of civilization; the history and origin of important ancient
civilizations; the similarities and differences among these ancient civilizations which still
have an impact on today’s society.
piidgalneiunisadneassd 3(3-0-6)

(Thai Wisdom and Creativity)

AMUAaIA ANS QIvAdTusIIH AunsaseasIATINaInsUTEYnAdauUas Tu
Hanilnefausefnufatiogiu

Intellicence, knowledge, cultural landscape in field of creativity, application,

modification in Thai society from prehistorical period to present.



SU153

Su154

SU201

qunIgAaniUaiy 3(3-0-6)
(Basic Aesthetics)

VOULIALAL AU VDIFUNSEANENT N uHNIIN8ANNN UseIR Lwifn uaz

1
[ A a

ViugnainuALuvesysdluldarenaly inelluiiugiuaiud

<9

AkazANLlaluAY
Auy Surzilulsgloviionsiaunsaloy wagiasagialunsUssdiunnainiiuey
sieluuaunimansuarludinUsz iy

Scope and meaning of aesthetics, theory of beauty, history of concept and
beauty attitude in each era; thinking foundation and understanding of beauty
benefitting development of taste and evaluation of beauty from aesthetics and daily

life.

NMRRNIUULAZASI9ETIA TURAUZ Az IuDaN 3(3-0-6)
(Design and Creation in Oriental Arts)
NTEUIUNTUAZUIUNTDINITAsNaTIAluAaU Az TusanluTaaT tagiiuieng 9 n1g
NEUNETUYDILUIAALAZITNS é’uﬁﬂﬁlﬁ@miﬁmmﬁmgﬂLLUULLasé’ﬂwmzLaWWLﬁaLﬁuLLm
Y ¢ Yo e
NNNITATNATIA LLaxﬂizqﬂmﬂﬂmumamau d
Process and context of Eastern creativity in different time and space; integration
of concept and methods engendering development of form and identity for creation
guideline and application to sciences.
mMedangulugaflva 3(2-2-5)
(English in the Digital Era)
44' o A Y] y ! Y} X A a
Rouly : dnfinwindinanisvneagauniwdinguusnd aassedu Bl July wiedinanis
VAFRUNTHITIN BN ITUNAAOUA WD UNLTE U AsuAsEaU B1 AulU ay
UsgniAvosuvineas lasuniseniulinssawzilouiouseisn SU201
N15WALTINBEA1STHE A15YA N1581U kazA1TITBUNIYISINguiien1Tdeans iy
Na o w v Y < A A a v o aa o
PINUTEINIU mﬂsumm’eNﬂqmﬂuLﬂiafmaiumal,iﬂugm*&mmaﬂuqﬂ@f\ma
Developing English listening, speaking, reading, and writing skills for everyday

communication; using English as a tool for self-directed learning in the digital era.



SuU202

SU203

SU210

Su211

mmé’eﬂqmﬁan'lsf?iamsu'm'mna 3(2-2-5)

(English for International Communication)

Fwdsfunau 1 SU201 awdangulueafdvia

Joule : dnAnwfidnanismageunividinguusnidn deudsziu B2 Tuld wiednanis
maaummé’mqwmﬂamﬁ’umaaummﬁuﬁLﬁauwhé?qLwiizﬁu B2 TulU nu
UsgmAvesuy gy lasunseniulinesemsouisusieias SU202

NINAUINNYEA1B10IN Y ﬂ’]il,ﬁuwuuﬂ'smifmmé’aﬂqw N51EA19189Ng BRI
TngUszasa mﬂ%’mmé’aﬂqwlﬁjuLﬂ%ﬂﬁa?iamﬂuu%wmmsmaLLazi’wuﬁiiummé’u
“aINNae

Developing English skills; improving knowledge of English; using English for
different purposes; using English as a tool for communication in international and
culturally and linguistically diverse contexts.
finwen1saeansaE9a3 198596 3(3-0-6)
(Creative Communication Skills)

WENNTAEN N15H0a1THIEIIUNWIRAZEITUNIY TNYEN1TA0a1508 a5 9dTH
wazdiusganianluwinisiivainnats n1sdeanstiuiausssy n1sdearsiiudedny
gaulatl NM33vinTiuRIvEa

Principles of communication; verbal and non-verbal communication; creative and
effective communication skills in various fields; cross-cultural communication; social
media communication; digital literacy.
mslnwiveienisioasuaznisiudu 3(3-0-6)

(Thai Usage for Communication and Retrieval)

vinwemsldnlneiiionisdeans undsteyadmiunsdnuduai Basdududoya
Nndoooulatiazgudoyauszaning q BsUssdumiidefioveunastoya

Thai language skills for communication; study resources; online information and
database search techniques; evaluating the credibility of data sources.
anufifasfuisatunvunazauluendeu 3(3-0-6)
(Introduction to Language and Languages in ASEAN)

dnwnizmluresniv nsAndan1wn ANLUANANNTERIa LY E AU ER T

AMWIAUAIBNET 1ATIE5 190990191 NSIEAIEIANNUSUNE AN N15UABULUAIUBIN1EN



SuU212

SU213

Su214

ANNAUNUSTENINA AU IAN TAUSTTU wazgANN1Ta] SN 5uNTY N3i3UINI
MIAOUNTE wazENEETlUTeIN Y Way TS TINTeIUTENARNg 5 Tuondeu

General characteristics of language; origins of language; differences between
human and animal languages; language and scripts; structure of language; uses of
language in social contexts; language change; relationship among language, society,
culture, and ideology; language acquisition; language learning and teaching; general
characteristics of ASEAN languages and cultures.
awrlSuasiansioasfuimusssy 3(3-0-6)
(French for Cultural Communication)

nwrmsieansnviiuaadesfusuiauTausssy msiindunisTéin duauues
Tssasuselonfimnzauuazgnies

Basic French communication skills on art and culture; practice of using proper
and correct vocabulary and sentence structures.
aelngiian i din 3(3-0-6)
(Thai Language for Life Development)

Msiseuin1wing nseuliesgians nsiledulanny madauerudn N3
vinwgnssstinegadaiuludsnuusisieyatinians

Learning Thai Language; reading analysis; listening for main ideas; presentation of
ideas; development of sustainable life skills in the information society.
Ao Tn 3(3-0-6)
(Chinese for Careers)

ndnmadouidnusiulussduiiugiu n1siinnsila maya n13g1u wagnindeu
PnFdniTiReadasiuedn AnwsnesIusgnatios 300 & lassasauagguuselendng 9

Principles of basic Chinese alphabets; practice of listening, speaking, reading
and writing with vocabulary about occupations; studying of at least 300 Chinese

alphabets; language structures and simple forms of sentences.



