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nangasfiailiuna Al aniToanuuunigly
(nangasFuilgs w.a. 2560)

1. i‘ﬁ'ﬂuazéawﬁngm
1.1 sWanangas 2550 00811 05674
1.2 %@wﬁﬂqm
nMwlne nangasfatiufn arunimmsesnuuuniyly
mH’]’e)vdm]H Bachelor of Fine Arts Program in Interior Design
2. s‘i';oﬂ'%“mwmmazmmﬁ‘m
Fo1duntning Aaliioufia (Mroenuuuniglu)
%"@L?mmméqﬂqw Bachelor of Fine Arts (Interior Design)
Hodontnlny da.u. (neenuuLylL)
“ﬁlaei@mméqﬂqw B.F.A. (Interior Design)
3. 2en
Tl
4. *-S’qmuwﬁwﬁﬂﬁL‘%'aunaeﬂﬂé'ngm
vangarssAulFynimadninnieufidnis lutlesnan 140 mihefa
5. Inseafrandngns
wedadneninly stusuliifesnda 30 uihefa
ATNAY F1UIU 9 raefie
AteauLaen fuauliileynin 12 wiieia
Ffisunlagnusic s1uIu 9 mieia
AundTante s1uaulitiesnidn 104 viaefia
AUNU FIUIU 21 Hgde
U9 $1UIU 83 Wueia
nundIT AT aentas saurulitiosndn 6 viaefia
6. 1939
nemndneill suaulifiosndn 30 miwha
A9wazIBYATIEININTN 162



numdTlante sauaulitiesnidn 104 vihefia
AuNU FIUIU 21 HUwhA
360 101 N1909NUUL 1
(Design 1)
360 102 N190ONUUL 2
(Design II)
360 103 MALEL 1
(Drawing I)
360 104 MALEU 2
(Drawing IT)
360 105 @aUzUfun 1
(Art Studio I)
360 106 falzUfuf 2
(Art Studio II)
360 107 MsdgunuIioedu
(Basic Technical Drawing)
360 108 @atlzlngisem
(Survey of Thai Art)
qiiefu $7uau 83 nurwia
361 101 M9lyunuunglu
(Interior Design Working Drawing)
361 102 ngeonuuunylu 1
(Interior Design I)
361 103 ngeonuuunylu 2
(Interior Design II)
361 104 ’EaﬂLLazqﬂmﬂiLﬁ@mi@eﬂLLuumtflu

2(1-3-2)

3(1-4-4)

2(1-3-2)

3(1-4-4)

2(1-3-2)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(2-2-5)

(Equipment and Materials for Interior Design)

361 105 @nntlagngsudne 1
(Architectural Studies 1)
361 106 N190ONUUULATOITOU 1

(Furniture Design I)

3(2-2-5)

3(2-2-5)



361 107 n1geonuuunyly 3 3(1-4-4)
(Interior Design III)

361 108 @nntlngnssufne 2 3(2-2-5)
(Architectural Studies II)

361 109 NMI0ONULUIAGEIFoU 2 3(2-2-5)
(Furniture Design 1I)

361110 mméqﬂqmﬁaﬂi:iﬁﬂﬁ@@ﬂLmumsﬂu 3(3-0-6)

uazinFodlTounzIUAN
(English for History of Western

Interior Design and Furniture Design)

361 111 aoufnnesifienisoenuuunely 1 3(2-2-5)
(Computer for Interior Design I)

361201 ngeonuuunyly 4 5(2-6-7)
(Interior Design IV)

361 202 walulageonasuazaussuy 3(2-2-5)
Lﬁ@m?@@mmumﬂu
(Building Technology and System for Interior Design)

361 203 fiunufaillng 3(2-2-5)
(Thai Decorative Arts)

361 204 AoURIAOSIONNT0RNLULNYIL 2 3(2-2-5)
(Computer for Interior Design 1I)

361 205 n1geonuuunylu 5 5(2-6-7)
(Interior Design V)

361 206 fiunufatlaziuesn 3(2-2-5)
(Oriental Decorative Arts)

361 207 mmé@nqmﬁaﬁmmma@@ﬁLLuumsflu 3%(3-0-6)
(English for Interior Design Seminar)

361 208 383seifionseenuuunyly 3(2-2-5)
(Research Methods for Interior Design)

361209 natlnUszaunisnliandn 3*

(Practical Training) (lutlosnan 270 2 lud)



faung

361 210 N1geonuwuuUNYly 6 6(2-8-8)
(Interior Design VI)

361211 MaiaTeudaldnug 3(2-2-5)
(Art Thesis Preparation)

361212 MIUTHITOIANTUAzIATINIg 3(3-0-6)
oonuuunylu

(Organization and Interior Design, Project Management)

361 213 mMeUfuAsdwdunuing 3(3-0-6)
(Professional Practice in Interior Design)

361 214 @aufinug 10(0-20-10)
(Art Thesis)

viungneg * vunefia ameidouFeulagluiumbefinlundngas

nuaeaaentad suaulitesndn 6 wulefia

infnunanunsaidonfnmldnnnaeiniidaaoulumiing ds

uastinfnmanmnsaidenideuseimane freluil

361 215 falzuazvesnnuadiiiocuoonuuuniglu 3(1-4-4)
(Decorative Arts and Objects for Interior Design)

361 216 NN90ONULILANN 3(1-4-4)
(Scenic Design)

361 217 faumtidatlnefudu 3(2-2-5)
(Vernacular — Thai Decorative Arts)

361 218 Wugldanuasuaznsoenuuugivien 3(2-2-5)
(Plant for Decoration and Landscape Design)

361 219 Matiausnauesnuuunylu 3(1-4-4)
(Inferior Design Presentation)

361220 Tpsansfinmaiuynna 3(0-9-0)
(Individual Project)

361 221 nnoangudvFunIseenuuunigly 3(2-2-5)
(Communicative English for Interior Design)

361 222 uimﬂ?iuﬂaﬁuirﬁaqwua@ﬂuuumwsﬂu 3(3-0-6)

(Interior Design Innovation Knowledge)
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361 101 n1sligunuunigly 3(1-4-4)

(Interior Design Working Drawing)

Fgladunion : 360 107 msdounuuiiiosdu

wanuazignsleuluu namuuang lEu dydnuninazesnlsznou
e AlFlums@euuuy Ufianmsdeunuudansmenadelsuauuuuens
et Il nusenuuunely

Principles and ways to delineate working drawing, using line symbols
and implementations, practicing with layout plan into detail drawing for
using in the interior design profession.

361 102 n1seonuuuniglu 1 3(1-4-4)

(Interior Design I)

NanNNNg Vlﬂﬂﬁﬂ’ﬁ@’e)ﬂLLUUﬂ’WEJsluﬁ@ng@WﬁEJ ﬂﬁﬁﬁmie@mmuﬁuﬁ
Taotlinssmuinglsrassuosnsliiud daumnzalunissananios
139U NN9ETUTTIN mméﬂmimwﬁﬁuﬁy@m

Principles and design theories within the residential space. To meet
the objectives and proper of the area placement of furniture. The atmosphere
created by the basic principles of the theory.

361 103 n1seonuuuUNYly 2 3(1-4-4)

(Interior Design II)

ATafuneu : 361 102 mMeoonuuunglu 1

Ghhk mwﬁmi@@ﬂLLuumszuﬁ@gjm?TzJ ﬂﬁﬁﬁmi@ammuﬁuﬁ
aovlinssmuingUsrasuosnsliiui finsounquisanummnzailums
SamandosFou meataussema AinnuFefifienananemaoonuuuAnuAd
adtluulunsegerduvesnniing

finsfAnuuenaonud



The theoretical design process within the housing. Operating design
the living space to meet the objectives of the area. Covering the proper
placement of furniture. Creating an atmosphere that beliefs influenced to
design. Ideology in the living standards of the people of Thailand.

Field trips required.

361 104 "z'aﬂuazaﬂnﬂﬁtﬁanwoanu,uumeﬂu 3(2-2-5)

(Equ1pmen'r and Materials for Interior Deslgn)
ﬂmﬁJJUWUU?WJUﬂ’]‘JNﬂﬂ n99u3gUsznou ﬂﬂﬂ\i LWﬂIUIﬁgm@\T’iﬁﬂ
uazgUnaaliflonisoenuuunely mathunldlusueeniuunigluldany
nguszan

finsfnsuenaonufi

Characteristics of the production process Assembly and installation
process, technologies and materials for interior design. The choice of materials
and applications in interior design effectively tasteful.

Field trips required.

361 105 anilagnssufinin 1 3(2-2-5)

(Architectural Studies I)

AiaAuneu : 361 101 nslisunuunely
Snunzandnonssy  Taseade  uazmsneadsennisiinonfouazenans
wdind srvz aualpseaine dulszneuanudsernns dag nesuiFnis
foa¥e  sremsdszneu  uwuandnenssy  wazngrngenmafiifisatios
UiRnsliguiuy wazmevinjuiaes Ifmﬁ%’mamﬁ%ﬂﬁwﬁuﬁugm

fins@nmuenaonud

The architectural characteristics and construction of residential and
commercial buildings range in size structure. Decorative building materials,
components and construction processes. The list includes architecture And
building laws Working drawings and models, the basic architecture.

Field trips required.



361 106 NMTPONULLIAGEFOU 1 3(2-2-5)
(Furniture Design I)

AiaAUNU : 360 107 mﬂ%uuumﬁmﬁu

nannN1Tlay Vlﬂﬁaﬂﬁ?@@ﬂLLUULﬂ?@\TL?@ULLUUﬁ@SW’JLLﬁ LL'LI‘LI?’]@WLI'V]
ﬂiTJJ’]ﬁél‘Llﬂ’]ﬁ‘ﬁ?’N ﬂ’]‘i‘ﬁﬂﬁ\imi@dli@u‘ﬁu@ﬂﬁdﬂ ﬂgmmm@mmuua RIEM
wuulaseadng dan uazgunsal

finsfinmuenaonud

Principles and theories of loose and built-in furniture design. Methods
of Installation of furniture designs, drawings of the structure, materials and
equipment.

Field trips required.

361 107 nseonuuuniglu 3 3(1-4-4)

(Interior Design III)

ATRAUNDU : 361 103 NgoONUULINNYIL 2

¥annIg V]i]ﬁﬁ %um@uuazﬂizU'JUﬂ’ﬁ@@ﬂLLUUﬂ’]EJsLu@’]ﬂ’]ﬁ‘Wﬂﬂj‘ﬁ%’Jﬂﬁ‘
sudnunizang  UfiRinseenuuumelu  fvuanwdnualiazynfnanuuy
UT98INA AuuAaln: AalAglunseenuuumuaisisy

dnnsfinsuenaniud

Principles, theories, procedures and processes designed for various
indoor commercial characteristics. Operating design customize the look and
atmosphere based on specific characteristics. Artistic approach to fashionable
design.

Field trips required.



361 108 anilagnssufinmn 2 3(2-2-5)
(Architectural Studies II)

ATAUNOU : 361 105 @ntinangsudnm 1

anwuznsantpengsy  1A99aie  waziinisneainsennisuuna
nansivnnalng srunlnaadn Jagild awAmnssussuilsznouenas
NNUUNYDINT NITODNILUY neluonnngananguy @Wﬂ’]iﬂju’]ﬂiﬁﬂai 91017
v tvo e muﬁqmﬁﬂ%déﬁm?Jmma:mﬂﬁm?”uﬁﬁmﬁ VNWANIN
AN wazaurs UftiAnisdeunuy muanilaonseuluduiiifoateiuam
oonuuunglu

fimsfinmuonaoud

The architectural characteristics, medium to large scale. Structure
system, materials and construction methods, mechanical and engineering
techniques, building laws. The interior design in public buildings, large or
extra large building Include the provision of facilities for the people with
disabilities, children and the elderly in The architectural working drawings
related to interior design.

Field trips required.

361 109 MsoonUULIAAFoU 2 3(2-2-5)

(Furniture Design II)

Fenilafuniou : 361 106 MsoenuULLAGOISEU 1
ndnmeiniauaznserandiiiensooniuuinieideu Tae) ABnTuda U
arwdAn  vannsidenuazlsryndl¥Tanmna flonseenuuuiniediiousis
filszaninmuasiisation eonuuuuazideunuuiniosdeuaseuuulngaiia
UazsIUazLdYn

finsfnmueonanud

Theanatomical principlesand ergonomic design tofurniture materials,
production methods, concepts, principles and applications of materials
selected for their design efficiency and tasteful furniture. The design and
furniture design, structural details.

Field trips required.

1M



361 110 mmé’anqmﬁ‘aﬂszi’ﬁm?aenl.m‘umaiu 3(3-0-6)
uazm’%‘imﬁﬁ)umi’uﬂn
(English for History of Western Interior Design
and Furniture Design)

Usedd ATmuinisg a;ﬂLmuLLazﬂﬂiLﬂﬁauLLﬂaqm@dgﬂLmumm@mmu
melu uazipdeadounsiuan deau Tamsssu wmalulad usstiumale wdn
frmesgnaiiosuthlugmsoonuuuneluy wazinfoadounsiuandaurofni
Ureiiu

History, development, patterns and the dynamic changes of western
design patterns, social, culture, technology and inspirations of western
countries that lead in creating the original furniture and style. The western
furniture design and furnishings from past to present.

361 111 aoufimosionseonuuuniely 1 3(2-2-5)

(Computer for Interior Design I)
waniugiulunisiineufinnesuazllsunsudnfaquunldlunis
oonuuLglussfilaznouitugiu malszgndlnouininofosnadissananm
ludhumsdisunuy MmelisunsudnsegUlunueenuuuuazilounuuaoada

Foundation base using a computer and software in interior design.
Basic element into computer applications effectively in drawings. Using the
program computer program software in two-dimensional drawings.

361 201 n1seanuuunely 4 5(2-6-7)

(Interior Design IV)

ATRALNDU : 361 107 NgeonuuLNylU 3

WaNNIT Mo nguug  nseenuuungluanIuuTNITAI8ITIUL
AUINIIUIITNITHTOLONAU ANTUNITANEA mmﬁmﬁﬁﬁﬂﬁﬁmﬁuéﬁumma

finsfnwuenaoiud

Theory, law and practice of interior design services, public places,
Government offices or private organization and academic institution. The
relationship of the landscape in relation to the building.

Field trips required.



361 202 wmaluladernnsuazuszuuie 3(2-2-5)
mi‘oommumﬂ‘lu
(Building Technology and System for Interior Design)

nusruiliuasuasainemeluemssruussth svuuhiie 9
sruulduonmeauazszungo e sruunnulasasongluennis mmjuau
'Jﬁﬂg]ﬂ?]ﬂ’]‘iﬂ@ﬂ‘i"]ﬂ%@ﬂi‘uuuL‘VlﬂuﬂLL?*]ﬁ TEUU Lae ﬂg'ﬁh’]ﬂ@ﬂﬂﬁ‘i“ﬂ SL'WLﬂﬂ‘VN
AMUL ANUtasasiy U i%ﬂ‘m@mm ﬂ’]?W?)JU’]ﬁ\‘ILL’Jﬂ@@JJVIiNEJu

llﬂ’]'i‘ﬂﬂH’WU@ﬂﬁﬂ’]UV]

Electrical systems and interior lighting systems, plumbing systems,
sewage systems, air conditioning and ventilation. Security system. The theory
and practice of construction techniques each system. The building laws
In relation to the architectural design of the internal control standards.
The beauty and safety benefits, and the development of a sustainable
environment.

Field trips required.

361 203 sfrunufaillng 3(2-2-5)

(Thai Decorative Arts)

anwuz gUuuy adtlen nsruaumsanudaluniseonuuuainegssa
uliunufading naearuiaguazmatinlunisanue

finsfneuenaniud

Style ideology and the idea of designing in Thailand Creative &
Decorative Arts. The materials and techniques of decoration.

Field trips required.

361 204 AouRIAOsIRON1ToeNULLNTY Y 2 3(2-2-5)

(Computer for Interior Design II)

Fenilasiunon : 361 111 peufinimedifiensoenuuunglu 1

mi‘l‘ﬁiﬂfummmL?@iﬂmmﬂwaw‘lumi@@nLmuaaqLLa anufifdi
Himﬂmﬂﬂwmma‘m‘rjwmLﬂmm@q ﬂ’]?ﬁ?’]x‘iﬂ]@llﬂﬁLW@Q"I?JVI@@L‘H’PJJJI‘ENﬁU
Tusunsudiseqiuifionslianulussiugs

Using various computer program of two- and three-dimensional
design that integrates the fields concermed. Create a linkage with other

software packages for use at a high level.

13



361 205 n1soonuuuMYlu 5 5(2-6-7)
(Interior Design V)
AiAUNDU : 361 201 NgeRnUUUNYIU 4
WaNNIg  Mom) ngvung  ngeenuuungluanIuuTNITEAI8TL
wnalvg aglidam Ainszideys waziaununsanueAdneunsUfifnu
DONLUU
finsfinwuenaonud
Theory, law and practice of interior design services, large public
venues by providing data analysis. Planning and design work before finishing.
Field trips required.
361 206 dunuailazuoon 3(2-2-5)
(Oriental Decorative Arts)
uwuvegdatznseenuuuiunufatueslszmeluginiaeidy Tag
ungeonuuungly  arnanslardnuuzdulIznoueInns NTeonLUl
indoaFou nfodliaes uazimamstszgndlflunmsoonuuunuaioton
Exemplary art design decorative arts of Asia. By focusing on interior
design, building components and design features, furniture design, utensils
design and application guidelines for updating design.
361 207 mmé’mqmﬁ‘oé’fuummieanm.lumiﬂu 3(3-0-6)
(English for Interior Design Seminar)
Geula : Saualae s fu U
FBmesamedunniifitosreidnmseenuuuanuaanely tiaue
mMaduat  uaznaunuiifenfionds  oifiuleyadmiunisidoud luns
a¥aassdanuesnuuufifiendnunl
Interior design fundamental theories and concepts with participating
in seminars, practice and planning on effective discussion.
361 208 333suiRoN1TOONUULNE L 3(2-2-5)
(Research Methods for Interior Design)
A83s0iflonsenuuLnYly mMasunndeya Aseh Aunsnzi
ﬁ’muﬂLﬂmﬁELUﬂ’]‘i@@ﬂLLUU Kazn1svinsvazidualsznoulnTINIgeaNLUL
nelu mmztﬁw’im%w‘iﬁ%wﬁugm MU UIRITNIN



Procedures and methods to study interior design. Data collection,
analysis, synthesis design for The details of the interior design regulations.