SuU215

SU301

SU310

SU311

Jmusazmsazduiutn 3(3-0-6)
(Folktales and Folk Plays)

Uszanm dnvauasdsmsdnuilnuiiuiiu msazdunazmsuanitudiu USeun Amne
anBadfany uazanudeviosiu Tinsesinnuduiusseninsdnulasnsaziauiudny
WAz IUsTIY

Types, characteristics, and methods of studying folk tales, folk plays and folk
performances, riddles, proverbs, and local beliefs; analysis of relationships between folk tales
and folk plays and society and culture.

¥

IGIHGRET 3(3-0-6)
(Active Citizen)
< | Y o W = [ [ [ 4
Anudunaies Msjviniunswdsunvasesdiadlne dnulan uavdnuesulall
ANUFURRYRUADEIAN N1SABATUNITATH NITUAIUSINAUYNYY havTnansITae
Citizenship; awareness of changes in Thai society, global society and online

society; social responsibility; anti-corruption; community engagement; public spirit.

N150Y3SNYLALNITIANITUIANNISIAIUTITH 3(3-0-6)
(Cultural Heritage Conservation and Management)

AUNUY LLmﬁﬂLLawqwﬁLﬁ'mﬁumﬁmﬁﬂﬁ WAYNIFINNITIAUTITN AUMAINUATY
N9TAIUs TN usanmIsiausssndudeslanazivdeslala usannisaantdaenssy
andnonssuiiuiuwasyusy uwiddlunuefuagiuiiuss Yimans Afsiusiuasvofat wun
nansdanisusanmeiausssuluusunsinas msviesdierTausssusasnIsaeAuing

Meaning, concept and theory of conservation and cultural management; cultural
diversity; tangible and intangible cultural heritages; architectural heritages; vernacular
architectures and communities; archeological and historic site; museums and galleries;
guidelines for cultural heritage management in contemporary context; cultural tourism
and interpretation.

Nuadeasiduazuianssuluanissed 21 3(3-0-6)
(Creation and Innovation in the 215 Century)

wa

U536l

o

111 NFEUIUNTT HadugMSwazwNlULTeIUaTaTIALasWInNTsuluARITTY

[

71 21 nMsasFunuainassininuuinveusediny Whlugnmsidunaiiomiug
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SU312

SU313

Su314

SU315

History, origin, process, achievement and trend of creative and innovative
projects in the 21°' Century for creating a project with social responsibility, leading to
being an active citizen.

INARNTWLALNATD 3(3-0-6)
(Gender and Sexuality)

WLIAAERANA AN aneE USurniansides dway warTamusssuiifeny Useneu
afanagivuaunumvesnsdungs armdudue uasmaniaden wundnFosdnslu
$1umeuazrUINNseasulnadaiieSonsedns uazanunsalmaantn iy
Uaqdu

Concepts of sex, gender, sexuality; socio-political and cultural contexts defining,
constructing and assigning the roles of femininity, masculinity and queer; concepts of
bodily rights and other related social movements to claim the rights; current situations
of gender and sexuality.
5ITUYIRIING 3(3-0-6)

(Nature Appreciation)

ANURAINVAINIITININ mmﬁﬂﬁﬁgLLﬁzUﬂUﬁwmaﬂéﬂﬁeﬁim AMATLALAIININVDY
553U1F NMsas1edndrinluniseusnuuarausuiinyeusadny

Biodiversity; importance and roles of living organisms; value and beauty of nature;
establishing consciousness of conservation and social responsibility.

Sneun 3(3-0-6)
(Bird Conservation)

nsqun Msduunvila uilegerds wAnssunnsies msmenmsuaznnsauiug
NOANTIUNITATNTI N1TONEN miay%'ﬂﬁ

Birdwatching; classification; habitats; singing behavior; foraging and reproduction;
nesting behavior; migration and conservation.
nseyinvaandeussmuviAuazAaUnssy 3(3-0-6)

(Natural Environmental and Art Work Conservation)

AU NUFTIUAUAINROUUALNINYINTTTTUUR Ty UEMINREN HANTENUYDS

AYANAIUNIINIBAIN AT LAZTININFDAAUNTTY USNITVDITLUURIALALNISVIDUNYIT

9



SU316

SU317

SU318

e Mé’ﬂmiﬁugﬂﬂuﬂﬁau%’ﬂﬁ?ﬁLLfmé’ammaﬁism’]au,az?iaﬂﬂﬁu N5UTEENAAINTAY
Inermanslunseysnvauindonsssuna Aaunssy uazasanlan

Basic knowledge of environment and natural resources; environmental problems;
impact of physical, chemical and biological threats on art works; ecosystem services
and eco-tourism; basic principle of natural and cultural environmental conservation;
application of scientific knowledge to conservation of natural environment and art
works; world heritage.
Tanvasaumsd 3(3-0-6)
(Microbial World)

UsglonliarnnudAyueaRiiunidianinsenms geavnssumMsinensasnIsunmg
souyudludinuszsdfu msldadunidlnedddenuvasndevesjuslnauazdsuandon

Benefits and importance of food, industrial, agricultural and medical
microorganisms in human daily life; responsible use of microorganisms for consumer
and environmental safety.
umasidindvn 3(3-0-6)
(White Internet)

U3N1594 9 iuasetneduwmesidauasnisigsnssuddnvselind seaneiu wuuang
9 annsldnudumesidauaznistdanuasedisdny mytdestudvanaiy Ussinuauiy
duivesuinmsdumesidn nansenuandeana ngrneifsrfumaluladasaumauas
nsdeans TemsuarlimsuiiRdeldimuaiedns inTesdlefanunsalinuieinsefuay
Uaanny

Internet services and electronic transactions; threats from internet and social
network usage; threat preventions; privacy issues of Internet services; impacts of threats;
laws related to information technology and communication; online etiquette; tools for
improving security.
Aawndou uaRBILAT AL 3(3-0-6)
(Environment, Pollution and Energy)

svuuing uafiwninl safivnisernie vafivmsiu UAEBYy NANULATHANTENURAD

Amzgiloniavedan



Ecosystem; water pollution; air pollution; soil pollution; solid waste; energy and its
impact on global climate.

SU319  nenaansuazmaluladiioniswannegnededy 3(3-0-6)
(Science and Technology for Sustainable Development)

IngrmansuazimaluladrenisimuiUssimeegsainsassdnazdadulududng
\ATugha MsAnw as1suguLazAunndey nsiFeuiinermaniuazinaluladainumas
L%'&Juiflusqmu nsdeansreatsIsauaznsas iUz y \iouaninansenuves
Inermansuazmaluladdsoyuyy

Science and technology for creative and sustainable development of the country
with regards to society, economy, education, public health and environment; learning
science and technology from community learning centers; public communication and
creation of media to demonstrate the impact of science and technology on the
community.

SU320  Tanuwiaudnnssy 3(3-0-6)
(World of Innovations)

UFBeyn WWafn wagn13aseassAuinngsusing q Tudagduuazowiag nMsimul 113
Uszendlduazn1sdannis unumuasnansenuannsiautnalulaguazuinnssy dedin
WATUgNALALHIAY

Philosophy, concepts and creation of various innovation at present and in the
future; development, application and management; roles and effects of technological
and innovative development on life, economy and society.

Su321 5’&19}LLazwansszﬁaﬁamﬂé{au 3(3-0-6)
(Materials and Environmental Impacts)

msutsUszannTanvill audBfusiuvestan Tanluwdnsusiinuludiausesiiu ns
In15veraNTan N5 Tannauunlilvdaieigeing

General material classifications; basic properties of materials; materials in daily

life products; material waste management; material recycling methods.



SuU322

SU323

SuU324

msguaé’mfilﬁ”aa 3(3-0-6)
(Pet Care)

v & A

= v = LY o ¢ & [d P ] v Yo = a a
Li’eN‘Vl’]l‘ULﬂEJ’Jﬂ‘Uﬂ’]iQLLﬁfﬁﬁ]’JLaEJQLUuLWEJUﬁ’]MiUﬂJiﬂﬁGl’J msauawmﬂizawﬁmwuas

Hudesdnidesiisuinteudedniuavdsnu lsafifinandnfidesiarogau waznistiosiu
Tsm wnunsveeRuddniides madudusznounsneuaslszneussiafiisatesiudng
e

General aspects of pet care for animal lovers; effective care and responsible pet
ownership for animals and society; zoonosis diseases from pet and diseases prevention;
pet breeding plan; entrepreneurship in pet selling and pet business.

INFITITUL 3(3-0-6)
(Public Mind)

auduniferfuinasisas ANUMINEVeIINasITL ANAAEYVINITH TN
A151980UY aﬁﬁﬂizﬂE]‘U“U@ﬂﬂ?iﬁ%@lﬁ’]ﬁﬁm%‘sﬂaQQF}ﬂa FULUUTBIIAAIGNTUY LUIAALAY
nuiiiieadesiuinaisisae JadeiinelmAnnsiiinaisnsae uazandnuvaziifedesiu
Inans1snis nadeulasinsiieafuinansisae

Background, meaning, and importance of public mind; composition of public
mind in a person; type, concepts and related theories of public mind; factors
contributing to public mind and related attributes; writing public mind projects.
walulagazainlugnaninssy 3(3-0-6)

(Clean Technology in Industries)

Naﬂizwumaﬂqmamﬂﬁuﬁﬁm'aa\lamw wanziiinadednuuarduindon
ﬂizmumiazmﬂiuqma’mﬂiimmmi AFIUNTINLNYAT Qmmmm?wmmwgﬂé’am
Qmammam%ﬂﬁﬂﬁ qmamﬂiiumﬁﬂ WAL DRFIUNTTUNAERAN msaamwuqmammimﬁ
fneAandey

Effects of industries on pollution; effects of pollution on societies and
environment; clean processes in food, agricultural, textile and dyes, ceramics, metal,

and plastic industries; industrial design for environmental conservation.



SU325

SU401

Su402

SuU410

plinalan 3(3-0-6)
(World Regions)

WUIAATIMIENTN1IARINRUINIITTIFY anmmsiiuiififinadofanssumaasugia
denuuarInusssureaUseynslukiazininvedlan AsentinAULANANAINTAIENI
neAINLaZINUSIINTRILAN

Landscape concepts of region, geographical features influencing economic, social,
and cultural activities of people in different regions of the world, recognizing the
didersity of the physical and cultural worlds.
arudugusznaunisituiadaudiouianssy 3(3-0-6)
(Innovation-Driven Entrepreneurship)

Y

vinweiisndulunsduiuszneums aunsentindeinuemsngrane s5RansuINS
fans anuAnainassd Msleed wagnsiufduiusseninsyaeaiifedostunsdads
wagsnliuginaluy

Essential skills for entrepreneurs; awareness of the legal, business, managerial,
creative, analytical and interpersonal skills relevant to starting and running a new
venture.
UINNTTUKAZNITDDNWUY 3(3-0-6)
(Innovation and Design)

WIRA HENA1TESILTRNISLRIUNSEUIUMIANLEe ek UUALTUREY NNTTIARNY
dladgmn nsseaueuAniu n1sEudIuNRaeIUfURLazINE LN e @393R

Concepts and principles of innovation creation through the design thinking
process; understanding challenges; brainstorming; learning through practice and
creative publicization.

N15AANTTLANEITUAZIAVNYLNG 3(3-0-6)
(Records and Archives Management)

o1 Aurnguazaud Ay vetenansiaUsEaniaImNITYINY 1udeya 535U
1Avia wazaudeiievetesing szuu 19551 waniaesdiolunsdafuienaiseeng
Juszuu uwnfn ngud vannsdaiden nmsdam wagdseiliunuaienasiiedaivansly
VOIANUENG NTLUIUNITIANT IHEUNSUATDYSNYINA1TIAINEWR U UL LYAIUBYA

FUANNUAsTaNg LA AYNaUTE IRAEnS



Su411

Su412

Definition, meaning, and significance of records in relation to working efficiency;
database; good governance and accountability of organisations; system, standard, and
tools for systematic record keeping; concepts, theories, and principles of archival
selection, acquisition, and appraisal for permanent storage in archives; processes of
managing, providing access, and preserving archives as informational sources,
knowledge base, and historical evidence.

NSINNEIALAZNIIHBYANNINTIND 3(3-0-6)
(Mushroom Farming and Business Extension)

welulamamizdin nanziiadunsveuiiendeing nsiauwdnsoe amns
LLazaW’liLﬁ%uqmmwmmﬁm NANN15VBING 3L U ULAZUINTTIUNITNYAS MsvieadieIuas
NSNENBIYNS

Mushroom cultivation technology; mushroom farming and agro-tourism;
development of food and nutraceutical products from mushroom; principles of
regulation and standards in agricultural tourism and food production.
walulag watla wazanannssudalain 3(3-0-6)

(E-Sport Technology, Techniques and Industry)

HyruuazUszinvuesdalosn nisuaussaUsznaunulufanITuang 9 wavussluwd
fumsinw avmeesuluivnssuimitddey dadsudedesulatlussuuvansgiau (awn)
\nuBalUULLIRIYARATINE (lovilled) tnsemuazuumsUTRTiduiveusu weluladnis
doansludavesn walulaBnisiieveniny nagysvesiiuuaznisumssziugania sULUY
Maiau Msdeansuazmsiudletuseninediau sinveiddnludavedn ananvnssanauas?
adosn wiluuunegsia Meldvesdidukasaienanny n1sindulasudstung nsalAnw
PnNsuTstuTiinaula

Definition and types of e-sport; gamification and educational benefits; acceptance
in major sport events; multiplayer online battle arena (MOBA); first- person shooting
(FPS) game; civility and acceptable practice; communication technology in e-sport;
game broadcasting technology; team strategy and micro-management; playing styles;
player communication and collaboration; e-sport essential skills, game and e-sport
industry; business models; player and game- caster income; game practice and

competition with case studies from interesting competitions.