Basic Research Methods Professional Practice.

361 209 n1tinUssaunisaidendn 3
(Practical Training) (hiﬁeﬁln'i'\ 270 443.)

ATNAUNOU : *361 205 NgoonLUUNYlU 5

*019FgunTouiula

Gouly : Yaualae s ffu U

Hnanluaoulsznouns miheo eedng Tasansfifiadestu
nseonuuunelu Taglasuanuimugousinauznssunisnsilnuszaunisal
AN Aumsdanaeien ysaunnsuaziszgnanuiiunisuf iR nudanan
msuddoum nslddie waznsusumrinnuimiuassuesnns assuiflouuas
seilgulfuaimnam

Internships in enterprises and projects related agencies. Design
With the approval of the board of professional experiences appointed by the
department, integration and application of knowledge to the performance
of professional solutions for life and adapt to the culture. Organization
Regulations and customary practice.

361 210 n1seonuuunely 6 6(2-8-8)

(Interior Design VI)

ANAUNOU : 361 205 ngoonuuunylu 5

m‘:ﬁ@aﬂLLU‘ULLa:mafLLﬁlmﬁmﬁﬂumi@aﬂLmumsslusigfuqq AUATIYN
AnunizadauwnuAalnl neeonuuunylueInuInITaIeIsle 91a19
Wellrd vFeannuusNN9 &AL

finnsfinwuonaniud

Design and problem solution in advanced design. researching for
the new ideas in the design of public building, commercial buildings, social
services organization

Field trips required.

15



361 211 mawsoudalinug 3(2-2-5)
(Art Thesis Preparation)
Agiladunon : 361 208 F8AsuRoMIeeNUULMLL
361209 natlnUszaunisaliandn
Savinswazidoalasaniseenuuumely fuairdeyaegraiiudunon
uiuguauifiueia Sinsesiteseidauanensoonuuy wazaqUifuuuma
mseenuuufiomsvhAadnug
Preparation of project design program, researched a procedure
based on fact. Factors affecting the design. And a summary of design
guidelines for the thesis.
361 212 MsUsHITRIANsuasinsen1soonuuuniely 3(3-0-6)
(Organization and Interior Design, Project Management)
o NannsuLAn uazdiinnsuinisesAns uazlnseniseonuuy
ey vdnuazdeg1iniedneddns nMsuFmsuyAne N9EY N19fady
UszunulnganN19oonNkuy  NINTHUALAZLUTHNT WLUITL NITATI?RUATAIUAU
U ma@mm%uiﬂa:ﬁummﬁua:LLmﬁﬂsLum':?u%mi@m@:L"ﬁ'mmﬂg
Theoretical concepts and methods of corporate management and
inferior design projects. The organization Personnel management, budget,
finance, concept design projects. Configuration and management program
moniforing and conftrol, leaming experiences and ideas from management
expert.
361 213 msufiRdadnisunuins 3(3-0-6)
(Professional Practice in Interior Design)
Goula : tindnmndestuaeimunuynaein
waztAeisdulutiosnan 70 vulefie
FenngnlunigEindenu ngrung ¥99eussallunisusrnouiTndn uaz
oy nglethdulunsufi@anan  wesglunsdfi@endn uazns
Usznougafie ludman
Psychology of social law code of practice. The rules of professional

practice. Standards of professional practice business and Professional.



361 214 Aadiiwug 10(0-20-10)
(Art Thesis)

AntleAunou : 361 211 nsiesvufalinug

Goula : inauinmsiananiafinunludinin 2.00 (C)

ﬂ’]‘i‘?’]U‘i"]llLLﬁzaLﬂ?’]Zﬁ‘ﬁ@JJua ﬂ‘i‘ZLI']uﬂ’]?@‘OﬂLLUUEJ%JI’NLﬂu‘ﬁ:uﬁ@u
sufiansiaue  uasmsdanaadnadny  lagnistiiauelnsanuadILyAng
nelEnsquareeradiilinm

Data collecting and analyzing, systematic design processes,
presentation and exhibition of individual project and practical design
production Under the guidance of supervisor.

361 215 Antlzuazussanuaivonuosnuuumely 3(1-4-4)

(Decorative Arts and Objects for Interior Design)
anNM9IaoNMUAALzLAZI0IANLAY LUINILAATNMIPANIUAALS
LazURIANUALiNITRNIULANLAINNEL

finsfinunuenaniud

Principle of selected art objects for interior design decoration.

Field trips required.

361 216 N19PONULILIAIN 3(1-4-4)

(Scenic Design)

WANLAZIEN1900NLLLAN %ﬁﬁ%‘jﬁdﬁl’m NNTOONUULLAY LEYY LAz
psftlrzneufiifivadios ooniuy Weouu fmuaian n99uid uaziuAeLMS
#519

finsfAnuuenaonud

Principle of stage design process and related design; stage setting,
lighting, acoustic and relation design component, drawing, material and
construction process.

Field trips required.

17



361 217 siumtidaillneAudy 3(2-2-5)
(Vernacular — Thai Decorative Arts)
Fntladuneou : 361 203 unufaillny
qUuul uazTeseiifionanarefalzniseenuuuunufiaduuuiiudu
Gumﬂizmﬂim ﬂ'ﬁLLﬂiﬁ;ﬂ LUIAALAYNIZUILNITOONULL ﬂ’]i@‘OﬂLL‘U‘ULﬂ%:@\i
Bou indedlfifienseenuuuanuranelulaglinaendnuallngls
fimsfinmuonaoud
Styles and factors of Thai vernacular and Thai decorative arts culture
influences on interior design aspect, fransformation of concept and design
process, furniture design and component of interior design that remain the
Thai identity
Field trips required.
361 218 siugliianuAuaznisoonuuugiienl 3(2-2-5)
(Plant for Decoration and Landscape Design)
anwuzuazaiaveiugld  nsudslsziamiugld 38msdgn ms
thgednen uasmsueneiug mesmueaouiitgn nsdeniuglifliving
aufiuniseenuuunglu daau neeenuuugdietl ngwd vannis wudalu
NTeRNUUUTIAILAZNITFAAILLLLANY vameluuazmeuenenms
finsfnsuenaonud
The nature and type of vegetation how to grow an assortment of
plants, maintenance and propagation. The place to grow The selection of
plants suitable for landscaping, interior design, landscape design. Theoretical
concepts in landscape design and landscaping, both indoors and outdoors.
Field trips required.
361 219 msuIlaUoNAsILoDNULUNY Y 3(1-4-4)
(Interior Design Presentation)
mMathiauonaumenye Mgy nsldinaluladasaumnely
masfeans o sUfiiEianaw
Presentation skills in oral, writing and information technology for

interior design profession field.



361 220 Tasamsfinmnauynna 3(0-9-0)
(Individual Project)

N NANNNT  LUAA fifgrtostumseenuuunely Aadzuas
NNTONUUL  UIANTTUNITODNLUL 1»1?@L?@qéuﬁawuﬁaaﬂﬂﬂﬂi:qﬂﬁﬁuma
vinnueenuuungluls

Theoretical concepts related to inferior design. Art and design
Innovative Design or anything else that can be applied to the interior design
work.

361 221 adengedmFunIToonuuLNYluy 3-(2-2-5)

(Communicative English for Interior Design)

W@Jmﬁﬂmmi?ﬁ'@m?ﬁ'zstmé”qﬂqw a1 U NAUOAINLAA NAIU
{aedud lTregndiwinsuazilszdndua

Communicative English for interior design. Ability to present interior
design concept to communicate effectively in their profession.

361 222 u’i'ﬂnﬁuﬂ'nui‘tﬁmmaanLmumsflu 3(3-0-6)

(Interior Design Innovation Knowledge)
pafmufuanesuuimilvififentiosfuauoonuuuniely

Innovative information and knowledge in interior design.
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. BHUNIFANEN

i 1 aranisdinen 1

SHEAIEY Hosreian Miiiatatdlid
(u-i-u)
081102 | nmnsanguludialszsniu 3(2-2-5)
360 101 | N199ONULL 1 2(1-3-2)
360103 | MALEU 1 2(1-3-2)
360 105 | AazUguia 1 2(1-3-2)
360107 | madsunuuifiesdu 3(1-4-4)
360 111 | gty lnefiunisadreasse 3(3-0-6)
Fenaduidonnuanimdnmiin 6
FIUIUIU 21
Uit 1 aannsfinmni 2
AN Hoseian FaLnRLIENA
(u-i-u)
081 103 | NMIWAIUNNNHLNINOINY 3(2-2-5)
360 102 | N1999NUUL 2 3(1-4-4)
360104 | MALEU 2 3(1-4-4)
360 106 | Aauzufum 2 3(1-4-4)
360 108 | Aauzlneiaviel 3(1-4-4)
361101 | nMsdgunuunglu 3(1-4-4)
361102 | ngoonuuunylu 1 3(1-4-4)
FIUIUIU 21




7 2 nranisdnenn 1

FHAIN Hoseian Miiiatatdlid
(u-il-u)
360112 | qunTernansilosdiu 3(3-0-6)
361103 | ngeonuuunglu 2 3(1-4-4)
361 104 ‘TﬁﬂLLazqﬂﬂiaiLﬁamu@@ﬂLmumzflu 3(2-2-5)
361105 | @nifpenssudnen 1 3(2-2-5)
361106 | MseenuuuIAiesfeu 1 3(2-2-5)
Faduidennuanimdnmiin 6
27U 21
1 2 samsdnnii 2
AN Hoseian PIALALITNA
(u-u-u)
081 101 | mwlngiiien1sdeans 3(3-0-6)
360 113 | n9eonuuuLazaseassnlufallzazuson 3(3-0-6)
361107 | ngoonuuuniylu 3 3(1-4-4)
361108 | @nnilmengsudnen 2 3(2-2-5)
361109 | nMseenuuuipiesidou 2 3(2-2-5)
361110 mmé“mqmﬁ@ﬂi:iﬁmi@@ﬂLLuumstuLLa: 3(3-0-6)
\ndeiFeunsiuan
361111 | peufivpofitensoenuuungly 1 3(2-2-5)
LU 21
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19 3 nranisdAnen 1

FHAIN Hoseian Miiiatatdlid
(u-il-u)
361201 | ngoonuuunylu 4 5(2-6-7)
361202 | wmeluladormsuazuszuuiiennsoonuuy | 3(2-2-5)
Melu
361203 | dunufatllng 3(2-2-5)
361204 | peufiipesifionnseonuuunelu 2 3(2-2-5)
A0 nNLET 3
UL 17
i 3 pansdnnii 2
FHAIN Homeian PTG
(u-u-u)
361205 | ngoonuuunylu 5 5(2-6-7)
361206 | dunufalaziuoeon 3(2-2-5)
361 207 mmé”qﬂqmﬁ@ﬁmmmi@@ﬂLLuumstu 3%(3-0-6)
361208 | A8Asuifionnseenuuumely 3(2-2-5)
361209 | nstlnuszaunisniianin 3*(lutlownn
270 lu9)
A0 nNLET 3
FIUPIUIU 14

vingive* mngisamsidoufoulagliiumiefinlundngns




i 4 aranisd@nenn 1

. a A A FuIUHLIYNA
WA F9T193%N
(u-il-u)
361211 | mawwseudauiinug 3(2-2-5)
361212 | nM3usmsesnnsuazinsaniseanuuuniglu 3(3-0-6)
361213 | maUfuAaawiunuing 3(3-0-6)
9URNUIU 9
U 4 aran1sfinnn 2
. A A A FuUnLIYNA
WA F0T19%N
(u-u-u)
361210 | ngeonuuunglu 6 6(2-8-8)
361214 | Aaufinusg 10(0-20-10)
U 16
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nangasfniliudia AuigIniseonuuutiinadail
(nangasFuilgs w.a. 2560)

1. i‘ﬁ'ﬂuazéawﬁngm
1.1 sWanangas 2550008110564 1
1.2 %@wﬁﬂqm
vy nangasfalinfn aruimmsesnuuuiinadall
NN09N0 1 Bachelor of Fine Arts Program in Visual Communication
Design
2. %aﬂ?‘symmazmmﬁm
Foidunnlng dalude (nseonuuLdmadatl)
%@L?mmmé’dﬂQH Bachelor of Fine Arts (Visual Communication
Design)
Fodonmuwilne aa.u. (nMaoenuuuiimadatl)
%aé@mmﬁqﬂqw B.F.A. (Visual Communication Design)
3. en
Tl
4. '$'1u'au141j'wﬁm‘7';L?ﬂuﬂaaﬂﬂé'nqm
vangneszAulToyanaindizins litlesnin 137 nihefia
5. Inseafrmdngas
wedandneinll siusulitesndn 30 niheia
ATNAU F1UIU 9 wihefia
AmnteAuLaen suaulutesnin 12 wiieia
Airnualagnuic s1uu 9 wiein
wuaeaannz srurulifiosndn 98 wuhefia
AUNU FIUIU 21 Hefie
ANTAL F1UIU 62 WA
Aguaon suaulutiosnin 15 wihefia
nundaentas saurulitiosndn 9 wiefia
6. T899
wedadneinll stusulifesnda 30 nihefia
A919azIBYATIEIN NN 162



nuredanannz srurulifiosndn 98 wuhefia
AuNU FIUIU 21 HUwhA
360 101 N1F0ONLUL 1
(Design 1)
360 102 N1T0ONLUL 2
(Design II)
360 103 MALEL 1
(Drawing I)
360 104 MALEU 2
(Drawing IT)
360 105 @aUzUfun 1
(Art Studio I)
360 106 falzUfuf 2
(Art Studio II)
360 107 MsdgunuIioedu
(Basic Technical Drawing)
360 108 @atlzlngisem
(Survey of Thai Art)
iU $1urU 62 wiefina
362 101 mMeoonuuuilinadat 1
(Visual Communication Design I)
362 102 mMseonuuuilinadatl 2
(Visual Communication Design 1I)
362 103 ngeonuuuimadatl 3
(Visual Communication Design I1I)
362 104 N91GA
(Usage of Color)
362 105 MNALEUATINATIA

(Creative Drawing)

2(1-3-2)

3(1-4-4)

2(1-3-2)

3(1-4-4)

2(1-3-2)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(1-4-4)

362 106 Msunsuneufinipesiusulunueenuuy 3(2-2-5)

(Basic Computer Applications in Design)
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362 107 nanngniiiosdu 3(1-4-4)
(Basic Photography)

362 108 NN9OONLULLATIAINIAIDNLT 3(2-2-5)
(Lettering and Typography Design)

362 109 nnudszneu 3(2-2-5)
(Illustration)

362 110 mmé’qﬂqmﬁaﬁaﬂzLLa:ﬂw@@ﬂLLUU 3(2-2-5)
(English for Art and Design)

362 201 nrgeenuuuinadatl 4 4(2-4-6)
(Visual Communication Design IV)

362 202 meeenuuuimeadatl 5 4(2-4-6)

(Visual Communication Design V)

362 203 UsedAmansAalsilFouiiisy 3(2-2-5)
iiomseonuuuiimedatl
(Comparative Art History for Visual

Communication Design)

362 204 m'i?%@mimimmﬂLmuu”immi 2(2-0-4)
(Integrated Marketing Communication)

362 205 MIAFLIE NI EEIEITA 3(3-0-6)
(Research for Creative Works)

362 206 nMatinUszaunisnliandn 2%
(Practical Training) (lutionin 180 ‘ﬁVI’JIJN)

362 207 1A79N19RLARAUATTN 3(2-2-5)

(Professional Special Project)

362 208 mm@"mqmﬁaﬁﬂ@@mmu 3(2-2-5)
(English for Designer)

362 209 Aauilnug 10(0-20-10)
(Art Thesis)

viunging * e ameideuiFeulagliiumbefinlundngas

Agnden sruuliitiosnda 15 nurefia

362 210 maaeﬂLLUULLax’%?mNﬁ%‘)"ﬂmﬁTvuqq 3(2-2-5)
(Advanced Lettering and Typography Design)



362 211 NN9OONLULAIALK
(Publication Design)
362 212 MeeenuUUARLIE Banseiing
(Electronic Publishing Design)
362 213 MeonuUUAIUAaTuLUTI U
(Graphic Design on Packaging)
362 214 uurfialann
(Advertising Concept)
362 215 mamfiufallunulzson
(Art Direction in Advertising)
362 216 NAYNENMIATNATIANULLIHU
(Advertising Creative Strategy)

362 217 Tlsunsuienuesnuuugolduiug

(Interactive Design Applications)
362 218 Madnen LIy
(Fashion Photography)
362 219 MINYNNANTAA
(Editorial Photography)
362 220 NFON N ZEUN
(Advertising Photography)
362 221 maakranmdsialudelv
(Digital Imaging for New Media)
362 222 nwdszneunivdod miuiAn
(Children's Book Illustration)
362 223 mwisenountiade
(Book Illustration)
362 224 nwlszneviiiiiondnualianzau
(Self-Expression Illustration)
362 225 ma?@@mmummm%f
(Character Design)
362 226 folAG

(Comics)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

27



362 227 AaULEUADNT A 3(2-2-5)
(Concept Arts)

362 228 AaUrnseonuuunABLie 3(2-2-5)
(Sequential Art)

362 229 NFAYUUN 3(2-2-5)
(Script Writing)

362 230 NNTUANNINYUAS 3(2-2-5)
(Film Production)

362 231 wollwdugedd 3(2-2-5)
(2D Animation)

362 232 uefllFuanuda 3(2-2-5)

(3D Animation)
362 233 Aiouanulnglunseonuuuimedall  3(2-2-5)

(Thai Spirit in Visual Communication Design)

362 234 g311?N1900NUUL 3(3-0-6)
(Design Entrepreneurship)

362 235 NN99DNLUUNNTIAUAA 3(2-2-5)
(Event Design)

362 236 ﬂ’]?@@ﬂLLUU%@@@‘lﬂaﬁ 3(2-2-5)
(Online Media Design)

362 237 N9UILEUDHANIU 3(2-2-5)
(Project Presentation)

362 238 3ATNTTU 3(1-4-4)
(Painting)

362 239 MALEUNIYINA 3(1-4-4)
(Figure Drawing)

362 240 NN900NLULUTTAUNTOITIR A 3(2-2-5)

(Digital Experience Design)
362 241 meeenuuuimeadar] 3(2-2-5)
fun19dausIumedeny

(Visual Communication Design and Social Engagement)



wuandgudoniad sauaulidosnin 9 nuaeiia
unfinmaiunsaidendnmlannynaeiniidaaeuluuniinendy
fiatng Mallmuanudugenvesiuliareundngns

AN9FUNYT19991 HUIAITIQNIE

2unu

aAfnefuNgsgITvL 178

AINAU

362 101 mseonuuuiimadail 1 3(2-2-5)

(Visual Communication Design I)

ANMULNY Mmdnn oy uazdnwuzaueenuuuimagadlszion
A Fanuazgunsallunisvinauesnuuuiimadarl MadianouuazAAnaY
MNIUNTIAN 1 Hunmiarudatifecdu UfiRnuoonuuudeduiien vy
TULUUTPUNEIUAZOTRUNN

Definition, terminology and types of Visual Communication Design.
Materials and tools in designing, simplification and development of form into
basic graphic image, with practice on designing a one-piece media both in
verbal and non-verbal communication.