Su413

su414

Su415

wiAsIINAnAuTmAlulagdanw 3(3-0-6)
(Amazing Biotechnology Products)

aamunekazUseTinnuduniveaunaluladfinm  wdnduiinaluladdinini
haulalugnamnssuemns wdeshu wianu veddluaiaufou mainwns nsvidminge
uazmIuwnd Msfuadeyauaziiiauendnsarionnimaluladtainmitaula nmmeassns
wannansauanmalladtinmtessu

Meaning and history of biotechnology; interesting biotechnology products from
industries of food, beverage, energy, household products, agriculture, wastewater
treatment, and pharmaceuticals; conducting research on selected biotechnology
products of interest; in-class presentation of selected products; preliminary
experiments for creating biotechnology products.
aiidyayissdugnszuunisuan 3(3-0-6)
(Indigenous Knowledge toward Production Process)

MSTTAANENETY NSTUIUMSHARIMaNTIE Mg mnn nsvuau Rl
AFINNTTU AMINARUNINTA NTTUIUNITHEALL N1FNOET NITUIUNSHARTING NTZATEET
ASTUIUNIHARNTZATY WLINY ASEUILUNMIHARTUL NMSNARTILUUALRY NTPUIUNITHER
UYIIEITOMITUIAL NIZUIUNITOULIA

Production of home-made coconut sugar; manufacturing of granulated sugar;
fermentation of sweetened rice; industrial fermentation process; production of cow
milk; milk production process; fabric weaving; production process for textile
manufacturing; mulberry paper; the process of paper production; Thai desserts;
manufacturing process of desserts; traditional manufacturing process of rice; modern
manufacturing process of rice; dried foods; drying process.
m'mmﬂLLazm'iﬁuﬁug'mﬁW%'UQ’ﬂ'ﬁ:ﬁnaums 3(3-0-6)

(Basic Marketing and Finance for Entrepreneurs)

AMUEIAYTBINTRAIAKAENTRNE S ULUSENUNS gl LAnaIuNTITAaIe
NALNAAIA NITINUNUNITAAIA WUIANUANATUNITHYE NITINUHUNINNITEY A1TNeInTal

M9NSRY NT58ANNU ANNEIAYVBINITUTMTAUFLNNITHY



Importance of marketing and finance for new entrepreneurs; marketing concepts;
marketing mechanism; marketing planning; finance concepts; financial planning;

financial forecasts; fundraising; importance of financial risk management.

SuU416  gsnanINa 3(3-0-6)
(Digital Business)
mé’ﬂmilﬁaﬂé’maaqiﬂssu@Lﬁﬂmaﬁﬂé gansauludsauidsia sULuUMsigIngsud
Uaansdouaryszauaiudiiavussuuiaionis n151gsiesenineesdnis n1sviigsna
TEMINBIANITUAZENAT N15Y1NTINTENINBIANITAUAIATT TTUVUINNITIANITAIUGINTTY
Aavia nsnannRavia dedsaueeulal
Basic principles of electronic transactions; transactions in a digital society;
different types of secure and successful online transactions; business-to-business (B2B);
business-to-consumer (B2 C); business-to-government (B2 G); digital transaction
management system; digital marketing; social media.
NUINIVILANIE
360 101 n15@DALUU 1 3(1-4-4)
(Design 1)
NOUYNNARULUAZNITORNWUY ANUNUELALANYUEYDINAUSTIH NUH Nuiting
nannsinesAUsznouAal
Art and design theories, definition and characteristics of elements, color theory,
space, principles of composition arrangement.
360 102 N159DALUU 2 3(1-4-4)
(Design 1)

A UIAUNDU : 360 101 ANSEBNLUU 1
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ﬂizU?Uﬂ?i@@ﬂLLUULﬁ@Qﬁu ﬂ'ﬁ@@ﬂLL‘U'U\‘H'L!Z"I’ENLLa%ﬁWNﬁaeﬂUWug’WU
Art and design theories, elements, color theory, space, principles of composition
arrangement, basic design process, basic two-dimensional and three-dimensional

designs.



360 103

360 104

360 105

MY 1 3(1-4-4)
(Drawing 1)

NANNIT fi%'m@mwmaLﬁuLLazLLiLmﬁugﬂumam/jugﬂmNLimmﬁm ﬁuﬁﬂmﬂﬁﬁim’]ﬁ
wazaINAITaSI uresIyEd awadviad Snuazveslaseaing sunss dinidn uasuasie
N svez

Principles, drawing methods and basic shading of geometric models, still lifes
from natural and manmade objects, landscape, traits of structure, form, value, light
and shadow, texture, distance.

MALEY 2 3(1-4-4)
(Drawing )
10IAUNDU 1 360 103 ALY 1

L3 %

NANNIT 35NN INAULAULAZ LTI uAY mgw&?uasﬁ’m g aandegnssu amgd
viml dnwaizvedasiasne sUnss doidn udwazi WU szey

fins@nuuenaanu

Principles, drawing methods and shading, figurative models, live human and
animals, objects, architecture, landscape, traits of structure, form, value, light and
shadow, texture, distance.

Field trip(s) required.
RauzUjua 1 3(1-4-4)
(Art Studio 1)

nann1s walla N1saseassananuirudadaslii dnvarvelaseasne sunse
dwiin uasiazia AR ssey MelEE 07 uavesdUsenoufad nsdenendnumzvaing
waviadloniw mslitanuaziaiosile

Principles, techniques, creation of two-dimensional visual artwork, traits of
structure, form, value, light and shadow, texture, distance, use of color, dimension, and
composition, expression of object and landscape characteristics, use of materials and

tools.



360 106

360 107

360 108

Aauzuua 2 3(1-4-4)
(Art Studio II)
JdsAuneu : 360 105 AausUUun 1

nann1s walla n1sasnassananuiaufalanlif aulif dnvuzuedlasiadng
sUNSS U3inms Ui seo TR unzeadusznoufad msdienendnumzassing n1sld¥ag
waziA3nsdlo

Principles, techniques, creation of two-dimensional and three-dimensional visual
artworks, traits of structure, form, volume, texture, distance, dimension, and
composition, expression of object characteristics, use of materials and tools.
nsfeunuuidosdu 3(1-4-4)
(Basic Technical Drawing)

n15ldn3esdionisiounuy 11es1d9u nslsuninany n15luuLuuanadi
AR NaNNISWEUNATENINLAZNITANNTLNUVDILEAILIN

Use of drawing tools, scale, orthographic drawing, two-dimensional and three-
dimensional architectural drawings, principles of perspectives, light incidence and cast

shadow.

Aauglneysnel 3(1-4-4)
(Survey of Thai Art)
ﬂ?’]ﬂJ“lﬂ‘U%\ﬂU@ﬂJﬂl’]LLﬁ%ﬂ’NﬂJ\‘]’]@J‘U@Qaa‘UﬂV}U ﬂigUQUﬂﬁiﬁ@ﬁ@ﬂ EﬂLLUULL@%ﬁﬂHmz
vasuAaunssulng UseThenansfaveine gidynn wazUszaunisaliugunIoean
/-ﬂl a
A01UNVI
P - ‘:4'
UNIFANWIUDNFDTIUN
Appreciation in value and beauty of Thai arts, tracing methods, pattern and
characters of Thai artworks, history of Thai arts, wisdom, aesthetic experience from real
site.

Field trip(s) required.



362 101

362 102

362 103

n1saanuuutimaral 1 3(2-2-5)
(Visual Communication Design 1)

AUYNELAY YO UIIATBIURRNWULTWARaY ATEUIUAITAALAZNITAUATIAIUNIT
sonuuuilinadal miﬂ?{ﬂmamwéfaaﬁmﬁﬂu,azgﬂﬁ"m yquinmuasiy (Twaen1 AIw
404UY ATNFAARN ﬂ?i%@ﬂ?ﬂﬁ’@ﬁﬂéjﬁﬁlﬂ’lw ﬂ?ﬁ%@ﬂ?'ﬁ@’liﬂﬂjuazﬁﬂLaﬂﬂéjlﬂﬂﬂw
nsduNUIYITNNITERNULUUTnAfal

Definition and areas of visual communication design, thinking process and design
research, image simplification with value and shape, figure and ground, illusion,
ambiguity, persistence of vision, visual representation, mood and tone communication,
visual communication design seminar.
nseanuuuiinadal 2 3(2-2-5)

(Visual Communication Design II)
AUsAUneU : 362 101 nseanuuutimeadal 1

NTEUIUNTAALAZNTAUATIAUNITERNLUUTWARAY N1591UAW ALY UTELaN
LasndnnIseenLuUANEEnwel n1seenuuusndnval UssinvvesdeusymduRus ns
dununivdnnisesnwuuilmedal

Thinking process and design research, visual literacy, definition, types and design
principles of symbol, identity design, types of promotional media, visual

communication design seminar.

nseanuuuiiveadal 3 3(2-2-5)

(Visual Communication Design IlI)

AUsAUNeY : 362 102 nseanuuuilinedal 2
nsEUINNITAnLazNIsANATITIUAISeRnwUUilnafial nseenuuunIndeya n1s

ponuUUAaUszrduiLS mssenwuulavaniloiu msduuunivdnniseenuuuiinafad
Thinking process and design research, infographic design, promotional media

design, basic advertising design, visual communication design seminar.



362 104 n1sUHURNITWAINIAUARES9ETIA 2(1-2-3)

(Creative Development Workshop)

NEUIUNISHAILIAIUARAS19ETSA ndasllennsmuAnadsassruardisnisthluld
n15dsaauAnadeassdanaudululdivarnuane fneeisndulunisduns
aumlﬂﬂ’]’iLLﬁ%ﬂ’]iﬂgUﬂiaﬂﬂ’JﬁjJﬁﬂ Lﬁl’@ﬂﬁﬁ%ﬁﬂLLiQﬁUﬂWﬁiﬁ]LLﬁ%ﬂWiﬁGﬁUWLLH’Jﬂ’JW@Jﬁ@?’JU
gon

finsfnwiuenaniud

Creative thinking process, creative tools and utilization, explanation of creativity
from various possibility, essential skills for observation, imagination and idea screening,
inspiration and concept development.

Field trip(s) required.

362 105 mslanizasdaenn 3(2-2-5)
(Visual Narrative)

1194813098280 N153ABIAUTENOUVOIN N HUUDI T8YSVDININ YUIANIN
n1sAsaUan Aveanm thninvesnw FULUUTBIN N Mndeundes iensderumne
gaannUsenay nmgne waznmadauln Tunueenuuuimedad

Visual storytelling, image composition, camera shots and angles, focal length,
image size, image cropping, color and value, image style, camera movement to convey
the meaning of Illustration, photograph and moving image.

362 106 WsunsuaauRamasnuglunussnuuy 3(2-2-5)

(Basic Computer Applications in Design)
wugN15EATDINADUNDTABUNIADS ATULANANTENINATNLSALADILAZLINABS
(% '3 a A Ao Id & ) v L4 a &
N335l wesliendnlu aruaiuisaiugiu nsunlulduselovl wasmaliaiugiu
voslusunsunldlunufalzsuazanuseniuuiinadal
Introduction to Mac operating system, differences between raster and vector
images, files organizing, essential tools, basic functions and utilization, basic techniques

of software for art and design works.



362 107

362 108

362 109

362 110

Uszifrransniseanwuutimadal 2(2-0-4)
(History of Visual Communication Design)
UsgTRenaninmseenuuuimafadiidlunazisssma uunanudadeivgyiaunie
s Bvdnansdsan iaswgia n1silieanisunases wazinaluladfidiionuialsiazau
sonuuuilmaiadluudazyn maUdsuiisusuuuuvesiualzsewinagfinielugiananii
TndiAeaniu n135u-dedvananeanuansznIttuialnssuiuauesniuuimadallulsias
gAY
Western and Thai visual communication design history, concepts in aesthetics,
impacts of socials, economies, politics and technologies on each era of arts and visual
communication design, region’s art styles comparison from similar periods, transmission
of cognitive influence between arts and visual communication design in each era.
nsPRNUULLATIANIRIS eIy 3(2-2-5)
(Basic Typography)
nsduunnguiidnes sUdnuaidadnes ndnnslimdsnuadewiu fnwstunis
doansensuaiuazannuidn mseenuuufISnys n3nuaznsineiinys
Type classification, character and glyphs, typographic fundamentals, expressive
typography, lettering design, grid and type arrangement.
NITUNHUINAIU 2(1-2-3)
(Project Presentation)
nsweudomuazdriunisiaue nadenlddouasnseenuuudetaue N3
wazyAANAIN mAtANTALENT MsgenuUUAeTINHANULarSUTTTdURUSAUEY N3
wisunsiieasinge
Content preparation and presentation order, media selection and design, public
speaking and personality, persuasive speech techniques, portfolio and self-promotion
design, preparation for a job applyins.
msaamwmﬁ"adaLa%umsma 3(2-2-5)
(Visual Merchandising Design)
mewmﬁﬂﬁLLazmmﬁﬂﬁmmaﬁUii@ﬁm%LLazﬁaMHmﬁ o AAVIY N1TODNLUULATU
Aadunussytusisonisnaundinisnaiailudnvusiauwaradiassdiulnl

Patafumangrinefiigites anusinuiagiasinalulagnisuan



finsfinunuenaniud

Basic role and fundamental of packaging and a point-of-purchase; the designing
of packaging and a point-of-purchase both revising and new design with marketing
approach; relevant regulation, material, and production technology.

Field trip(s) required.