362 102 mseonuuuimeadail 2 3(2-2-5)

(Visual Communication Design II)

Flsduneu : 362 101 meeenuuudmedail 1

ALY LAZATAILNNNTUDIS NI NMNUAZA WA YANHN] N1900NLUL
AsdyanuallszInneng %qﬁﬂwmzLﬁﬂatta:Lﬂuqﬂ FTUUNGA Yorinuane
Hofmarildlunsosnuuunsddnunl nmeeenuuusadnuniosdns fiosdu
Tagunsiaunuuuse wazanulszdinlunsufitau

Definitions and evolutions of logogram, stand-alone or a set of
ideogram, grid system, specifications and considerations for logo design, and
corporate identity design, with meticulous practice on preliminary sketch

development and production.
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362 103 mseonuuuilmeafail 3 3(2-2-5)
(Visual Communication Design III)
Antladuneu : 362 102 nseenuuuiinafall 2
nazuaumsesnuuuuimadat  meleunuuaglgoniseenuuy
m'iﬁﬂwﬁezﬂmﬁ@mi@@m.mu MEiMUALLIAILAA  o1sunluazANLEEn
Tunueenuuu  mseenuuupuuiall  Yeyadnumuzenag  maeenuuude
Usznduius  adwassAnaduingiiunsuiidymanuuuagldenianis
PONLUU
Design process in visual communication, briefing, researching,
concept developing, mood and fone in design, graphic design for different
types of information, designing media for public relations, and production
based on finding design solutions.
362 104 N3 44 3(2-2-5)
(Usage of Color)
ARUAIBIBIALTZNOUANNY TuFoweduazmsWd  auduiug
3% mNaLLa 15N m?Lﬂ?immwuimmquw{]mﬂfﬁ@mmamuﬁaﬂ ILENG!
@@mmu‘ﬁumﬂmmqq 'i"]lWN PINUANTANY INONLANEE LazaIufa slu
n9t AT 1glusueen UL
Values and usage of colors, relationship between color and light
value, comparatives of color scheme according to theories, artworks and
design masterpieces. Research and study to better enable students' skills and
conceptualization for color scheming in a design.
362 105 MALEUAS19ATFA 3(1-4-4)
(Creative Drawing)
nannsuaznsUfidnunaddludnuuznaaes Auaimaiin wie
ngsuAfuaznisuanteenlufiunsaseassanatsy gULLL 91N899uYNA
ANTNUIAADN LATAUALINIT ITUANUARETIIET9A
finsfinsuenaonud
Principles and develop students' practical skills in creative drawing,
individual technique or process development and creative expressions based
on nature, surroundings, imagination and individual creativity

Field trips required.



362 106 Iﬂﬂmsuﬂouﬁ'zmaéﬁs’ugﬁu’lumuoamwu 3(2-2-5)
(Basic Computer Applications in Design)
unfAnuazndnmsvinuresiusunsunaeufineesilélunuosnuuy
finefall
Concept and principles of computer programs in the field of Visual
Communication Design.
362 107 NesEn NIty 3(1-4-4)
(Basic Photography)
panmstuiuglunsUfiEnstienm mslindes wdeuediaud
masauaaiiesdu Aarnmathn nazuaumsde 8n snenmeInTldy
fugunstenimlussuuAaa wazmsiesedlndisa Weldlunisesnuu
fimsfinenuenaonud
Basic principles in photography, camera use, types of lens, basic
light setting, art and photography, developing and enlarging processes, basic
digital photography, and file preparation for design process.
Field frips required.
362 108 N179ONULILILAZFIAINNAIDNES 3(2-2-5)
(Lettering and Typography Design)
drzdfuasifannnsuesdsnusing  wasledu gUuuuvesdnus
e Tldeglutesiiu ifietnlduszneuniseenuun  wazdnadidnuslid
sUdnsuzianzinefdafennudaisulunafennumneiein iU 1F lunu
fwmadaillfognaddsz@ndam
History and evolution of Thai and Roman lettering, different types
of lettering in the modern day, to incorporate and designing original
typography based on clarity and efficiency in delivering the message in a
visual communication work.
362 109 anilsznou 3(2-2-5)
(Illustration)
nénmataiesdion dunoumeiny wazdfjifuueenuuy
awlszneu Megluuy wefla gunsnlAn fvnzautuidom wasfo
uaazlszian
fimsfnuuenanud
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Principles of story-telling illustration, processes and production in
illustration design with styles, techniques and tools based on content and
media.

Field frips required.

362 110 mmé’mqmﬁ:oﬁaﬂzuazm?oonm.n.l 3(2-2-5)

(English for Art and Design)

NN SN N9 NM9IdBY Adnn dovfifeates
fufialzuazmseenuuy ieaunsoagiszifunasiauedodniiulfognal
Use@ngamw

Practice of English skills in reading, writing and vocabulary about
subject of design in order fo conclude aspects, and propose an efficient
opinion.

362 201 n1soenuuuilmafail 4 4(2-4-6)

(Visual Communication Design IV)

Jantiaduneu : 362 103 nseenuuuilnadail 3

mseenuuUSAdnun]  eonuuuAsUszduius  AeduaSunisuny
uazfoaiiassddnunsdu lugluuuesdodsfinn AodiAnnaefling uazAs
wngeu Afidnunzifugameldumnnufafety meooniuudoya Tag
msulanudioyaiifufou wasinszimanufiiuguestoyamantu e
mstauelfifunmiiannsadileldhedaey  tadls Tasuiunisiemn
LUIAINUAR LL‘U‘LJ?I”N LLﬁtﬂWi‘ﬂ’]Lﬁu@Na\T’]u@%’h\‘]Lﬂusﬁ:l‘l?]@u

Identity design, media design for public relations, sales promoting
media design, and other creative media, in the form of publications,
electronic media and environment setting under the same thinking
umbrella. Designing complex content, interpreting and analyzing relationship
inside a set of information to visualize for better communication, promoting
better understanding with engaging elements through emphasis on concept

developing process, sketches and systematic presentation.



362 202 mseonuuuimeafail 5 4(2-4-6)
(Visual Communication Design V)
AntiaAuneu : 362 201 nseenuuuiinefall 4
nseenuuudolstianen iiefomsuwamiudnludnunizysonm
sewing meeenuuUSAdnun] nseonuuudelawan Felszmduius He
duaiunisny uasfeaiuassAanunzdun laguiunsufioymenimg
NINIAANANEOAMUEBINITIaNT N1TDBNULUIASDIMLNEWEodanHa]
squszuuthemnely uaznnoueneins Tﬂaﬁﬁﬁdﬁdwqﬁﬂﬁuuuwé AN
WAdouLarMIAaAfe HUMINAILUUIANLAA MINAILLULIG 1azms
tiauenanueshafuduneutazaitaasss
Design for different media to communicate concept in an
incorporation of identity design, adverfisement media design, public
relations media design, sales promoting media design, and other creative
media. It focuses on finding solutions from marketing challenges or niche
needs, especially logo designing which includes indoor and outdoor signage
based on human behavior, surroundings and installing, with emphasis on
concept and sketch developing, and creative, systematic presentation.
362 203 UsziAmansaalslSouiiou 3(2-2-5)
ionsoonuuufimeadail
(Comparative Art History for Visual
Communication Design)
Uszifimanifatzlnsuasfadenziuan  Wisuiileugduuy  uwnde
vosfialzlng fufatzazuan iflernllganudomeniseenuuusasds
Thai and Western art history, comparative art style and concept, to
develop contemporary visual communication design.
362 204 m?ﬁiami‘m?ﬂmﬂu‘uuy?mﬂmi‘ 2(2-0-4)
(Integrated Marketing Communication)
anuimllifieafumsasanusudduin - auving Anwz uas
NTTUNUNMINSHEATNNIAAIA  NANMITLATANUELTUSI0INs oW 19
AaNANINATY Meaapooulatunslszanduiug neduasunIsnY
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Basic knowledge of branding, meaning, characteristics and processes
in marketing communication, principles and relationship between advertising,
direct marketing, online marketing, public relations promoting and sales
promoting.

362 205 MsATuLENITAIATTA 3(3-0-6)

(Research for Creative Works)

sUuuuuazigise Anundnsziladennag fifrteafiumsive Fade
Lﬂu&’luﬁﬁﬂuﬂ‘izu’]uﬂ’ﬁ@@ﬂLLUU ULEUDNTLUIUNITUATNANITIPEY 3’311‘1;]:\‘11}1
nan93ssunUsrgndldlunsaieassfnasuesnuuuliegnafils sangnm

Format and research methodology, factor analysis relevant to the
research, which are considered part of design process. This includes process
presentation and research outcome, and efficient application of research

study in creative works.

362 206 N5HNUTTAUNITIIDEN 2
(Practical Training) (luitfownan 180 d2luq)

Gouly:  FevamzfouFeunudlidosnin 5 mensfnenund
Inanuluanulszneunns nihenu esfnsfilfivatiesiuniseenuuuimeadail
Tagl#sumnuifiugeusnamuznasunsnslintszaunis afiTanuaanasn
A Janalay S AU U

yraumsuazszgnannuiiumsUfidenndsdn meufdoym ms
Tnuaznsusuddnnuimuessnesins uazssifoudfuEmandn

Incorporating and applying knowledge into professional use, problem
solving and personal adjustment to corporate culture and professional
conducts.

362 207 154N NLANALIANEN 3(2-2-5)

(Professional Special Project)

Arefuneu : 362 202 Mseenwuuilnadal 5

mMeioufuasmstfifauoenuuy ewmumadaemzynnalii
Snunuzianzimfidasu Tuuumnalunsusynetican

Study and practice on designing to develop individual technique to

enhance strong design characteristics and professional development.



362 208 mmé’anqmﬁ‘aﬁnoanum 3(2-2-5)
(English for Designer)

msfinvinuznmdangs n9e1u madeuundage ool
961984 edrafuszuy mayauazmsiiauenaduesnuuueg1afioodn

Practice of English skills in reading, and writing an abstract or
report with references. Speaking and presentation of the designing works
professionally.

362 209 Aaudwus 10(0-20-10)

(Art Thesis)

Goula : dnAnmndediusedn mnemiany Usznoudedmuny
21 wihefia uarietenu 52 wihede inunnsdulunistananisfinen lu
#n 2.00 (C)

N1337U9IUUaLAIATIZAY oL nszuuNseonuuvethautuney
sufianistiaue  uazmsdanaadnadny tagnistiiauelnguaEILYANG
melEnsquateernedilFnm

Data collecting and analyzing, systematic design processes,
presentation and exhibition of individual project and practical designal
production Under the guidance of supervisor.

Fgndon

362 210 mseonuuuuaz%'ﬂ'naﬁ'aé'nmsn?ugq 3(2-2-5)

(Advanced Lettering and Typography Design)
sUuuudmeneslnguazfmonuslealiulszianane] nseonuuLLaL
Fannedsnes Tnesiladansin U unnudaeulunsdennnumng iy
AuRlidnuuzans

Thai and Roman lettering design, typography design according to
practicality, clarity in message conveying, through unique design beauty.

362 211 MsoonUUUARN 3(2-2-5)

(Publication Design)

ﬂ'izmumm%’wmu%qﬁuﬁﬁwq nanmMseenuuLAdud nsdsziiiy
snAsiun Falumafit  uazmadafiimeene  neldaoufinneslunis
ponUUUAILY Tymuazdosdalunisuandiu

finsfinuonaniud
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Publication processes, principles in publication design, cost estimation
for publication, printing materials, special effects, computer graphic for
publication design, problems and limitations in publication production.

Field trips required.

362 212 n1soonuUUALWSIENNTotind 3(2-2-5)

(Electronic Publishing Design)

MgoenUULAIARLWIoNT Insuns LuAeBiAnnsoinduiadiag
malulad uasdoimueanisaitaany nenalnssairsoaiionn masenuuy
dolififauiug e anlezaumsaflfunilé

fimsfinueonaoud

Electronic Publishing Design for different types of electronic media,
technology and limitations. Content framing, content designing to correlate
with creating new experience for the user.

Field trips required.

362 213 niseonuuutauuRailuuUssesiun 3(2-2-5)

(Graphic Design on Packaging)
deriRanuiunnuaziiaunnisuesusssiun  Jetsduningnuny

- &)

Psnfulunuussesiun wanniseenuuuiavufaluuussysioun idludnnie
Wauuazaseasssaulng muﬁlﬂﬁummwLLmﬁm"Eqmmamﬁ@iﬁ
usspsiunfianuihaulruazaiunsonouauoInufoInIsre s ina ld

finsfinenuenanudi

History and evolution of packaging, relevant regulations and
laws in packaging design, principles in graphic design for packaging for
development and innovative design. This includes marketing strategy planning
to endorse engagement in packaging and consumers' positive respond.

Field trips required.

362 214 wurAnlarmun 3(2-2-5)

(Advertising Concept)

puffugufsafuaulzsnn  nsimuauundalunulzson
watiansargneaudfalzwanladaey auls ussgualunulzawuiuas
Uszanduiugosnaiilszdndnn



Fundamentals of advertising, concept developing in advertising,
techniques in delivering clear and engaging message, allowing better and
efficient advertising and public relations design.

362 215 nsnnufaillusulsisn 3(2-2-5)

(Art Direction in Advertising)
nanniseonuuulzwunlugiuziifudad wallanisunauesns
lawan mMesnosrUszneufiunsautiuelawantszianenag fiauisatiy
TrussginguszasAanienisaaina

dnsfinuuenaniud

Principles in advertising design in the perspectives of art director,
techniques in delivering advertising messages, designing visual composition
appropriate to different types of advertising media, which enhance marketing
aim achievements.

Field trips required.

362 216 nagnan1saZNATIAUlzEN 3(2-2-5)

(Advertising Creative Strategy)
mMansziunuAaLaznagnalunuizwan malinniepdle uas
mMeUsmsderan

Concept and advertising strategy analysis, motivation promotion
technique and media managing.

362 217 Mmmmﬁ:emuaenuuu?ileﬂﬁﬁuﬁué 3(2-2-5)

(Interactive Design Applications)

Tassafrsuazndnnsyianuuestens usildnannuieufauiug
Anfianmsldnuldsunsudnfeglifionsarsanubumesioniiv

Structure and principles of software usage to produce interactive
work, with workshop on practical use of computer program to produce
interactive oufput.

362 218 Msshen L 3(2-2-5)

(Fashion Photography)

neargnmyanaluuudu et ludszgndlfluauesnuuy
fnedat iiunmsdenwludiosfifnsuazuonaniufl Foudmadauas yu
NA9Y 2N UATNITAINALYINNNIVOILUL
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Fashion portrait photography for visual communication design.
Focuses on studio and outdoor photo-shooting, light setting, angle, set
design and pose directing.

362 219 N1TNIYAINAITARA 3(2-2-5)

(Editorial Photography)

NN9PALRAIUNAL midwmwﬂi Lﬂ‘m'wq dien Udsznoufionues
UVIﬂ’NiJSLHUWEJﬁ’W?WUJﬁ@WJJW LL@“’ﬁQWﬂJW@U"] 1ﬁﬁ@ﬂﬂﬁ@dﬂu’ﬁ’1?°’m@\m%ﬂ’l’m
Las LLLL’JV]'Nﬂ’]‘i‘@@ﬂLLUU‘U@\WTLL\?Z‘*?@‘H?@?NWJJWHH"]

dng@nuenaniudi

Light sefting and different types of photo shooting to accompany
printed editorial content in accordance with content message and individual
publication's identity.