362 111 ANSDDNLUULAZIAINIFISNBIIUGS 3(2-2-5)
(Advanced Typography)
N1599NLUUAIENYS ﬂ%mLLazﬂ"ﬁ%’mmaa‘Lmﬁ%uqq NIPRNLUULAZIAINFIDNYS
AUUSUNVDIDIANT TAIUTTIY LazoIual
Advanced lettering design, grid and layout design, typography design in
accordance with organization, cultural, emotional contexts.
362 112 Tawanidosdu 3(2-2-5)
(Basic Advertising)
AMIMINELazAINEEvesn1sTawan duntsnuluaedvdnlavan dolawan
UTEAneng 9 N53UINNI1saseassAnulawun nagnsn1slasan LUIAUANLAEIENIS
FeansuuianuAaluaulawen
Definition and significance of advertising, job titles and job description in
advertising, advertising media, advertising process, advertising strategies, concept and
communication methods in advertising.
362 113  N15618AN 3(2-2-5)
(Photography)

ﬂimﬂmadﬂé’amazqﬂmgﬁ NNTANLATNUATANOAVIIIATNVI-AT LaudLazNalnes 3
Sunas Taviunaud Iuuanisanenin szeganuesnin Anuiadames aulauas lwninim
nsUsEInarataya gandAuITdmSunsianIsnnene

finsfnwiuenaniud

Types of cameras and accessories, exposure, black and white developing and
enlarging, lens and filters, aperture, white balance, shooting mode, depth of field,
shutter speed, image sensor sensitivity (ISO), Meta Data, file processing, editing software
for photography.

Field trip(s) required.



362 114

362 115

362 116

362 117

Aauznmseanuuunndaiiio 3(2-2-5)
(Sequential Art)

ndnnsoanuuunwiliddesidednsteiios vadaazas a1n wmn1sal msaiisanes
vosa mMmadeuln

finsfinunuenaniud

Fundamentals of visual narrative in sequence design, storytelling, character,
scene, storyboard, moving images.

Field trip(s) required.
wailiududaalin 3(2-2-5)

(2D Animation)

wdnnisuazmadalunisasenimadeulmaniid madeudes nsesnuuuiiasas
MseBNLULAIN anesuese welwin TUsunsuraufinmesdmunseenuuukedutuass
)

Fundamentals and techniques of two-dimensional animation, story line, character
and scene designs, storyboard, animatic, computer applications for two-dimensional
animation.

Nugnunneuns 3(2-2-5)
(Fundamental Film)

ANNRLNLALBIAUTENOUVOINTNEURS LLu’Jﬂ']’]ﬁJﬁ@LL@%E‘ULLU‘U‘?JENJWWEJU@%TUWi%Qﬁ

saaa a ! (% (% a

AN 9 UNUIMURININEUATNTD NS NarDEIAL Maﬂmimammwaum%%uﬁugm
finsfnwiuenaniud
Definition of film, elements of film, concept and types of film genres, role of film
in society, basic principles of film production.
Field trip(s) required.
JUNIBAEASAINIUAS 3(3-0-6)
(Film Aesthetics)
wAnkazUTvILisgUnsEAans asfusznavdAgylunneunsATENaig 9 N3
AnneiuazUsziiuguAsguvssmaninmeunsiddedvanas deny

fdnsAnwIUenanIUN



362 118

362 119

362 201

Concept and philosophy of aesthetics, key elements of each film genre, analysis
and evaluation of film aesthetics in relation to audiences and society.

Field trip(s) required.
anydsgnau 3(2-2-5)
(IWlustration)

AUNLNY AUEIRDY WASVOULIATDINUNINUITZNBU MENNSE SN Tunau
N3 NETIANURBNRUUAIMUTENDU JUKUY wnATla aunTalne 9 fomnzautuidenuas
do

finsfnwiuenaniud

Definition, significance and scope of illustration, principle of visual narrative,
procedure of creative illustration, style, techniques, materials appropriate with content
and media.

Field trip(s) required.

ARULIAA 3(2-2-5)
(Comics)

ndnnsuazisnsvesreniind mstd3es fazas miguieaazdonsnim luguuuy
LNIEHU

Principles and methods of comics, storytelling, comic character, comic strips and
graphic novel with personal style and techniques.
n1seanuuuiivadal 4 4(2-4-6)

(Visual Communication Design IV)
AUsRUNeY : 362 103 nseanuuuimeadal 3

(Y L4

NTUIUNITARKAZNISAUAIIAIUNNSRNLULTWARAT N1SERNLUUTEUUDRANYAILAY

'
LN L3 1 aa v

Hodnanual doUsyndunus Foduasun1iv1e tazdeassasiAludnuuzdu q Nlanwae

ed_

Huyn msoonuuvilmagadifleysey msdumuivdnnsoonuuuilmadad
fins@nuuenaanu
Thinking process and design research, identity system design and identity manual,
set of promotional media, sale-promotion media and creative item; visual
communication design for community; visual communication design seminar.

Field trip(s) required.



362 202 n1seenuuuiimafal 5 4(2-4-6)
(Visual Communication Design V)
UIAUNBY : 362 201 nseentuuilinadal 4
N5TUILAISANKATAITAUATIEIuATTenLUUTmARad n1sadiuasdearsuusus
NNSUTIITIANITIATINITEDNLULU N1TUTZIEUUTEANEAMNUONUODNLUY ATANNUI TB 1T N
nseanuuuilinadad
Thinking process and design research; branding, brand communication, design

project management, design evaluation, visual communication design seminar.

362 203 §3NINITBBNUUY 2(1-2-3)

(Design Entrepreneurship)

Asnaalesdiu nsdearsnisnain wusuRa ﬂﬁﬁmmiéjmqiﬁ%miaaﬂLLUU
UsENUMEATIYIVTIANIVIANLALUINTTIUNITUTENBUTVIIN 83ANTNNTIAT LBNa1IN
5373 MsUsEliusIan seuuln®-n® niwddunedynn n1999MNENTRULAEN S UKL
3319

Fundamentals of marketing, integrated marketing communications, branding;
design business management, professional ethics and standards, business organization,
business documentation, cost estimation, accounting and taxation, intellectual

property, financial planning and business plan writing.