Field frips required.

362 220 n1TargnIn Iz 3(2-2-5)

(Advertising Photography)
nszumsthonmifielFlunsudeguanulason mesauas wazns
MENNANLULIAAASIIATIANOIE AT 19U Tz

Photographic processes for advertisement, light designing and photo
shooting according to directions of advertisement creative director.

362 221 nsa¥enmasialudelv 3(2-2-5)

(Digital Imaging for New Media)

MEANUANNINLAZ NSNS NNEDITRA smeanudd uaznmindeulm
Wivnzausudouazmalulad ilonseasotraiszaninm

Digital image manipulation two-dimensional, three-dimensional
and moving images to suit with media and fechnology in order to achieve
efficiency in communication.

362 222 anisenouniisdodinsuian 3(2-2-5)

(Children's Book Illustration)
ranniseenuuunnlszneuniivdediniuiin gﬂLLumLaszﬁﬂﬁ
winzauiuLon waznsiFeudanuiy

finsfnsuenaonud



Principles in illustration design for children's book, techniques and
formats suitable for different learning stages and content.
Field trips required.
362 223 nanilsenouviisde 3(2-2-5)
(Book Illustration)
nseoniuLnmsznouviREe Tanmlnuazmeluen degli
uaznAfnengY fnmnzausumliFourazlssinn
fimsfnuuenaonud
Creating book illustration, cover illustration and content illustration,
with techniques and format appropriate for different book categories.
Field trips required.
362 224 mwﬂi‘znouﬁﬁmnﬁnmﬁmmzﬂu 3(2-2-5)
(Self-Expression Illustration)
maadarsdnmilszneutiiewannlugunde sUuuy uazimafiafid
ondnealianzau Wdaumnzauiudeusazlszian
finsfineuenaniud
Creating illustration to develop individual technique, concept
creating and format, to suit different types of media.
Field trips required.
362 225 N1TOONULLAMUTALADT 3(2-2-5)
(Character Design)
nanmsuaztunounIUTANUesNIULAIIAIRETAL dnS waz
Asrod Vaueds Tuguuuufivinzaudufoudazlssion
finsfinenuenaonud
Principles and production processes in designing characters of
human, animals and objects to suit different types of media.
Field trips required.
362 226 noiind 3(2-2-5)
(Comics)
vanms gUuuy wazmaiialumseenuuunmiguaes wasfienann
Thildnunzionau denndesiudeunaziszion
finsdneuenaniud
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Principles, formats and techniques in order to develop original
comic and graphic novel making and suitable for individual type of media.
Field trips required.
362 227 noumilaensad 3(2-2-5)
(Concept Arts)
YANNIT  WAa  naile LLazﬂi‘ZU’JUﬂ’]i‘@@ﬂLLUUELU%UWQUdOUﬂ’]?
raanmeuns wefludu nud uasderiufiarnag
fins@nwuenaonud
Principles, Concept, techniques, and processes in creating image for
preproduction of animation, games and other entertaining media.
Field trips required.
362 228 AatlznsoenuuunMaoiiios 3(2-2-5)
(Sequential Art)
ﬂﬁﬂﬂﬁi@@ﬂLLUUﬂ’]WﬁI?{:@ﬁW‘J‘Lé@xﬁi"]'ﬂ@ij’]\iﬁl@Lﬁ@x‘j ‘1;]:\‘151'1‘1/\11’?;\1 LAasNIN
indoulm Foufneaianeiueda uazuefiufn
fimsfinuenaonud
Principles in designing sequential image to tell story, both stills and
moving images. Story board making and animatic development.
Field trips required.
362 229 N1TAIYULN 3(2-2-5)
(Script Writing)
WANNIT A UUNUTZIANAN9Y mermunlnsades msldnmiiie
QIYNOATUAUINIG NTWAILILY
Principles in script writing, story outlining, language tone in conveying

personal imagination and script development.



362 230 NMTUAANINIUAT 3(2-2-5)
(Film Production)

MIATIEH AR LLawma‘ﬂ'ﬁfm@ﬂmﬁmaimﬂummwsum%ﬂ'mwwm%
m‘mNLLmumamLuumuuammmﬂmmumﬂ‘n@w@mmﬂumwwm in
ﬂgummmmumwaum LW@UWLﬁu@lIlIlI‘OQ‘H@J?]UL@J mum@ummamﬁmu
an L?’?Lﬂﬂﬂ’]WLﬂﬁ@UinV]ﬂlJUﬂ%‘ﬂi Usznoumey wmalaNTAnAD NITUALNIN
Wazldea NsvinmalaN e

fins@nmuenaoud

Analysis, interpretation, and mood conveying from screenwriting to
cinema filming. Management and responsibility of film director, workshop in
film directing to convey individual perspective, learning production processes
until completion; techniques, editing, sound and image mixing, special
effects.

Field trips required.

362 231 woflwduaosiia 3(2-2-5)

(2D Animation)
wa"ﬁm?LLazm?ﬂﬂﬂﬁﬁﬁmmﬁ?NLLeﬁLwﬁ”'uﬁ@qﬁﬁ IAYNTHALNETY
mAtAAINY

Principles and production processes in 2D animation through mixed
techniques.

362 232 woflwduawiia 3(2-2-5)

(3D Animation)

WanNn1e  laz ﬂ‘i‘w‘LI’JLlﬂ’]iVI’]x‘i’]ULL@ULlI‘ﬁUﬁ’]JJA ﬁmmmﬁmm Lﬂ:@
¥ K ludeurazUsziam

Principles and production processes in 3D animation, which can be
developed into different types of media.

362 233 3auaunulngluniseenuuuimadail 3(2-2-5)

(Thai Spirit in Visual Communication Design)

Aalfamarsulng easiiouuasiaungeueenuuufesuais
Uszinnange)

Thai art and culture to better reflect and develop Thai spirit in

different contemporary media.
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362 234 g3hiPN1T00NULL 3(3-0-6)
(Design Entrepreneurship)
nTzuIUNITNINgefisuazdeanislunisuszneuivnneo nuuy
Tinafailunnee TuneumsiaLoIL UNATILNUOONULL  NYALIYNN
gefiruacdynyn wsemluniaiesegsiie nmatszanduiug sauamatinnis
UsziusiAaneonuuy

Business management and professional opportunity for visual
communication designers, presentation, design benchmarks, law and
contract, code of conduct in business negotiation, public relations and
design cost estimation.

362 235 N1TOONULLINITIANAAY 3(2-2-5)

(Event Design)
nsyraunnisanudidsimafaluazinaiulad saufuaiugdou
Ainen uazngfnssuuyudiiielfaisarsdunAnlunuooniuunsauang
Uszinnengg Aidemsdufanlfegradussananm uaztiuddnisadng

Uszaunsalliunfuuiduddgy

finsfinenuenaniui

Incorporate  visual communication design knowledge and
technology with psychology and study of human behavior to create concept
in designing different events to endorse efficient communication and create
experience for audience.

Field frips required.

362 236 mseonuuuAesoulail 3(2-2-5)

(Online Media Design)

A lifieadfudoosulal Uszinvmesdeseulatl nssuaums
ponuuufesoulatisziandeg nmelassaidoyanaznisoonuuy
Sumofilafimnzaufungdnssuuesfl¥ nagndnielidesoulatifienis
adaszauneaflildou uaiindfiRnseonuuuiesoulad felsunau
poufiamesdsegl



Fundamental knowledge of online media, types of online media,
designing processes of different types of online media, planning structure of
information and interface design suitable for different user behaviors. Online
media strategies to enhance users' experience, and workshops in designing
online media with computer program.

362 237 n1TUlAUDNAU 3(2-2-5)

(Project Presentation)
wﬁﬂmiﬂg’jﬁﬁuaxmiﬁwLﬁu@ﬁmm:ﬁu aaoarumsldinsoaie
Tumsthiaue  ileiiulszaninmaosmstienennnufanietoya 3w

suutnmeansFemumng gl

finsfnsuenaoud

Principles of conduct, appropriacy in presentation, to fools usage fo
enhance efficiency in presenting concept or information. Includes ranges of
different patterns in communicating.

Field trips required.

362 238 ATNTTU 3(1-4-4)

(Painting)

M3AlgunmBInaAlin?asNgsU mmﬂf@mLLazﬂmqu'mmeﬁﬁwm
W InefiaqussasdnanifiolfidnlsluGoams 148 anulszauduvesdiiie
a¥safionifluanuoonuuunnanIn

fnnsfinsuenaniud

Skills in painting according to given content and expression aim fo
better understand color usage, and endorse color harmonization and design
aesthetics.

Field trips required.

362 239 MALEUNIEINIA 3(1-4-4)

(Figure Drawing)
nannsuazlnlfifenunalaseaineglsng dadiuuesnu Ay
fuiuaosnszanuaznduiile Wewndeulmlueseumens 1 wasifoanild
1303uAINeY
dnnsfinuuenaniud
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Practical use of principles and skills in figurative drawing, structure
and measurement of human figures, relationship between bones and
muscles in different movements and dressed poses.

Field trips required.

362 240 n1seonuuulszaunITaliEIAING 3(2-2-5)

(Digital Experience Design)
ponuuulszauNMInlifadsTauLAeUf Ui dnsuzuazdestia
vosueenuuUlsraunsalfsiauugUnaninngg meelassagraidon
uazmathiaueitiomlfiaenndestumaluladuazaufosnmsuosfld s
Aingrzrnsidnfisuaznnsldnuve Ly

Digital experience design on interactive media. Nature and
limitation of digital experience design on different platforms. Information
structure and content design which conform with technology and user needs.
User analysis of accessibility and usability.

362 241 mseonuuuiimeadail 3(2-2-5)

fiumsiidausunfanu
(Visual Communication Design and Social Engagement)

AIuMLNgTetdInLLaznalliodnona  Uszidunedeny  doyrnuas
ANUADINITUDIAIAL ﬁ@miumﬁ@@ﬂLmuﬁLmﬁﬁaﬂﬁﬁ%qﬂg’jﬁuﬁuéﬁuﬁmu
mmamﬂﬁam%ui LAZHANTENUADEIAL

finsfinsuenaniud

Definition of Social and Active Citizen, Social Issues, Problems and
Needs of Society, Visual Communication Design Activities that interact with
Social, Learning Exchange and Social Impact

Field frips required.



. BHUNIFANEN

i 1 aranisdnenn 1

SHAIEY Hoseian Miiiatatidlid
(u-u-u)
081102 | nmnoanguludialszsniu 3(2-2-5)
360 101 | N1990NLUL 1 2(1-3-2)
360103 | 1MALEU 1 2(1-3-2)
360 105 | AalzuUfua 1 2(1-3-2)
360107 | mmadsunuuifiesdu 3(1-4-4)
360 111 | gty lnefiunisadreasse 3(3-0-6)
Aaduidon nuafnuiily 6
FIUIUIU 21
U 1 aannsfinmni 2
SHAIEY Hosreian PIALALIENA
(u-i-u)
081 101 | s lngiien1s@oans 3(3-0-6)
081 103 | NMFIWAILNNNHLANOINY 3(2-2-5)
360 102 NNTODNLUL 2 3(1-4-4)
360104 | AL 2 3(1-4-4)
360 106 | Aiad=ufud 2 3(1-4-4)
360 108 | @aulzlngUavien 3(1-4-4)
362 101 | nmseenuuuilnadatl 1 3(2-2-5)
FIUIUIU 21
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i 2 aranisdnen 1

SHEAIEY Hosreian Miiiatatdlid
(u-i-u)
360 112 | qunTernansilosdiu 3(3-0-6)
362 102 | nseonuuuimadatl 2 3(2-2-5)
362 105 | MALEuaE19E99H 3(1-4-4)
362106 | Msunsuneufinnosiugilunuooniuy 3(2-2-5)
362 107 | mashenmiiiody 3(1-4-4)
362 110 mma"qﬂqmﬁ@ﬁaﬂzu,a:mm@ﬂLL‘uu 3(2-2-5)
Andeduidon vunadnuwin 3
FIUIUIU 21
T 2 aannsfinmni 2
SHAIEY Hosreian FaLnRLIENA
(u-i-u)
360 113 | noonuuuuazaswassn lufalzaziuoon 3(3-0-6)
362 103 | nseonuuuimadall 3 3(2-2-5)
362 104 | N9144 3(2-2-5)
362 108 | N19OONUULLAZIAINNAIONHS 3(2-2-5)
362 109 | nwdgeneu 3(2-2-5)
Aiasiuiden wuaadnuily 3
LU 18
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FHAIN Hoseian Miiiatatdlid
(u-il-u)
362201 | nseenuuuimeadail 4 4(2-4-6)
362203 | Uszi@mansdalzlfoufivuiiionns 3(2-2-5)
oonuuuimeafall
362 204 m‘i?%@ma?mmmmLmuuﬁ‘mmi 2(2-0-4)
911490 3
AA0nNLET 3
27U 15
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FHAIN Hoseian PTG
(u-u-u)
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362 206 | nstlnUszaunisniandn 2+ (lutlesnin
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1 4 nranisd@nen 1

. R FUIURLIYNA
SHEILN F93183%
(u-il-u)
362 207 | 1ng9n19iAEALATEN 3(2-2-5)
362 208 | nndangietinoon iy 3(2-2-5)
Aq1a9n 6
EERIGONIGE 3
9IURNUIU 15
1 4 nran1sfinen 2
. R SuunLgna
VGO ) 951929
(u-i-u)
362 209 | Aaudwusg 10(0-20-10)
9IURUIU 10




nangasfniliuda ANUNITINITOONUUUUAAS A
(nangasFuilgs w.a. 2560)

1. iﬁ'mtazéanﬁngm
1.1 sWanangas 25500081106631
1.2 %@wéﬂqm
vy ndnansdaldnufin arwimnisesnuuundnsiom
09NN Bachelor of Fine Arts Program in Product Design
2. %oﬂ?mwmﬂuazmmﬁfm
doifunining AaUiufia (NMseonuUULAASUTA)
%"@L?mmméqﬂqw Bachelor of Fine Arts (Product Design)
Hodon NNy Aa.U. (NMTe0NILLNAASLT)
%@zi@mmé”mqy B.F.A. (Product Design)
3. men
Tl
4. *-SqmumiwﬁﬁﬁL‘é'auﬂaorvmé'ngm
ranansszAUUToyonamadnnig ldtlesndn 139 vihefin
5. Insearandngas
wedadneninly stusuliifeosnda 30 uihefa
ANAY F1UIU 9 wihedia
AmteAuLaen fuauliteyni 12uhefia
Ffisunlasausic s1uIu 9 miewie
AumdTante s1uaulitiesndt 103 wviaefia
AUNU FIUIU 21 Hgde
A9 $1UIU 73 e
Adaen suulutlesnin 9 wiiedie
nuenardentad sudulitiosnda 6 wihefia
6. 19799
wnedmdneily sausuliitiosndn 30 wiheda
A919azIBYATIEIN NN 162
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numdTlante sauaulitiesnid 103 wvilefia
AuNU FIUIU 21 WU
360 101 N1F0ONLUL 1
(Design I)
360 102 N170ONLUL 2
(Design II)
360 103 MALEL 1
(Drawing I)
360 104 MALEU 2
(Drawing IT)
360 105 @aUzUfun 1
(Art Studio I)
360 106 faUzUfuf 2
(Art Studio II)
360 107 MsdunuIioedy
(Basic Technical Drawing)
360 108 @atlzlneisieml
(Survey of Thai Art)
qiieAU $1u2u 73 wihefia
363 101 UszdAnngeonuuuNAnsioun
(History of Product Design)
363 102 MIVIMUA0Y
(Model Making)
363 103 N130ONUUULAASTUN 1
(Product Design 1)
363 104 N9dguLULmALA
(Technical Drawing)
363 105 ADUAILADT A MTUNNITOONULLNAASUN
(Computer-Aided Product Design)
363 106 ﬁaﬂzm?ﬁugﬂﬁwﬂeuﬁum@i‘
(Art of Computer Modeling)

2(1-3-2)

3(1-4-4)

2(1-3-2)

3(1-4-4)

2(1-3-2)

3(1-4-4)

3(1-4-4)

3(1-4-4)

2(2-0-4)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)



363 107 N199ONUULLAASTUT 2
(Product Design 1I)
363 108 N1T0ONUUUALLA
(Three Dimensional Design)
363 109 TaAuariFnITLaA 1
(Materials and Production Methods I)
363 110 uywdilrsedmsunmseenuuy
(Human Factors for Design)
363 111 MENSINEENTUNTOONUULNAANUN 1
(English for Product Design I)
363 112 NM900NUULNARNUN 3
(Product Design I1I)
363 113 Yauariinisuda 2
(Materials and Production Methods 1I)
363 114 nmgeonuuuiavufial 1
(graphic Design I)

3(2-2-5)

2(1-2-3)

2(1-2-3)

2(1-2-3)

3(3-0-6)

3(2-2-5)

2(1-2-3)

2(1-2-3)

363 115 NUFIUNITOONUULANTNULIARONATTAASIS 2(1-2-3)

(Fundamental Design of Built Environment)

363 116 nalnlusueenuuunansoun

(Mechanical in Product Design)

363 117 AMENSINHENTUNTOONUULNAASNUN 2 3(3-0-6)*

(English for Product Design II)
363 201 N90ONUULNAANUN 4
(Product Design 1V)
363 202 MEAAIALATNOANITULLTINA
(Marketing and Consumer Behavior)
363 203 FAu e RENIUULARSTUT
(Research Methods for Product Design)
363 204 NM190ONULULIATIATY
(Structural Design)
363 205 N3OONULLLTIRAUNITIAT1IEIIA