362 204 mmé’anqmﬁaﬁaﬂmazm'saammu 3(2-2-5)
(English for Art and Design)
n1sHnTinwen13ile N13Ye A1581U NS izl e dostuAauzuas
MIoNUUU asuuszihulasiauedafniiuainunanuvisfaly
Listening, speaking, reading and writing skills; art and design vocabulary and
content; main topic summarizing and opinion proposing based on art articles.
362 205 ATwSINgEietnaanLUY 3(2-2-5)
(English for Designer)
N13RNTINYEN13iHe N3 N8N AR AdnsiuasidemiiieatosiuAady

WAZATENLUY NISIBULLIAALAZNTZUIUAITEDNLUY NTUNEUONAITUDDNLUY



362 206

362 207

362 208

Listening, speaking, reading and writing skills; art and design vocabulary and
content; design concept and process writing, design presentation.
Aaudinus 1 4(2-4-6)
(Art Thesis 1)
Seulw : dnAnwidesdiusiedvn nuanivnanis Usenaudae 3¥aunu 24 wiein
waEIBUIAY 40 MIEn
Snadnisiiulunisianan1sfinensneivn 362 206 AaUldnus 1 deelasuna
msAnwldsng 2.00 ()
lassmseenuuuiimagaddruyananielinisguareseraseiiuinu msmmuarinde
NsWeuLUULEaNeIte n1siauiitelasinis n1sAual1teyauazn1sitATIEideya N3
Weuwuvazlganianiseaniuy
Individual design project under supervisor guidance, topic selection, proposal
writing, topic development, data collecting and analyzing, design brief.
Aaulinus 2 6(0-18-0)
(Art Thesis II)
Feula : dnAnwdesiusedn 362 206 Aauiinug 1
SN siulunsianan1sAne1918797 362 207 Aaufinus 2 feslasuwa
msfnwldennga 2.00 Q)
Insaniseonuuuiimadaddruyanasieiiosainsiede 362 206 Aaviwus 1 n1g
UNAUDHAITULAL INUANINATUFAT U
Individual design project development continuing from 362 206 Art Thesis |;
presentation and public exhibition.
N50RNUWUURIRNR 3(2-2-5)
(Publication Design)
vdnmseenuuuaan mnufifeafunsfaniszuuiivauazeenidn Yagnisfiust ns
w3snlndnounsEuIuNISRNNAETUSULNTUABLRIABS INATATIAYRAIRNN T8310ALaENT
wAteyysing 9

fdnsAnwIUenanIUN



362 209

362 210

362 211

Fundamentals of publication design, digital and offset printing systems, printing
materials, file preparation with desktop publishing software, post production
techniques, limitations and problem solving.

Field trip(s) required.

N1590NLUUINTIANITLAZBLIUA 3(2-2-5)
(Exhibition and Event Design)

MsdeansteyauaziusuAiuNsasasIAnussnUUinLAnsTULUUA1Y 9 nsian
3e9 Myeenuuuieya DAdUTUS IedneuagngAnssuanud nMsadausssInAnsTuiie
Uszamduifanon waluladlunusenwuuiinssanmsuazdiaug

finsfnwiuenaniud

Information and brand communications through exhibition and event design,
storytelling, information design, dimensions, psychology and human behaviors,
perception design with five senses, technology in exhibition and event design.

Field trip(s) required.

N1599NLUUKBUNELATY 3(2-2-5)
(Application Design)

walulagvedneundiatu Jedndnvesunannasusing 4 n1539ena1nuasngAnssugly
NINHUIARYBBUNEIATY MIivualasaiedoys n1sineuansasaUseaunial
TAWARLY 3N UNARBULNUNEITA

Application technology, platform limitation, marketing research and user journey,
application concept, information architecture, interface and experience design, business
solution aspect.
nsigudaaulawun 3(2-2-5)
(Copywriting)

N3zUIUNITARASTNETIALUNSW BT aA Ul nann1suazimalialunisilou
Forrulawanludeussinnei

Creative process in copywriting, principles and techniques of copywriting in media.



362 212

362 213

362 214

362 215

nsnmnuAatluaulawan 3(2-2-5)
(Art Direction in Advertising)

unumagmiivesgivdudadlunulewan nsdnesduszneuvesnm msidenld
sULuUIaAaUsvesnnisuazamadouln nsdnnauazidenlifidns Mvnzauiude
TawanUszaameng 4 nMsinunesiusznauiiedoaswusudluamulawen

finsfnwiuenaniud

Roles and duties of art director in advertising, image composition, selection of art
styles for images and movies, layout and typeface for advertising media, determination
of elements for brand communication in advertising.

Field trip(s) required.
AwgUnTlaYN 3(2-2-5)
(Commercial Film)

nMsAAunNNgkazatenaauuInuAnlildua e unslavun ASEUIUAITHER
AeURSlaYUN g‘dLLU‘lJmWEJumﬁézmm’]Lﬁadﬂm‘%mﬁ'ﬂmJ LLazg‘ULLUiJmWEJu@ﬁmHm’lLﬁami
TawaNAUAILAZUINIT dnvazIaIn neuaslavuUULnanasuRIa

Interpretation and idea expression in commercial films, production process of
commercial films, commercial films for public services; commercial films for products
and services; commercial films on digital platforms.
NN3ANINESINETIA 3(2-2-5)
(Creative Photography)

MsMEANLLIABUEUAYIE ARaUynsanenIn NM3a18nMITmMAaEY WazANAINA

Conceptual photography; art of photography; experimental photography and
digital images.
msanenmlavanuazLNGy 3(2-2-5)
(Advertising and Fashion Photography)

MseENMEARSNS N1ENEAMeINT MIEenATEIsERU NSt myAAaLile
mslasanuazuidy LaEnIANLAINN

fins@nuuenaanu

Product photography, food photography, jewelry photography, portrait

photography for advertising and fashion, image manipulation.



362 216

362 217

362 218

362 219

Field trip(s) required.
N1385190 NAINA 3(2-2-5)
(Digital Imaging)

nswseulndnmiiiontsanussinelusunsuneufiames ndnnisuwasmalan1snnud
AnwarnsUszneunm mMaweulidiiiontside

Image file preparation for digital retouching, principles and techniques of image
retouching and composite, final work exporting.
msaamwvmuiﬂmas‘ 3(2-2-5)
(Character Design)

ﬂﬁﬂmiLLaz%umE]Uf]’liaaﬂLL“U‘Uﬂ’]LLiﬂL@@ﬂ‘UEULLUU‘ﬁIa%’Nﬂiiﬁ gULLUUﬂWLLiﬂL%%ﬁ
winzaufudeusznnea o

finsfnwiuenaniud

Principles and methods of creative character design, character styles appropriate
to various types of media.

Field trip(s) required.
pauwUARSAE 3(2-2-5)
(Concept Arts)

wENNNS wWWaRn wala waznszUILNsEenuUUAsUEUdensad Tutunaurounsnan
aneund wediwdu iy wardevuifis

Fundamentals, concept, technique and process of concept art in pre-production
of animation, game and entertainment media.
watluTUAULIA 3(2-2-5)
(3D Animation)

wdng wwada wedalunsadislang Msdauas fuia a1n wazdesfaniamaie
voafutuaudfludeussinneng q

fins@nuuenaanu

Fundamentals, concepts, techniques of three-dimensional modeling, light setting,
texture mapping, scene making, technical limitation of three-dimensional animation in
various media.

Field trip(s) required.



362 220

362 221

362 222

362 223

NITVLUUN 3(2-2-5)
(Script Writing)

WINNMTEsETIAUNAMEURS Nsad1adiidaras nsndasades wamnanisadig
wiem nsdudede nsdoulasutoneny warmsileuunaineuns

Creative approaches to scriptwriting, character aspects creation, story structures,
plot, synopsis, treatment and screenplay.
NSNANNINEUAS 3(2-2-5)
(Film Production)

miﬁmm‘wmSJLLasmﬂwaﬂaummmimﬂuwéﬂszmumsmammwaumé Funau
N13LATENNTTEI8Y FumaunITaIeT wartuneundinisaiesih indesdiegunsaiuay
weluladilddmsunsudnnineuns

AnNsAnwIuenanIud

Interpretation and expression from screenplay to film production,
pre-production, production and post-production; film production equipment and
technology.

Field trip(s) required.
ATNGUATNARADY 3(2-2-5)
(Experimental Film)

LLuﬁﬂ/ﬂx‘lﬂﬁﬁ%’l\‘miiﬁﬂ’]WEJ‘LJG]%‘V]NLaaﬂi‘mj‘ﬁLLGIﬂGi’NI‘URﬂﬂﬂ’]W‘EJumﬂug‘ULLUU‘Uﬂa ANg
NAADIINIE UL e sULUU wagnaliadanislvdg Tunssuiunisndnaimeuns n1s
QVDATUAUINIG NITUAAIODNNIIANARN D1THA mmﬁﬁﬂ oe199a5Y

Creative approach to alternative filmmaking; experiment of content, style and
techniques of film production process, independent expression of imagination,
emotions and feeling.
AwUsznaunilede 3(2-2-5)
(Book Illustration)

AUNLNY AUANAY LAZVDULIATONIUNINUTZNDUNTIED FupounsadsassAs
amunLaramUsEne UL M @T’Jsg‘ﬂLLUULLazL‘vmﬁﬂﬁquﬂzamﬁmﬁamﬁuawﬁﬁﬁaLm'az
Uz

fIn1sANYILENADIUN



Definition, significance and scope of book illustration, book cover illustration and
content illustration methods, style and techniques suitable for various styles of book
content.

Field trip(s) required.

362 224 awUsenauniledadnsuiin 3(2-2-5)

362 225

362 226

(Children’s Book Illustration)

ﬂ’J’]llﬁll’TilLLﬁ%GUE]ULSUm%@ﬁﬂ?ﬂﬂ?WUi%ﬂ@Uﬁﬁﬁaaﬁ’m'%J‘ULﬁﬂ WANNITLA ENTTUIUNNT
9oNLUUNNUIENDUNIded miuLAn EULLU‘ULLaszﬁﬂﬁmmzamﬁ’m%m LAAISISEUT
gt Vpld

fins@nuuenaanu

Definition, scope of children’s book illustration, principle and process of
illustration for children book, style and techniques suitable to content and learning
stages.

Field trip(s) required.
amusznaviifitendnualianizay 3(2-2-5)
(Self-Expression Illustration)

AMATIY AudIRE vesnnUsEneufiendnualinrnzay nsauInmUsENaufid
AR ULUY uazmadlafifiondualianzay

fins@nuuenaanu

Definition, significance, scope of self-expression illustration, concept, style and
unique techniques development.

Field trip(s) required.
MNALdUAANEEN 3(1-4-4)
(Classical Drawing)

ﬂ’J']ZLI‘IﬁmEJLL@S?‘W’J’]ML%UNWGUENWW'NWLéIULﬂﬁEJUT\]‘%QLLUUﬁgQLaN LﬁUﬂﬂi’]’]@Lé{ULLiN’W
NTNAVDILAUALLI MANMT AT NTINAYUYL LazAINYAR]

Definition and history of traditional realistic drawing, shading, influence of light

and shadow, principles, techniques, cast drawing and portrait.



362 227

362 228

362 229

362 230

uaanazdluauldnsnssy 3(1-4-4)
(Light and Color in Painting)

vanmsuazmaianslddifioairananuininssy Svdnaveuas nouwid suilean
5ITUYIAUALINNTATIVIML LY A ndivied nmyaaa

finsAnvenand

Principles and techniques of color for painting, influence of ligsht, color theory,
natural and manmade still lifes, landscape, portrait.

Field trip(s) required.
AaUzidannang 3(1-4-4)
(Experimental Art)

UfdRnuAadzimgnisnaasanaianisadeassanainvateguwuy nslduinn &
uiin mavgiin msldfuimatezuiuy nauinisdnesdtszney

finsfnwiuenaniud

Art creation with different techniques, utilization of pen, color, ink, collage,
utilization of textures, composition theory.

Field trip(s) required.
MNAduyAAa 3(1-4-4)
(Figure Drawing)

wanUiuRn1sian muarafnds den1sadunsalasadsnuiuds ngefne
Anadewiu nszgn ndnile Mennuiaesuazaua

Fundamentals of human figure drawing with full-body structure shading, basic
principles of anatomy, bones, muscles, model and live model drawing.
ng3niafad 3(1-4-4)
(Anatomy Art)

wdeRunieu : 362 229 MAEUYAAA

(%
(2 %

wanUHURNITIANINNETNIAYARARUUANITUES Nzgnuwazna1ile Auduius
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Fundamentals of advanced human figure drawing, bones and muscles,

coordination of human body.



Field trip(s) required.
362 231 ndyeyradlnelusueanuuuiiuade 3(1-4-4)
(Thai Spirit in Contemporary Design)
wnULazkIAnTesfay Tausssulng Msussendldluaueenwuudivady nwagyiau
yosfaUTmusssulnelusuosnwuuvaty
finsfnwiuenaniud
Core and concept of Thai art and culture, application in contemporary design,
reflection of Thai art and culture in contemporary design.
Field trip(s) required.
362 232 AaUzwAINITWAILIDITUAILAZIN I aY I8 3(2-2-5)
(Art of Emotional and Spiritual Development)
nsTUINNISeEnenesuaisRalRllimuanadns nnsdrsiaensual mswaLnAY
nygninilunues n1ssulleduanuesen nsasreanuniagilalunuies wagniswauwn
NNYENEIAL
Expressive art process with undefined outcome, emotions exploring,
development of self-awareness, stress management, self-esteem promotion and social
skills enhancement.
362 233 PaTTAITAS 3(2-2-5)
(Digital Painting)
\nseafionazimadelunsaianmaiviameusundinduiinnzan et luuszgndld
TudeUszunnena
Tools and techniques of digital image creation using appropriate computer
applications for various media.
362 234 ﬂauﬁ'sLﬁla%uaﬂwﬁLﬂ%'u%ugﬂm'maammu 3(2-2-5)
(Advanced Computer Application)
Lﬂ%@ﬂﬁaLLaszﬂﬁﬂ%uiﬁﬁuaﬂLLE)“LJ‘WSLﬂ%uﬁﬂiﬁ%umu@@ﬂLLUUﬁLWﬂﬁaﬂﬁL‘ﬂu
fneuluvauiy
Tools and advanced techniques in state-of-the-art computer aided visual

communication design software: tools and advanced techniques.