(Creative Package Design)

2(1-2-3)

3(2-2-5)

2(2-0-4)

2(2-0-4)

2(1-2-3)

2(1-2-3)
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363 206 NN90ONUUUNAASUN 5 3(2-2-5)
(Product Design V)

363 207 NTAS19AIIAULLIAATY 2(1-2-3)
UOONUUUNARSTUAN
(Concept Creation in Product Design)

363 208 ﬁq‘iﬁ%@mmmﬁmﬁu 2(2-0-4)
(Infroduction to Design Business)

363 209 NslnUszaungaiiadn 2%
(Practical Training) (lutlewnan 180 %ﬁm)

363 210 NN1900NUUUNAASTUN 6 3(2-2-5)
(Product Design VI)

363 211 NMIUTMITNUYAFINTTU 2(2-0-4)

(Industrial Management)

363 212 UUUINTOONUUU 2(1-2-3)
(Design Seminar)

363 213 @aufinug 10(0-20-10)
(Art Thesis)

viungne * vunefia ameidouFeulagluiumbefinlundngas

Agnden srunuliitiosndy 9 wiuhefia

363 214 ngeenuuULavLdAatll 2 3(2-2-5)
(Graphic Design II)

363 215 nrgeenuuuLauudall 3 3(2-2-5)
(Graphic Design IIT)

363 216 NTOONUULLTTYTUNITFIWN e 3(2-2-5)

(Commercial Package Design)

363217 ma@@mmumﬁgﬁmﬁﬁqLLmﬁﬂ 3(2-2-5)
(Conceptual Package Design)

363 218 NN9OONUULAINIFIS A NN 3(2-2-5)

(Spatial Identity Design)

363 219 N1909NUULAINLAZINUAINY 3(2-2-5)
(Set and Production Design)



363 220 NN90ONULIULAASUNANLAY 3(2-2-5)
uwazvedlidiuynna

(Decorcmon and Accessory Design)

363 221 wumumi@@mmmmmw@u 3(2-2-5)
(Furniture Design Fundamentals)

363 222 NNT0ONULLIATOIIFOUITINARDN 3(2-2-5)
(Experimental Furniture Design)

363 223 N9EONLLLIATOGeULLEUNTAN 3(2-2-5)
(Furniture Design with the world context)

363 224 N199ONLULYTUNINUL 1 3(2-2-5)
(Vehicle Design I)

363 225 N199DNULULYIUNINULE 2 3(2-2-5)
(Vehicle Design II)

363 226 N9ODNUULYIUNINUE 3 3(2-2-5)
(Vehicle Design III)

363 227 MT0RNUULLARSURogaTETy 3(2-2-5)
(Sustainable Product Design)

363 228 Lonanunlnglunisesnuuunansium 3(2-2-5)
(Thai Identity in Product Design)

363 229 FHHOLANIZNINNIFOONUULNARN UD 3(2-2-5)

(Selected Topic in Product Design )
363 230 mia@ﬂLmumiﬁ;ﬁmﬁv’%ﬁmuﬁaiu 3(2-2-5)
(Cultural Package Design)
363 231 N9OONUULUOIIAU 3(2-2-5)
(Toy Design)
nundgdentas saurulitiosndn 6 wiefia
infnmaunanidondnmldmnynaeiniidagonluumingde
#athns wazsneAmdaselul

363 232 Tpsansfinmaruynag 1 2(2-0-4)
(Individual Project 1)
363 233 1ATINIANNAILYANG 2 2(2-0-4)

(Individual Project 1I)
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363 234 lasIN3finnaILyAna 3 2(2-0-4)
(Individual Project I1I)

363 235 ﬁyugmma?ﬁwmweammuu%mﬁmﬁ 2(1-2-3)
(Basic Product Design Drawing)

363 236 NM90NUNNIUIILOONUULHAASUN 2(1-2-3)
(Photography for Product Design)

363 237 maaemmuﬁuﬁ’a 2(1-2-3)

(Surface Design)

AN9TUNYTIEINN HUIAITANIL

Fmnu

AfnegUNYTLAN NN 178

Faiieau

363 101 UseiAnTseonuuunAnsun 2(2-0-4)

(History of Product Design)

UsziAuazifauinisniefiunisesnuuundadiun  lutaadennan
nsUfiRgaamnssunszuavesfalzuazinanssy nseenuuuadylnisiy
fadsein LLazuamummﬁﬂa@ﬂLmumﬁmﬁmﬁﬁﬁﬁﬁm

Product design history and evolution such as industrial revolution,
art and craft stream and modernized design including biography of
significant product designers.

363 102 NMIVIHUFIADY 2(1-2 -3)

(Model Making)

o Fosmusaosiesinulfueenuuundaiun  uaznetiia
flulsanu uiFedisld Fathgesnm F8U5uLAY Fanmnuaunsovedinios
floindosins nguosanulasasie mMaidenldian mMeanuAin Meiadel
NUMINAR MITBLLLLENSHAR LAzMaUsn T18MsLfionI Y

Theories of model making for product design. Workshop fraining in
terms of usage, maintenance, adjustment, machine ability, safety regulation,
material selection, surface finishing, production preparation, production

drawing, and specification.



363 103 N13PONUUULAASUN 1 2(1-2-3)
(Product Design I)
AntlaAunou : 363 101 UsziBinngeonuuundasiom
Huzt3ndn . uazMAnINITeeNUUUNAASUN LLa:mumuﬁuimmi
PONULL MWTILNTTUIUNTORNUULNAASUT MefAunieya waziinsizh
LANSuTOE1Y NARBIEENULILTUNTY waznNLIY Wems T uduiugy
Infroduction to product-designer career and product-design
science. Review of basic design process, overview of design process.
Consumer research, basic product analysis, practice on the design of form
and aesthetics for the basic functions.
363 104 NMsiguLULINAiiA 2(1-2-3)
(Technical Drawing)
Flasiunieu : 360 107 madeunuuitosdiu
M3 lguLUUNAASUNgAEMNT L Lﬁ@LLﬁm‘lﬁmmﬁdgﬂmd A
mm%yumu U1ATIUEING WAzINYAZLOYA IUNITNULALLU Lﬁ'@‘l%slusumum?
nanlulsanugaaImng sy
Drawing on industrial product to demonstrate form, size of product,
international standard and detail of drawing for industrial manufacturing.
363 105 ADUNILADSAINSLNITOONUULLAASUN 2(1-2-3)
(Computer - Aided Product Design)
Agiiadiunieu : 360 107 medouuvuidedu
ndnnsuaznalillsunsuduseguifions oy nsldendq
iwoaflornsy lunsadranwludnuuzasf neadrenmmaninsiuding
GRHITOIGLE
The principle and practice of computer softwares for drawing. Using
command tools for creative in two dimension. The practice of computer for

drafting in product.
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363 106 ﬁaﬂznﬂsﬁugﬂﬁwﬂeuﬁqma% 2(1-2-3)
(Art of Computer Modeling)
FTIAUNOU : 363 105 ADUAILADTEINTUNNTOONUULILAAN U
Funeumstuglanuamuiifdoneuinned Uszgndlilsunsuiio
a¥gings wiolszgndlflunssununeoonuuuitsunsy  ion1eadnasnu
fadziauonainunaasy
Three dimensional modeling and simulating by computerized
technique, using software and applying into form process, software practicing
for art-related creation, presentation and experimentation.
363 107 N139ONULULAASUN 2 3(2-2-5)
(Product Design II)
FieAuneu : 363 103 N200NLUUNAASUA 1
363 104 N9AgULLLWALA
UsziAnmnufuun nouj uazndnmsifeadumenisoonuuunaasions’
nmsldnnufnadsassaluniseenuuundaiun  dmsuguiinalageifada
ﬁf@%ﬁugmmi@ammu Uszlonil¥aos mumeny aunadadiufimnze
Tumslfnuauazmnanemsl¥iaquaznsfonnumunediunaideun
UAZNTULAUDEANIU
History, theory and fundamental factors in Product Design, practicing
in creative thinking which focus on consumer product design regardless in
design fundamental factors such as function, aesthetic, appropriate proportion
for usage, convenience, material determination, technical drawing and also
presentation skill.
363 108 N1TOINUULIAIULA 2(1-2-3)
(Three Dimensional Design)
ANTIAUNDU : 360 102 NTOONULIL 2
nMeonuULNANUATINETTAludnEuzauid  Taoaiilfaleselu
ngeenuLL A1 A Uszlonildaos Tag naudn uywd @01ufl uas
B fifioatios lodszgndl¥luneoonuuunindiomd
Creative three-dimensional design works concern o design factors
such as value, aesthetic, function, material, production, human, place, and

related factors, for applying to product design.



363 109 TauaAzIFN1THAR 1 2(1-2-3)
(Materials and Production Methods I)
YaqUszianliuazlanzdsziandneg \forfunndnune  onuaua
JGENGERN ma@mu‘iﬁmaémﬁm’fimmmﬁﬁmﬂi:qﬂﬂ%ﬁuwamﬁmﬁqmmwmw
finsfnsuenaonud
Materials such as wood and metal, which related to industrial
design methods, physical property, as well as production process feasible for
industrial production development.
Field trips required.
363 110 quéﬂv%’aﬁm%’um?aammu 2(1-2-3)
(Human Factors for Design)
Tespiifieatestuanuannsoueauyudlunsrinfenasuringeg i
NNAUTZUUNINNITNN ﬁ?:uum\‘imﬁufﬁj LLﬁ:mm@uﬁu@dmﬁu%ﬁﬁuﬁué
fumsvhauuaziniesiolFlumevhan iotundszgndlflumsoonuuu
TLlhitd
Human physical and cognitive abilities, mechanisms of perception,
and all other factors related to human activity, working performance, and
products for using in design process.
363 111 nEdengudmsunIsoonuuLUAASUD 1 3(3-0-6)
(English for Product Design I)
ﬂ’]'z‘ﬂﬂﬁﬂﬂ:ﬂ’m’lﬁﬂﬂﬂwﬁd 4 @nu dmFuniseenuuunAniun
A11190AUATIMTOYATIINUNA LA fidunmsangy ensvinau
DONUUULAZRAILNNAAST U
Practice of four language skills in relation to product design; ability
to collect and use research data from various sources in English for product

design and development.
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363 112 N139ONUUUKAASUN 3 3(3-0-6)
(Product Design III)
FeAuneu 1 363 107 NT0ONLUUNAASTUA 2
363 109 JanuazriFn1Tuan 1

MANNNT0ONUUUKAASTUN LLazmwﬁmmammusuq fianunsntun
Uszgndldfunseonuuundninm uazindeafioindedlidamiuiuiing vie
dmiuaudiuninis nsl¥enudnaassdluniseenuuunanaiur 4
faulsznouvesszuunaln szuulnih  wazdidninsfinegnsinelnoenilads
ﬁ@%ﬁugwﬂum?@@nLmumﬁmﬁmﬁ

finsfnuuenaonud

Principles of product design and the other theories of design that
can be applied for consumer-product designing, The practice of creative
thinking in product design contained with easy mechanic and electronic by
design-factor consideration.

Field trips required.

363 113 JaAUAZITNITLAR 2 2(1-2-3)

(Materials and Production Methods II)

Uszianuaznuauifveanaafin  paenrunssuignnsnannanafn
ol FdmiunAndnonamnaay

finsfinuonaniud

Category and quality of plastics and plastic production methods
applied for the industrial products.

Field trips required.

363 114 nseonuuULaAuAail 1 2(1-2-3)

(Graphic Design I)

Uszinnauesnusonuuuiaiudall ndnnnsesnuuutaaudalitosdiu
masaesntsznoudatll dutszneunazuunfalunmsesnuuuiauudarl nouf
mseenuuudug  fiaunsalszgndlifumsooniuuieaudall  nszuoums
sonuuuLaufiall wannsesnuuuauLAATARLW tazIunsnaatauLfadl
Asfiunilugaamng sy



Graphic design categories, Principles of graphic design basic
required composition, components and concept for graphic designing,
The other theories that can be applied for graphic design, Graphic design
process, Principle of printing graphic and the industrial production for the
printing graphic.

363 115 WUZIUNITOONULLANTNIIAROUATTAREI 2(1-2-3)

(Fundamenful Des1gn of Built Environment)
ﬂﬁ‘“’U’Juﬂ’ﬁ@@ﬂLLUULU@J?]UV]LT]?J’]‘U@J?”WNJJJUHEJ Nammmu.a”
%ﬂ LL')ﬂa@ll ﬂqiﬂﬁ‘uﬁWUﬁﬂJWUﬁSﬂ@\‘]NﬁﬂﬂmeﬂﬂllﬁdLL']?]@E)M@‘EJ'NL‘mﬂwﬁll LAA
Tumsooniuy uazdanisiufiindluguuumuid  wasuansenufififusyue
Tuidsdainen

Design principal process involve between human, product and
environment. The integration of product design and environment, generation
of design conceptual of three-dimensional space and the different scales of
space. experience and explore spatial environments of different kinds with
particular reference to their effect on the human psyche.

363 116 nalnlusuoonuuuudasun 2(1-2-3)

(Mechqnicql in Product Design)

iwumzﬂ,ﬂmm 'v]mmmam‘ummamﬂmsﬂmaﬂumummmmm
Lae miﬁlm’mma ﬂ’]ﬂﬁU’WEJ‘UUi'JiJVNﬂ’]U\mQﬂ’J"IJJLL“NLL%\? LLﬁuﬂW?Nﬁﬁigﬂu
’itUUQﬁﬁ’]‘Viﬂ‘iﬁ‘M

Design processes related to mechanical and aesthetic means that
respond in addition toward function and industry standard qualification
asserted for industrial manufacturing and production.

363 117 adengudmsuniseonuuunAniu 2 3(3-0-6)

(English for Product Design II)

ms'ﬂﬂﬁﬂmmmﬁdﬂqwﬁq 4 @nu dmduniseonuuundnsiun
auenauenanuiunnsinge  @ungailisusdungnanuNgeoniLLL
wazlgullszifedgodniuldlunsalinsauluguzinesnuuy

Practice of four language skills in relation to product design; ability
to present design works; ability fo write description for design portfolio and

designer's curriculum vitae.
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363 201 N1FPONUUUUNAASUN 4 3(2-2-5)
(Product Design IV)
FleAuneu 1 363 112 N1900NLUUNAASTUA 3
363 113 Jaguazriin1ania 2
N1909NUUUNAATUTAinoUAUDIAINUA BINIT laNT LA ULAAT T
Womansurlszlond wazndaiurionsuudeiifisadeetunisosnuuy
Haafnun swdangfnssufldau nsuszgndldlnsadre uaznalnunalsznis
LazANUAIRUATZrININAASUN NuanNWIAdoL wazialuassu
fimsfinuenaoud
Designing of product relate to a specific need, focus on, public and
transportation products and related product design factors required user
behaviors, applied structural design and mechanics and relationship
between products, environment, and culture.
Field trips required.
363 202 mi‘ﬂmﬂuazwqﬁnﬁuéﬁinﬂ 2(2-0-4)
(Marketing and Consumer Behavior)
LIAMUAALAZNTZUIUNMINIINTAATA TufangAnssuuTinauas
mednaulstelagl¥seiner uardinuinemaniseann ey
mathudszgnaldiunsesnuuuniasunenamnssuliaenniosiuaiuy
fipangEuslnn
Concepts and processes in marketing, including consumer behavior
and decision-making models based on theories in Psychology and Sociology.
The implications of marketing principles to support the students' designs in
response to the consumers' needs.
363 203 3% IRONITOONUULLARS T 2(2-0-4)
(Research Methods for Product Design)
Uszinmuesnsidemll  uaznsidenanseenuuu  sxifleoudsise
ﬁuﬁm UszinnuesszifiotdFisedmsunueenuuundaiun n19119uNUIL
3%y nesusdeya nsinszidoya nedunszidoya neaquie uaz
nmatiauenanudfy uuuiarsziivudmsuriienansise



The general research and design research categories, basic
research methods, types of design research methods required planning,
gathering, analyzing, synthesising, conclusion and presenting, Research-
paper formatting and rules.

363 204 n1seonuuulaseaiig 2(1-2-3)

(Structural Design)

dnunuzingeade  uazmeeenuuuinssaialagliianuansunvia
A4 Lﬁ'mﬁuﬁmazmﬁuLmLﬁ@ﬁﬁhﬁﬂixgﬂﬁﬁﬂﬂw@@ﬁLLuuwﬁmﬁmSﬁ

Structure design, structural nature, and structure design by various
product materials on load bearing state of application on product design.

363 205 N1TPONUUULTTYTUNITIAT19ATTA 2(1-2-3)

(Creative Package Design)

dsgiRnnuiium dszion wasummmmihfivesussefiudiluniste
ﬁ%’mnﬁaﬁmﬁﬂﬁﬁu%uﬁﬁ Tnaidunsadreassfnaiuesnuutlufulngsadg
LLﬁtx’I’]ULa‘UUﬁaﬂ L‘WE)ﬁu@\iﬂ‘iwiﬂsﬁusl"ﬁﬁ@ﬂi’l\‘]sll‘lﬂWUﬂ’]?Wﬁ)ﬁhﬂﬂﬂ‘i@dﬁl‘lﬂ’]
ﬂ’]i’?‘%@ﬁ’\? hae ﬂ’W‘J"LN‘ﬁ F190UIYANLAZAINTUNT IEIL ‘i’)llVNﬂ%‘ﬁ‘LLEN
dslomiluidanisfrldegraduondnual  dunszurunsiutugllu
NUUTTUANTTANY ma@muﬁdﬁfyuﬂwﬁmmumua@nLLuumifﬁmﬁ%ﬂu
ussafuriuLen uazgALsTATuTiTIuMe

History, classification, function of package and also design practice
on package design required, package structure and good protection, visual
communication, identification, value adding, consumer appeal and graphic,
production processes and material required carton, and printing processes
and also their usage required individual package, inner package, outer

package, and unit package.
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363 206 N1FPONULULAASUN 5 3(2-2-5)
(Product Design V)
FleAunew: 363 201 N1TOONLULNAASTUA 4
363 202 MIAMALAZNYANTTUELT InA
363 203 383%eifien1seENUUUNART LA

M9oenuULNARSUTAineUALeIAILA DINTT LaNNZE UG o LaNNE
ngu tumiinlifinmeadanuaiasgndnsusfimddtunandud ot
Salesedifetofuniseonuuunaaiurlufiuaie  sueAnesng’le
malulaBuasiageng saufisauflile fiaumsniuntszgndlFlumsooniu
HaRun

finsfinuonaniud

Product design for the niche market. Creation of value and unique
product characteristics by consideration of various product design factors.
The utilization of technologies, various materials, including applications of
craftsmanship in product design.

Field frips required.

363 207 N1FAS19ATIALLIAAIUUOONUULNARS TUN 2(1-2-3)

(Concept Creation in Product Design)

FIaAuNeU . 363 201 N90ONLUUNARNUT 4

Bnaaiauudamenseenuuulfaeandefumaluladivamiu
il @unsahudszgnalflunisairauufalunuesnuuuuuundasion
iAanudnuuziiawlunainuesniuy  1Eai19a99A FNItELD
ULIAANIINITOONULLAIEITNNTANY

finsfinenuenaonud

Design conceptual generation procedure studies for new technology
or new theory, and apply to product design thought creation, giving new
characteristic in design, and also concept communication and presentation
skill.

Field trips required.



363 208 qsﬁ%omwmﬁmﬁu 2(2-0-4)
(Introduction to Design Business)

Jwdefiuneu : 363 202 MIAAIALATNOANTTULUTINA

AnunzU04g3fiPe0nIUL INAALATHETIPEF 9@ TA NTTLIUNITITAILN
paasulniinaudifosdudmiunatszinmusauaados niwdaunalan
LazN199AANaATN1T00NLULNAASTUN

An introduction fo business features of the design industries, along
with the topics of creative economy, new product development, basic cost

estimation practice, intellectual property, and design patent registration.

363 209 N1snUszaUNITAIIEIEN 2
(Practical Training) (1ajﬁos1n'iﬂ 180 %4.)

Gouly:  FovamzfouFeunudilifosndns 5 mensfinend
Hneniluganulsznounis mireau oedns Tasansfiifisrdiesiiuniseenuun
Waasur  TeeldsuanuifugousnanznssumsnnstinlszaunisaBenanii
uAsannneRTY Sanalae S fu U

dszgnAnnnuifiunisandndn msufidoym melddiauazmsdsu
Mdnutmuassuesnng assuiloy wazszioudondn

Intfegrate and apply Knowledge to professional practice problem
solving and adaptation to culture and rule of organization.

363 210 N1FPONUUULNAASUN 6 3(2-2-5)

(Product Design VI)
AeAunNo: 363 206 N9OONUULNAANUN 5
363 208 qiﬁ%@mmmﬁ/@qﬁu

mﬁ%&uLLaszi@@ﬂLmuuﬁmﬁmﬂrﬁifuqa nMeianLaasudlnddmiu
quilan  melddouludng fu neldnnufna¥ieassd  maaunaany
auysainmseenuuy Anmfisnistiimatuladlvdunldlunisesnuuu uas
Huesinnumunzanluguauifvesndniunfunisudn  uaznsaain
e menIsUszifiunnuihianelsuesueonuuULAAS Un

finsfinuonannud
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Research and development on advanced product-design for
consumer under various context. creativity utilization, development on
design perfection. Study of new technologies to use in design, and in real
appropriate confext in tferms of manufacturing, marketing, consideration,
evaluation of product-design satisfactory.

Field trips required

363 211 NTUTHITIIUYAANNTTU 2(2-0-4)

(Industrial Management)

FTAUNoU : 363 201 N1T0ONUULNAASUN 4

ﬁ@miqmmwﬂﬁummiLﬁ@qﬁusluﬁmmiu?mimuqmmﬁﬂiau
anuiinanarnsnefalsenu  meusmenuiedeuazadadudn  neusms
JWUI@?\‘IQW? NNTINUEUNITHARTIL ﬂ’]‘iU?‘ﬁ’]‘iﬁ’]Uﬂ’]i‘ﬁ’]Lﬁu\ﬂu NITUTHT
Q’W‘Ll‘quﬂﬂa ﬂ’ﬁ'LI%‘Vi’]‘J‘ﬂW?LT‘TLlLLa:,’Lﬂiﬂiﬁﬁﬂﬁﬁi@ﬁﬁ’\'ﬁﬂ??u

finsfnmuenaonud

Fundamental knowledge in industrial management for location
selection, manufacturing planning and layouts, purchase order, cargo and
storage, industrial project management, production process planning,
managerial administration, human resource management, and Industrial
economic management.

Field trips required.

363 212 UUUINITOONUUL 2(1-3-2)

(Design Seminar)

AT UNeU : 363 201 N9OONUULNAASUN 4

msthdszaumsalaing  AldSuuwhmsduuu  efumeuaniddsu
ﬁmmzﬁmmﬁqLLazaa;ﬂmaﬁLﬁmﬁﬁuﬁaummmﬂim@u Lﬁ@ﬂwml,ﬂusﬁagaslu
naanLaasun wioldlszneuniavindaliinudeely

Utilization of various gained experience fo organize seminars,
debate, exchange, analyze the cause and the result. Report-writing and the

use of data on product development, or for the Art Thesis execution.



363 213 Aauiiwug 10(0-20-10)
(Art Thesis)

Geulu: dnfinmndestihunedn wnadsianz dsznoudng A
unu 21 wede wazimtiedu suau 63 wihefia nunnisdulunisiaua
msfnnlienndn 2.00 (C)

N19338UaTNITRONULUNAASUTIgAAINNTTU wiodsfifivrtonns
Uszgndldlunueonuuundaiud n9aiaassfiaueNaIUAoALNITUNIT
AsrefaUdnug

Research and Design practice on selected product and its applications
required creative design and design presentation to judging committees.

q1aen

363 214 nseonuuulauudatl 2 3(2-2-5)

(Graphic Design II)

FmieAunou : 363 114 ngeonuuuLauufaill 1

mseonuuutaufiatludewesnsdomamaauudal 3oy
nmdydnunl amuazddnus mmgfqgﬂLLuum@qmaf?%@Gluﬂwmemmamu
dadefinrna misdouazAdind wduthe wiudssma amilzwan Wluds
finuasInsimisauiaeaufalinldszneutundndunuasadug iy
minzarluFUAMLL MIFoANUMINEANEULNURFINET N93ATNI AL
uazadedu Mifertes

Visual and graphic communication design required pictogram,
symbol and signage, infographics, advertising, and motion graphic. aesthetic,
communication, appropriate production processes and other related factors
in visual and graphic communication design.

363 215 mireenuuLtauuAail 3 3(2-2-5)

(Graphic Design III)

Flefuneu : 363 214 mMeeenuuuiauufatl 2

mafeeﬂuuu%@ﬂmwﬁm'wq Tun1sfinsodearsniiavudarl
3oy Fudnual amdsnes Wianumunzarlunsdasetszanusia
ynadui waznefionnuming aaenrullesedug Mifeate
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Various media for graphic design communication. symbols and
typography design to communicate with viewer in term of meaning and
other connecting factors.

363 216 N1TONULULTTITUMTINETEY 3(2-2-5)

(Commercial Package Design)

MeoONILLLTIYAN  IoALoInagndnsAuA-lunguALAffing
WSTUNNNNTAAIAEN Tnwakaassfuanuiiiensuauesioulaniaduns
amn Tagliifianisidouf wdnnsoonuuufinseunqunguusssiurilazion
9 TauIsyTurneldn gausesdurues iy Uttty wazusy
furifionnasming 90118 TagtunsziunisAedinssiniounis
aivaseaunanuauLLy

Package design and creating a prototype practices emphasis on
increasing commercial value in highly competitive good fo fulfill marketing
requirements required individual package, consumer package, gift package,
and transportation package.

363 217 ﬂ'ﬁ‘ﬂ@ﬂLLUUU?i“gﬁﬂJ‘ﬁL‘%QLLu’Jﬁﬂ 3(2-2-5)

(Conceptual Package Design)

wefla  wagisnmeaiannaalmlunuooniuuussefing  fithien
nsELIUMsIsY  iomseenuuuunldlaemsthuinde NOH  UAsUANNIg
fnaq lufumsooniuy uguniemans Eumseann Eudeine uas
Fiudenn  meoenuuuLiletaTy  nnseonuULIieAuindon  mMeeenuuy
dennudeBy nowd Fune uas Noufindneara Lﬁ@ﬁﬂﬂqumw@mmu
usapfnuiiioutnfn

Creation and development of package design concepts by applying
related theory and application required aesthetic, psychology, marketing,
ecodesign, Gestalt theory, semantic and semiotic and design for the mass.

363 218 MsoONUUUAIESARNIA] 3(2-2-5)

(Spatial Identity Design)
nseonuuulunsnaunuiarudadiuaniwiaindoulazinalulad
doadasndnunl fielfAamesug  asd W luguidnunsesadnuniiy
uazAomalEnsanguithnneognaminzay naearufinunifadedu fifiertios



The Integration of graphic design, environment and technology, create
distinctive identity perception, understand in the identity attribute and be
able to communicate on target group, studying in context is associated.

363 219 NITOONUULAIN UATINUATIY 3(2-2-5)

(Sef and Produchon Design)
ﬂ’]‘i@@ﬂLLUUVI’J’]\‘]L‘W’Oﬂ’]‘iLﬁ’]L?@\‘] mnmﬁamamaua ma?a’m‘usuaua
Mafny MellFeufisy meulannuvung suhunguuifialunisesnuuy
meanemsumn  hotnauslugliuume W meafrenmiatiou
aoaiiA uar wfiA TurouniseenuuLLE1Y MeRFeaL MeidenliTan
uaznistlszgndlfimatuladfimmzan mamauauaine washsfifiondios
N19YNAULLL wazn19Uszidusnn1anuasy

Emphasizes methods of narrative and illustrating design concepts in two
and three dimensional objects. Information collective and arrange, describe,
metaphor and translate them to others in the same manner. Extensive
and indispensable information is presented onto vary design techniques, and
how appropriate sketches, renderings and model can greatly enhance the
communication levels in realistic environments. Study in Production design
process, preparation, apply material by design with appropriate technology,
strategic planning in involve issue, prototyping and cost estimation.

363 220 N1FPANUULNAASUNANUAY 3(2-2-5)

uazaedlddiuynna
(Decoration and Accessory Design)

n3eenuUUnge @udfua:s ameany nanaaestiianiinengg
Thlszgndlfifiundadun nfedld infostlssd vosnnuas vodldinlf
yauuLAzIeIiszan

The design of three-dimensional form and pattern. Utilization of
different materials on hand-tools, jewelry, decorative items, desk accessories,

and souvenir.

67



68

363 221 ﬁugﬁum?aanuumﬂémﬁou 3(2-2-5)
(Furniture Design Fundamental)

Ailafunen : 363 115 MUSILNMTOONUULANNIIAFOUATSHAT

mmﬁzﬁugwﬂum?@@mmuLﬂ‘?mlﬁ@u Usei@aansniseenuuu
ndesidou UsziaminieaiFou Jaruaznesuidnisuanne Tugnamnesy
ideufou anuduiusvesiuiidndiuuyed  waznnelfaesiiiuanons
@ammum?‘mﬁ@u NN99ONUUL WIYULLULARA W%@uﬁv\iﬁﬁmmu Tuleeanu

fins@nmuenaoud

Fundamental Knowledge of design furniture such as history of
furniture design, type of furniture, material and production in furniture
industries, space and human factors. And function or furniture. practicing
design, working drawing and making a prototype in a work shop.

Field frips required

363 222 m's‘oanuuumémﬁouﬁnwﬂam 3(2-2-5)

(Experimental Furmfure Design)

A UNOU 363 221 wumum?@ammmmmw@u

ma@@mmmmmm@u LW@ﬁ’i"Nﬁ??ﬂﬂmaﬂHﬂinL?T‘H’?’mﬂ’]?ﬁﬂkﬂ
meiau figetl nadeu vie neaeddnuAna Audanuaznssuiinisuda
AUgUNT Vi?@ﬁmmﬂ%ﬁ@yimamﬁaﬁugwmmmmLﬂuiﬂié’ LATAINY
N NRASHY]

dmsfinmuenaniui

A designing new characteristics of furniture from a study,
development, examination and experiment in, such as material and production,
shape from and function. Based on a possibility and suitability.

Field trips required.



363 223 MsoenuULIASeFouiULSUNTAN 3(2-2-5)
(Furniture Design with the world context)
ﬂ’]‘i@‘OﬂLLUULﬂ?‘I@\TL?‘@u MNNITANYY Ngnoalsznou N199IL N9
oonuuUALAN  uasmsl¥Fuduiimilounieraiy ilea¥agtiunivann
wanelffunandng ndeudou Tasenfeiusiumnanuiuldly uazeny
winzan  wnAelunsooniuuiaioaifeu AEimunauAalugaaring sy
wdouFeunguanaqlulanteqiu uuniifivadios amsfinmnEasauios ms
yauEslfiamssuiilsznouns naquunliiimanisnana e lenaria
Tunsgafislvig wiomdnvduuululselfia
finsfnsuenaonud
Studying in furniture system by investigation in assembly, summation,
part designing and working with common and uncommon part to rebuilding
various topology format for furniture design by usingappropriate data, category
of furniture in present day, individual studying and by working with
entrepreneurs, forecast the market trend, finding new business opportunities,
as well as the prototyping in the shop is required.
Field trips required.
363 224 N1TODNULLYIUNINLE 1 3(2-2-5)
(Vehicle Design I)
Usziaanuunnidiediu fumseenuuueumnuy Snvinwluns
MATYURULYUN UL ?Jﬂm?@@nLLUULLa:ﬂ’]‘iﬁﬁﬁuﬁ?ﬂa@qmuW’muzLﬁ@qﬁu
Infroduction to vehicle design history, The practice of vehicle
freehand sketching and basic mock up model making.
363 225 N1TODNULILYIUNINLE 2 3(2-2-5)
(Vehicle Design II)
AMTRAUNDU 1 363 224 NTOONULILIYTUNINUE 1
ﬂ']?@@ﬂLLUUEJ’]UW’]ﬁuzﬁQﬂ’]EJu@ﬂLLazﬂﬂiﬂ,u Unn1gnanimeoniuuu
uazmeviusaes FeAuhiunasmsvinduiuudgiiuednana
Vehicle design for exterior and interior, The practice of vehicle

drawing and mock up model making with industrial clay and fiberglass.
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363 226 N1TOONUULYIUNINUE 3 3(2-2-5)
(Vehicle Design III)

ATNAUNDU : 363 225 NMIOONULILEIUNIALUE 2

nseonuuLiazmaluladfiuesnuuusummuziuge dndunis
penuUUEUNMLE W neuonaglu Auazidusesdendlugummus fndu
mMseenuuUANLALRLALneUNTLE Tufiesnann

Design and advanced design technology for vehicle, The practice of
exterior, interior, color and seam in vehicle, The practice of existing vehicle
modification.

363 227 MseonuUUNAAS OB 3(2-2-5)

(Sustainable Product Design )

NOEiuazuLINNAIN  vesUiraaudidudediannuifivites
L%@MIS@ﬁUUWUﬁmm@qﬁﬂ@@ﬂLmumafﬁmmﬁﬂsmwQL?SuslﬁﬁwuﬁﬁmﬁmL"E\‘i
ANNBUarAnIEIs T IULLUBIRIL  iieaIs0fivnsunBanansEnuAod
wndeunazdanufifiatusnniseoniuu Mathnufuasinedaunis
sonuuuluresen  Tasnaasfiofunismsufioymnieanuidulylslndlg
firzdana¥reanudadulfifetuldluonnnn  maldgluuunsidounaaeu
%aﬁ@'t’%’amﬂuquénmq AIYYUNOINIANULLANINYINTUAZAOARG O
nszUILNIMs Ao nsWRILNAg Wy

An introduction to fundamental theories and practices under the
overarching philosophy of sustainability in relation to the role of designer.
Practice of critical thinking and whole systems thinking for empowering
students to explore the environmental and social impact of design. Use of
design knowledge and skills to envision new possibilities and take action for
a sustainable future. Student-centered pedagogy, based on interdisciplinary
perspectives and in line with the framework of Education for Sustainable

Development (ESD).



363 228 ndneallngluniseonuuunansiun 3(2-2-5)
(Thai Identity in Product Design)
Flsfuneu : 360 108 AausIneldveml
#auneiftethuldlunsoonuuundnsudianunslng filuduns
oyfniuazmaWannuAndufsinaly fielfimnzauiunnudeaniavosdny
fimsfinuenaoud
Thai art used for designing Thai-styled products in order to preserve
and develop the contemporary design to meet the demand of the society.
Field trips required.
363 229 WIAOLANITNIINITOONUULLAAS TUT 3(2-2-5)
(Selected Topic in Product Design )
fdofirauleniadunisesnuuundaiur  aruaiuaulsly
anun1s ity
The study on fascinating topic in product design in accordance with
present contfext.
363 230 msaanLmuu-:q‘?"gﬁsuﬁt%ﬁmua?su 3(2-2-5)
(Cultural Package Design)
nseonuuulunisuausuarudadivanwuindouuazimaiulad
ioaiesndnual el fufuazidnl?luguinuuzuessadnuniiy
uazdomsldnsanguithmngegnamnzay aaearufinuniededug fifedios
Visual communication and creation of package identity in order to
create user apprehension.
363 231 N1TOONUULIUDIIAU 3(2-2-5)
(Toy Design)
nseenuULNANSdmILIAN ene Boufuasiaduaiaiaunna
Faudng suuuiidnaln uazlifinalnlussdunsiauduyanasuianisiau
ungu sndanussiamnszanudn 10 uazwana@indreunfnideadieassd
muthselunisesnuuuiifienies
Creative amusement product design, Human psychology of motivation,
An exciting and experimental learning, Process in imaginative design

strategy and new design perception.
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363 232 Tasansfinmtndruyana 1 2(2-0-4)
(Individual Project I)
Aeiadiuniou : 363 203 3F3SuIReNsDENLUUNAAT LT
Goula : Tnepuifiurouuesniadan
n9iTevEemsennuuUIsauLdluEoINToRNIUUNARS LA Wie
Fosfieninsouazgndlitumseonuuunaadudls
The research and design on product-design topics, or fopics that
can be applied to product-design.
363 233 Insamsfinmdiuynaa 2 2(2-0-4)
(Individual Project II)
Fenaduneu : 363 203 3335uloNse0NLUUNARS U
Geuls : Tawpnuifiurouueaniadan
mM3iversemseonuuuiisautesluGeenseonuuunaniun wie
Fosfianmnsalszgndldifunseenuunnaniudls
The research and design on product-design topics, or fopics that
can be applied to product-design.
363 234 lasansfinmndruynna 3 2(2-0-4)
(Individual Project III)
Aniadiunou ; 363 203 3FSuIRENTRENLUUKERAT LA
Gouly : Tnsauifiuteueanaian
mM9iTeriemseonuuudlsautesluGesnnseonuuuLAniur Wi
Fosfieninaatazgndliiumaoonuuunaadudld
The research and design on product-design topics, or topics that
can be applied to product-design.
363 235 ﬁs’ugﬁumﬂﬁaumweamwuuﬁﬂﬁmen’ 2(1-2-3)
(Basic Product Design Drawing)
3891 A sUNNANYIEUNIINNT PR NUULNAAS UM lUANEUE LazAFnng
AN S9N a4F mstnfnainassagluuulunisesnuuundasiom
Product design drawing and coloring techniques. creative thinking

and product styling practice.



363 236 MeagnWluNIToONULLNAAS LN 2(1-2-3)
(Photography for Product Design)
netrenmudadudfemaiulafludesiufimmnzaufiyaty e
tauelutFunpaUae
Photography for product design presentation using various
appropriate recent technology.
363 237 mi‘aommuﬁyuﬁq 2(1-2-3)
(Surface Design)
M3tianane umaseamaiialvig  dwiunisthunldlunisaing
LazeenuULRLY dmiulsulflunueenuuuia aoadif uavanuia
The experiment of technique and material used for creating the

new two dimensional and three dimensional surface.
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. BHUNIFANEN

i 1 aranisdinen 1

SHEAIEY Hosreian Miiiatatdlid
(u-i-u)
081102 | nmnsanguludialszsniu 3(2-2-5)
360 101 | N199ONULL 1 2(1-3-2)
360103 | MALEU 1 2(1-3-2)
360 105 | AazUguia 1 2(1-3-2)
360107 | madsunuuifiesdu 3(1-4-4)
360 111 | gty lnefiunisadreasse 3(3-0-6)
363 101 | Us=iAnnseonuuunansiun 2(2-0-4)
363102 | M9vIMusa0d 2(1-2-3)
Aeniladuiden wunadgdnuill 3
UL 22
U 1 samsdnnii 2
AN Hosreian Miiiatatidlid
(u-i-u)
081 103 | NMFWAILNNNHLNINNTNOIN 3(2-2-5)
360 102 | N1999NUUL 2 3(1-4-4)
360104 | MALEU 2 3(1-4-4)
360 106 | fial=uf)dis 2 3(1-4-4)
360 108 | Aavzlnyusenl 3(1-4-4)
363 103 | N1990NUULNARN U 1 2(1-2-3)
363 104 | ngdgunuumailn 2(1-2-3)
363 105 | AoufiinesdmsunIsoenuuUUNARsTtUn 2(1-2-3)
FIUIUIU 21




i 2 aranisdnen 1

SHAIEY Hoseian Miiiatatidlid
(u-u-u)
360 112 | qunTernansilosdiu 3(3-0-6)
363 106 ﬁaﬂ:m‘:s’ﬁugﬂﬁwﬂ@uﬁama% 2(1-2-3)
363 107 | N1999NULULAAS U 2 3(2-2-5)
363 108 | n1goonuuuaIuld 2(1-2-3)
363109 | Jaquazignsudn 1 2(1-2-3)
363 110 wmﬁﬁ@%éwﬁumfieemmu 2(1-2-3)
363 111 | Mndanqudmiunisoonuuunansiun 1 3(3-0-6)
Fenadiuidon wunadmdneiald 3
29U 22
i 2 sansdnenii 2
FHAIN Hoseian PHURUIENA
(u-u-u)
081 101 | nmnwlngiiien1sdeans 3(3-0-6)
360 113 | n9eonuuuLaraseassnludallzazTuson 3(3-0-6)
363112 | MeoonuUUNAASUn 3 3(2-2-5)
363113 | Jaquazignsuan 2 2(1-2-3)
363 114 | nseonuuutavudaill 1 2(1-2-3)
363 115 ﬁugwumﬁ@@mmuamwLnﬂé'@ma?iﬁﬁ%%ﬂ 2(1-2-3)
363116 | nalnluausenuuunansiun 2(1-2-3)
363117 | nMNSINquaMIUNIToONLULLARASTUT 2 3(3-0-6)
pLaltohIGE 2
FIUIUIU 22
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19 3 nranisdAnen 1

FHAIN Hoseian Miiiatatdlid
(u-il-u)
363201 | N1900NULLLARS U 4 3(2-2-5)
363202 | MInanALazngANIIULLTINA 2(2-0-4)
363203 | A8AsuifionnseenuULLEAS LT 2(2-0-4)
363204 | n1geonuuulngIasIa 2(1-2-3)
363205 | NTORNULULITIUNITIAG19A99A 2(1-2-3)
Fndaduidon wunadm@neiald 3
pLalhh 3
UL 17
1t 3 sansdnnii 2
AN Hosreian Miiiatatidlid
(u-i-u)
363206 | N20ONLUUNAASUA 5 3(2-2-5)
363207 | MeaseassALUIfnluueNLULNARS N 2(1-2-3)
363 208 q?ﬁ%@mmmﬁ/@aﬁu 2(2-0-4)
363209 | nstlnuszaunisnliandn 2+ (lutlenin
180 a1.)
Fnauidon wunadm@neald 3
29N 3
pLaltohIGE 2
FIUIUIU 15

vungneg * e amzieuioulagluiumbhefinlundngas




i 4 aranisd@nenn 1

. R FuIUHLIYNA
FV GO ) 951929
(u-il-u)
363210 | N1999NULLLAASUTN 6 3(2-2-5)
363211 | MIUTNTNUYAAINNTTY 2(2-0-4)
363212 | &UUUINIFODNULLL 2(1-2-3)
Aga0n 3
A9 A0N143 2
9IUPIUIU 12
U9 4 ananisfnni 2
. A A oa FuUNUIYNA
THeEAN FDT1YIEN
(u-i-u)
363213 | Aaudnusg 10(0-20-10)
9IUFIUIU 10
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nangasfiailiuda mmﬁmﬂszqnﬂﬁaﬂﬁnm
(nangasFuilgs w.a. 2560)

1. iﬁauazéanﬁngm
1.1 sWanangas 25500081105663
1.2 %@ﬁﬁﬂqm
e ng nangasdatdufia auninlszynafalfnm
09NN Bachelor of Fine Arts Program in Applied Art Studies
2. %oﬂ?mwmmazmmﬁfm
doifununlng Aalioudia (Uszgnadalfinm)
%"@L?mmméqﬂqw Bachelor of Fine Arts (Applied Art Studies)
Hodontnlny aa.u. (Uszynafiatfinmn)
Fodonneange B.F.A. (Applied Art Studies)
3. en
Tl
4. é’ququwﬁwﬁﬂﬁL‘é'auﬂaeﬂwé'ngm
rananssrAuUToyonamainnig ldtlesndn 140 vihefin
5. Inseafrandngns .
nueAanfnmnall sruruliidiesndn 30 wiaefia
ATAU F1UIU 9 whedia
AteAuLaen fuaulitleynin 12 wiheia
Ffisunlagausic s1uIu 9 miewie
AundTlante s1uaulitiesnidn 104 vihefia
AUNU FIUIU 21 Hgde
AEU9AU $1UIU 60 WA
ATAULADN F1UI 15 vithefie
aen suuliilesnin 8 wiede
nureaaentad suauldtesndn 6 nulefia
6. 19291
wedandneinll siusulitesnda 30 niheia
AaridynTIgIT ML 162
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wimIrane suaulitosnin 104 wuiefn

AuNU FIUIU 21 HUwhA
360 101 N1F0ONLUL 1
(Design 1)
360 102 N1T0ONLUL 2
(Design II)
360 103 MALEL 1
(Drawing I)
360 104 MALEU 2
(Drawing IT)
360 105 @aUzUfun 1
(Art Studio I)
360 106 falzUfuf 2
(Art Studio II)
360 107 MsdgunuIioedu
(Basic Technical Drawing)
360 108 @atlzlngisem
(Survey of Thai Art)
iU $1u2U 60 Hieha
364 101 MyAnnaULazEa)
(Human and Animal Anatomy)
364 102 oeptsznoudatl 1
(Composition T)
364 103 MNAFulsTYnA 1
(Applied Drawing I)
364 104 UszAdmansfalzlulszindlng
(History of Art in Thailand)
364 105 HugLUGIRMUEM
(Basic Technical Practice)
364 106 9antlszneufatl 2

(Composition 1I)

2(1-3-2)

3(1-4-4)

2(1-3-2)

3(1-4-4)

2(1-3-2)

3(1-4-4)

3(1-4-4)

3(1-4-4)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(2-0-4)

2(1-3-2)

2(1-3-2)
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364 107 NaLduLlIzynd 2
(Applied Drawing II)

364 108 UsziArmansfalzaziuan
(Western Art History)

364 109 Fatlziutihulng
(Thai Folk Art)

364 110 ﬂi:qnﬁﬁaﬂﬁwﬁwﬁmww
(Functional Art)

364 201 evAlsznoudail 3
(Composition I1II)

364 202 gUNFYFNAAT
(Aesthetics)

364 203 ﬂ@uﬁamaé’ﬁugmﬁmé’uﬂn@@mmu
(Basic Computer for Designers)

364 204 Uszgnafalluiuiiams
(Site Specific Applied Art)

364 205 tasansaivassnlszynafal
(Applied Art Project)

364 206 Aalingnl
(Art Criticism)

364 207 foufilAesdmTuineonULUL
(Computer for Designers)

364 208 NMNSINGHIUIUODNULL 1
(English in Design I)

364 209 N3lnUszaungaiimdn
(Practical Training)

364 210 nSIngeludueDnULL 2
(English in Design II)

364 211 FEswuaznmainaueszynadarl

2(1-3-2)

2(2-0-4)

2(2-0-4)

2(1-3-2)

2(1-3-2)

3(2-2-5)

2(1-3-2)

2(1-3-2)

5(2-6-7)

2(1-2-3)

2(1-3-2)

3(3-0-6)

2*

(lutlesnin180 F21lua)

3(3-0-6)

2(2-0-4)

(Research Methods and Applied Art Presentation)

364 212 MansoufaUiinug
(Art Thesis Preparation)

4(2-4-6)



364 213 @aufinug 10(0-20-10)
(Art Thesis)

vungve * vungfisameifouiFoulaglddumbefinlunangnas

Agiisfuiaon $1uau 15 wihehina

wiaitly 6 @y @eniFyuliseanifien

1. %ﬂ?ﬂi‘i‘uﬂ?zqnﬁ (Applied Painting)

364 111 3agnssullszynd 1 5(2-6-7)
(Applied Painting I)

364 117 3nsnssuilszyna 2 5(2-6-7)
(Applied Painting 1I)

364 214 3asnasulszgnd 3 5(2-6-7)

(Applied Painting III)
2. szRunssuilszyna (Applied Sculpture)

364 112 Uszfunssutszynd 1 5(2-6-7)
(Applied Sculpture I)

364 118 Usz@nnssuilszyna 2 5(2-6-7)
(Applied Sculpture II)

364 215 Usz@nnssulszgna 3 5(2-6-7)

(Applied Sculpture III)
3. nfiunilszyna (Applied Printmaking)

364 113 awfunidszgna 1 5(2-6-7)
(Applied Printmaking I)

364 119 pmiunlszynd 2 5(2-6-7)
(Applied Printmaking 1I)

364 216 awiiunuszend 3 5(2-6-7)

(Applied Printmaking I1I)
4, ﬁaﬂz1wﬂﬂ?$qnﬁ (Applied Thai Art)

364 114 Favzlnedszyne 1 5(2-6-7)
(Applied Thai Art I)
364 120 falzlnedszand 2 5(2-6-7)

(Applied Thai Art 1)
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364 217 Fatzlnglszyna 3
(Applied Thai Art I1I)
5. AatlzAmo (Textile Art)
364 115 fFatlz&me 1
(Textile Art 1)
364 121 fFaulz&me 2
(Textile Art II)
364 218 fFallzAme 3
(Textile Art I1I)
6. USUNHANNTTU (Craft Context)
364 116 UFUNVADNTIU 1
(Craft Context 1)
364 122 UTUNHADNTTU 2
(Craft Context II)
364 219 UFUN¥AONTTU 3
(Craft Context III)
rden s1uruliitiesndn 8 wihefin
Tagidonansgimaanolul
364 220 WMATIANITHAD
(Basic casting)
364 221 GaUnasulane
(Metal Art)
364 222 &aUngsuii
(Fabric Art)
364 223 Aalnsunszans
(Paper Art)
364 224 Fatzawnny
(Photo Art)
364 225 MeeenUULMUAYIALA Ny

(Traditional Thai Lacquer Design)

364 226 nseonuuUAatzutulng

(Traditional Thai Stucco Design)

5(2-6-7)

5(2-6-7)

5(2-6-7)

5(2-6-7)

5(2-6-7)

5(2-6-7)

5(2-6-7)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(1-3-2)



364 227 NTOONUULLIAN
(Batik Design)
364 228 walian1seysnwansnssulng

2(1-3-2)

2(1-3-2)

(Traditional Thai Painting Conservation Techniques)

364 229 Ipsanisfinmaiuynna
(Individual Project)

354 230 Medyunmaenli
(Flower Painting)

364 231 ndamanefhiuiio
(Folk Weaving Technique)

364 232 qiﬁ@?\m@
(Textile Business)

364 233 NNFOONLULLAGOILAINE
(Costume Design)

364 234 WMATANITOONULUATIULULAR
(Pattern Design Technique)

364 235 N9 AUNWALLMLIOU
(Portrait Painting)

364 236 AaUnssuLnGowl
(Leather Art)

364 237 GaUngsuiduley
(Fiber Art)

364 238 MAnMAYlUTuNTuAOUILAOT
(Digital Painting)

364 239 MIVONULLAIAANYEN
(Fabric Pattern Design)

364 240 FAaUznniuighedeln
(New Media Printmaking)

364 241 FalztniTanisauads
(Contemporary Art of Tkat)

364 242 FavzanTanmaeld
(Scrap Art)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(1-3-2)

2(1-3-2)
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364 243 IAQIEAT19ETIA 2(1-3-2)
(Creative Object)

364 244 gafirdmiufialzlszyng 2(1-3-2)
(Applied Art Business)

364 245 Aalzdnanu 2(1-3-2)
(Wickerwork Art)

364 246 NM3¥ANNTRRE U 2(1-3-2)

(Museum Management)
winadgRenias sruruliliosndn 6 wileia
dnfnmannsaidenideuneinee Midaaetluumingdediating
Tnganuifiuteuoiemsdiufnumyeimms

ANDFLNYTIYIUN HUIAITIRNE
FmIunuU
AfnesUNYTLAIN NN 178
Fileau/ieAuaen
364 101 MYINIAAULAZEAT 2(1-3-2)
(Human and Animal Anatomy)
Tnseadramameiniauosaunazdas wihiinisldou  dnumznng
wndeulmmednszan waznduidelusseune
finnsfinuenanud
The anatomical structure of man and animals, functions and
movements of bones and muscles in varied poses.
Field trips required.
364 102 a4nilsenoudiail 1 2(1-3-2)
(Composition I)
fnualasaaE1eesuiANufn  dmsunnsasassndaly  aevlld
diumsianngnes wasdewdnag Wilionnmlazaunaundususuiie
AUANNNAUNTS
Framework of concept for the creation of two-dimensional artworks,
with emphasis on creating form and content with harmony, resulting in

aesthetic values.



364 103 Naulszynd 1 2(1-3-2)
(Applied Drawing I)
Uszgnameaiinnisnadudionisléianeunsainieg  Aivainnane

@ a

nfanasTumf uaziiuyudainiu tagerdouuuvuile au eAs uaz

o

N

ee

= S
Ea

finsfinsnuenaonudi
Applied drawing techniques with a variety of natural and
man-made medium using still life, human figures, architecture, and
landscape as models.
Field frips required.
364 104 UseiAmansfadzlulscinalng 2(2-0-4)
(History of Art in Thailand)
yrams  Aatlzneuuazanensesssulng  finwnigaa ARRILILEe
WATUTUNNNAIRN  Arudnwuzvedgluul iAN9NI9asNaIsh nesuIUNg
drevesfiatngsulngsudeszozusnueans dsuwasnmstnases
finsfnuuenanud
Integration of art history in Thailand in terms of concept, beliefs,
myths and social contexts, creative character and craftsmanship from
Prehistoric period to Post-Siamese revolution period.
Field trips required.
364 105 ﬁugmﬂﬁﬁ'ﬁmuﬁq‘&w 2(1-3-2)
(Basic Technical Practice)
indesfiotnauasmatindedne thlUlflunmsadneassd
fimsfinsuenaoud
Craftsman tools and relevant techniques for creative use.
Field trips required.
364 106 99nisenoudiail 2 2(1-3-2)
(Composition II)
FreAunou : 364 102 esaUsznoudatl 1
frualngeadieuenuInufn  dmsunisaieassndalzauia
diumeianngnes wasdevdnag fionnmiszaunaundususuife
ATUANMNINGUNTE
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Framework of concept for the creation of three dimensional
artworks, with emphasis on creating form and content with harmony,
resulting in aesthetic values.

364 107 Nauilszyna 2 2(1-3-2)

(Applied Drawing II)

Fmiafuneu : 364 103 MAEUUszeNA 1

APUALATIASIUDIUUIANNAR A InTUNITINALELES19ETIA AN
yana finslszgndldiangunaaisneg uazimafindolszan

Concept framework in search of individual drawing techniques with
applications of medium and mixed media techniques.

364 108 UsziArmansfalsaziuan 2(2-0-4)

(Western Art History)

Auruiia anuiiunvesfalzaziuan anmuindeuniagiimans fi
nolfifianisatsdiatnesy meldsusnanawasmstenengUuuy enmi
FadsAifimumennganou Uszifmanitailaiu

The foundation and history of Western art in terms of geographical
influences, and developments of expressions and content from Prehistoric
period to modern day.

364 109 AntlzRutiulng 2(2-0-4)

(Thai Folk Art)

Ainsziuiummsdsnndadnuasnafouulag AnAUAIUOY
aumanvangluianesey Janitesiuuazgluuuainonssuiiuin lu
nuAaUnssuitutihuaesne

finsfinenuenaonud

Analysis of social context and changes, multicultural environment,
local materials and craft styles in Thai folk art.

Field trips required.

364 110 ﬂizqnﬁﬁaﬂﬁunﬁﬁﬁmww 2(1-3-2)

(Functional Art)
adnaraflszynddatlaunihiislomilfaosludin taogatiuguen
qun3d fuidedalziudding

P =

fnnefinmuenaniui



Creating applied art according fo function, focusing on aesthetic
value and artistic craftiness.
Field trips required.
364 111 3asnssuilszyna 1 5(2-6-7)
(Applied Painting I)
AiaAuNeU : 360 106 AatlzUfiia 2
assassdansnssunumiiousds Mediduuasdoraian mnuuy
vufls au fiaviend uazeenuuulszgndaudaanssuifiulanznsd
finsfinuuenaniud
Creation of painting in realistic styles with oil and acrylic color
from still life, human figures, landscapes, and design of applied painting for
specific purposes.
Field trips required.
364 112 UszAunssuilseyna 1 5(2-6-7)
(Applied Sculpture I)
AntiaAunel : 360 106 AaUzUFiia 2
ﬁ%ﬁqmiﬁﬂizﬁmmwﬂ?xLﬂmgﬂmqyﬂmﬁw YUY uuumdousda uaz
feunuesay »nuuuruls wwueu Somadauaziananag
finsfnsuenaonudi
Creation of sculpture in the form of bas-relief, round-relief, realistic
and semi-abstract sculptures from still life and human figures with
techniques and different materials
Field trips required.
364 113 nwunLszgna 1 5(2-6-7)
(Applied Printmaking I)
Agtiefuneu : 360 106 AatlzUfiia 2
a¥assdnmiitszgnd  medautfindsesdn Fenszuiuned
Harnrany Lﬁll’)tﬁiNl"lﬂJL‘liI@ﬁW NTLEAIDDN
Creation of applied printmaking with Intaglio technique with

variety of processes in accordance with expression content.
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364 114 @atlzlneiszgna 1 5(2-6-7)
(Applied Thai Art I)
AiaAuNeU : 360 106 AatlzUfiia 2
AngginszuIuNInIseanasu nelssindiuazfals nglnesau
e aivassnfalzlszinnaodia
finsfinuuenaniud
Analysis of fraditional Thai painting and contemporary art
processes; creating two-dimensional artworks accordingly.
Field trips required.
364 115 AailzAmo 1 5(2-6-7)
(Textile Art I)
AiaAuNeU : 360 106 AatlzUfila 2
anautdidulofhatinag madoudsnassumfuasiad mefud
Freifiou matindouuuudiu matanonduazBus
finsfinuuenaniud
Characteristics of different fibers, natural and chemical dyeing
processes including resist dyeing with wax, Shibori technique, bleaching,
et cefera.
Field trips required.
364 116 UTUNAADNTTY 1 5(2-6-7)
(Craft Context I)
AntieAuneu : 360 106 FaUzUfiid 2
Aqnaen dau Tamessy 1680 wazanuFlunuinau 1 lans
Jandunsier malulad vinweuaznisainassdvinanssudmiuiiaswalis
finsfinmuenaonud
Social contexts environment, culture, way of life and knowledge in
wickerwork, woodwork, metalwork, fabricated materials, technology, skills
and creativity in contemporary craft making.

Field trips required.



364 117 3asnssuilszyna 2 5(2-6-7)
(Applied Painting II)
Friaduneu : 364 111 3asnssulszgned 1
a¥asafanngsn AeUszan uuumieusss AuNNEsTU UNNETIY
MeunTIEE Tae finannvany uwazoenuuulsrgnAnudasnssuitiulanznadl
fimsfinuonaoud
Creation of painting with mixed media in realistic, semi-abstract,
and abstract forms with different paints and materials, and designing
applied painting.
Field trips required.
364 118 UszAmnssutlseyna 2 5(2-6-7)
(Applied Sculpture II)
Friaduneu : 364 112 UszAunssulszynd 1
afeassAlsziunssulszianginstaned  uuumiiousss il
wWeTTY wweTey Pnuuuvul wueu Somalinuazianeng
Creation of sculpture in round-relief, realistic, semi-abstract,
and abstract forms from still life, and human figure models with different
techniques and materials.
364 119 awiunilszyna 2 5(2-6-7)
(Applied Printmaking II)
Frafuneu : 364 113 mwunUszgna 1
afrsassanmiiundszynd  mallaudiunazunsadnlvy dae
sELIUNMSTiMANIMaNY MIzAL AuIHiemINnTLARdeDN
Creation of applied printmaking with serigraphy technique using
variety of process in accordance with expression content.
364 120 Aailzlneilszyna 2 5(2-6-7)
(Applied Thai Art II)
Fmtaduneu : 364 114 Aalzlngtszend 1
Jagziaudalnssuinelszinneng Fauuuae sl uazaudd
a¥9daed nesoanalin uazianfinannvaty eandeafiulendimun
finsfinuuendanudi
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Analysis of Thai art in both fwo-dimensional and three-dimensional
forms, experiments in different techniques and materials in accordance with
assigned subjects.

Field trips required.

364 121 AatlzAme 2 5(2-6-7)

(Textile Art II)

Anilafunew : 364 115 FatlzAme 1

yewsy nefinzne nelani uaznoaimrsdlssndfaliduiudsy
ﬂW?@@ﬂuUUﬁWSﬁW

fimsfinmuonaoud

Technical skills in tapestry, heddle loom weaving, lkat technique,
and creative weaving techniques for applied arts, in compliment to textile
motif design.

Field trips required.

364 122 UTUNHANNTTY 2 5(2-6-7)

(Craft Context II)

MTAUNDU : 364 116 LFUNHANNTTN 1

nsafvarsarnanssuluniunivdauainuaulsianzyana 4
dazloanl uuianufia nazuiung %ul,%dma?iaﬂ:LLa:Qmmqum?‘é

finsfnmuenaoud

Craft making in modern context according to individual project,
with function, concept, process, and aesthetics.

Field trips required.

364 201 esnilsznoudail 3 2(1-3-2)

(Composition III)

Fisfuneu : 364 106 evnAlsznoudatl 2

fnualageadeuesuuinufin  dmiunsaiiassndailzaeala
awfif uashalsiiduiuiuaunndon  Hunaianginsaazidonenag
Trifitonnmw Uszaunaunau suifin AuanIeaUNsd

Framework of concept for the creation of two-dimensional, three
dimensional, and environmental artworks, with emphasis on creating form

and content with harmony, resulting in aesthetic values.



364 202 gunFvarans 3(2-2-5)
(Aesthetics)

Usranguniemaniaziuanuasaziueen neainassfuazlssifu
Bu 9 ffereafiunnunuuasfal ’3mm:ﬁﬁﬁ"ﬂquﬁszﬂu@qﬁaﬂuua:ﬁm
wosgUuuunaNUAalzAnan

fmsfinmuenaniui

Eastern and Western philosophies on the creations and issues of art
and beauty, analysis of artists' aesthetics and origins of different art styles.

Field trips required.

364 203 ﬂouﬁ'amaéﬁumuﬁm%’uﬁ'mamwu 2(1-3-2)

(Basm Computer for Designers)

W‘Lﬁ’?uLﬂ‘c’J’]ﬂUﬂ'Tﬁ‘V]’W\‘I’]usUENE’J’]‘iﬂLL’]‘iLLEiJﬁ@W“V]LL']‘iﬂ’W'isl‘ﬁ(l:ﬂ'iLLﬂﬁ‘iJ
LL@??tUUﬂQU@ﬂW?ﬂ@MW’JL?’]@? LVlﬂuﬂﬂ’ﬁﬁiﬁﬂﬂWWﬂ’JiJIﬂ?LLﬂ‘J‘JJﬂ’eJﬂJW’JL?]?J‘J‘
adoslAuazauil@

Basic application of software and hardware operations, programs
and operations, techniques for image making using computer graphic
programs to create two-dimensional and three-dimensional works.

364 204 ﬂ?sanﬁﬁamuﬁuﬁ’mmz 2(1-3-2)

(site Specific Apphed Art)
iﬂLL‘LI‘LI ﬂ']’]llﬂﬂ ﬂ‘i“ﬁﬂ_l’] LLﬁ”WU?’]Uﬂ’]‘i“O@ﬂLLUUWUﬁﬁI’JUUﬂﬂa W“LW]

9

S

ﬁdﬁ’]ﬁ’]‘imu Lazituiianasn nmeadassinulszenadallilnunnuas
IMLNzENIanIzna ol

finsfinuonaniud

Styles, concept, philosophy and designing basics for private space,
semipublic space, public space, to develop applied artworks in accordance
with site specification

Field trips required.

364 205 Tnsen1sasreassnilszynafail 5(2-6-7)

(Applied Art Project)

Tnsanisafeassfdalzaulssinnuazns suaunisniamaiadilé
wonfinw dnsimusuoulianisfine wazasuszleaiianensdiognedaieu

finsfinuonanud
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Realization of art project according to individual techniques, with
defined scope of study and expected results.
Field trips required.
364 206 AaA9snl 2(1-2-3)
(Art Criticism)
vannsaneal Aemzh Aanu msUszifiuguadalziaeiiuns
uaranuAaU egraluszuy
finsfnuuendonud
Criticism key points, interpretation and evaluation of art in a
seminar approach.
Field trips required.
364 207 aounAesdmsuiinoonuuy 2(1-3-2)
(Computer for Designers)
FTRAUNDU : 364 203 ﬂ@mﬁam@%ﬁ/ugmﬁw%uﬁﬁ@@ﬂLmu
ﬂizqﬂﬁﬁugmmmimqiﬂime%uﬁamaéLﬁam?@ammmLa:
a39assf MufalzgUuuuanag
Application of basic computer programs in designing and creating
various art form.
364 208 NIHBINHIUIILDDNUUL 1 3(3-0-6)
(English in Design I)
‘F]ﬂﬁnmmaﬁqLLa:mﬂﬁ@aﬂﬁﬂﬂwﬂﬁqﬂqw o LaG AT AN
A9ANYN LAZATTINATUNNTOONULU
Practical skills of listening and speaking to enhance academic and
professional design skills.
364 209 msElniszaunisnidandn 2
(Practical Training) (‘lsjﬁoﬂniﬂeo ‘fil"ﬁllsi)
Geuly : fesamufiouFeunudilitiosnin 5 smansdnwUnd
Hnauluanudsznounisvitionuy  oenng  lagldsupnuiugeurnaus
nssums MstinUsraunmsafimandiuasiamnaeinianalag s fu U
Uszananmnuifiunmsufuiauiandn msufidom mslédiauwaznig
Usuddniuimuassuesnng sssuiflon uazssifioud{umiondn



Application of academic knowledge into relevant professional
industry. This includes problem-solving skills, personal adjustment to
corporate culture, tradition and professional regulations.

364 210 MEBINHEFlUUDINUUL 2 3(3-0-6)

(English in Design II)

MNAUNDU : 364 208 NHNBINGHIUINUDDNULL 1

HAnvineni9@isunazo1uiulenuunNAII LT 0199 UNTIUNTH
09N Wielas AU NN AnBLazITANE UM eenILL

Practical skills of writing and reading relevant to academic articles
or literature fo enhance academic and professional design skills.

364 211 AFPouazmstinaueissynadail 2(2-0-4)

(Research Methods and Applied Art Presentation)
mwuﬁzﬁugmm@ﬁﬁma’i%ﬁmsﬁlﬂﬂ fmualsziiunazifouses
anufin mathiauelnsssumsisouaziassnumsiseduyanaitodu 7
ferdostunudatlzuazniseenuuy uasiniauesomatniluglunuaie
ERHRINTINI

Foundations of general research methodology in order to construct
research project and individual research in art and design, with public
presentation and practice.

364 212 mMawsoudalinug 4(2-4-6)

(Art Thesis Preparation)

Fuaduneu : 364 205 lasenisaseassalszgnadall

wsguanunsoulunsvindaliinug fronefnuioym n9anaiuu
MeUfiAann msnauelaseneaineassdilssgnddatdnnana fudnd
Wanmsysdunnde owm uazguuuegnaifiuduneu

Preparation for individual art thesis project using methodology,
process planning, presentation skills to develop individual project following

procedural stages in concept, content, and expression.
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364 213 Aauiiwug 10(0-20-10)
(Art Thesis)
FleAunen : 364 212 n9iAsvudalinug
Gouly : TnvmuifiureuuenuznssunsnsIruarfindufalinug
YoIMeAT Inaurinneananisfnun lienndn 2.00 (C)
Tasamsasaassdlszgnddaddiuynna Auaninszuiuniafinm
funtndeya nelinsrziuazfifinisadwassAuany meagiuazefilee
nasthaflusziflondunou wieudavhienanstszneudalinug
Individual art project illustrating well researched processes,
analysis, practice, and conclusion, in conjunction with thesis report.
364 214 3asnssuilszyna 3 5(2-6-7)
(Applied Painting III)
Fuaduneu : 364 117 Basnssuiszynd 2
ﬁ%mﬁﬁ%mmwﬂizqﬂﬁLLaxﬁ'@ﬂazﬁu fiuanangsIIUNITN
ANuda gUuuy uazinaiinlanz
Creation of applied painting and mixed media in accordance with
individual thinking framework, style and technique.
364 215 UszAunssuilszynd 3 5(2-6-7)
(Applied Sculpture III)
FrnieAuneu : 364 118 UssAuinssulszend 2
asaassAUssAunssulszana uazdetlszan fuandngziaumanng
Anufa JUuuy uazmallaanizdm
finnsfinuonaniud
Creation of applied sculpture and mixed media in accordance with
individual thinking framework, style and technique.
Field trips required.
364 216 nwiuRLszyNA 3 5(2-6-7)
(Applied Printmaking III)
Frnlefiuneou : 364 119 nmLAUszene 2
advmrsdnmfiniazgnd madiauiuifiu fenssuunsfivan
many inzauauiiom nmsuanteen



Creation of applied printmaking with lithography technique using
variety of processes in accordance with individual concept and artistic
expression.

364 217 Aatlzlneiszyna 3 5(2-6-7)

(Applied Thai Art III)

Amiiadiuneu : 364 120 falzlngUszynd 2

Seiauazi@ouuuuandmogriernsanitaenssulng  eduuun
ANUARA Tun19a519a99A NanUILNATIY LAAINTELIUNITNIIANUAR TULLL
wazinatlaanizan

finsfinuenaonud

Technical skills in cadastral surveying from Thai architecture model
to form a concept and create large scale artwork with process in concept
development, style and individual technique.

Field trips required.

364 218 AailzAme 3 5(2-6-7)

(Textile Art III)

Anilafuniew : 364 121 fatlzAme 2

ponuUUAYENMBIAlanaiud n9szuned 1Bu in dn mﬂﬁﬂﬁluﬂ
uazdelszay

fins@nmuonaoud

Pattern design with printing technique, painting, sewing, embroidery,
knitting and other fechniques, with application of mixed media.

Field trips required.

364 219 UTUNHANNTSY 3 5(2-6-7)

(Craft Context III)

MTRAUNDU : 364 122 LFUNHANNTTN 2

Trrrnnmlunisaiieassd vinez walla uwuianufia nezuIung
AR UFUMITIEUN3Y yadn uianssy uardadnualiamnzau

finsfnmuonanud

Individuality in creative production, skills, techniques, concepf,
process developing, aesthetic context, personality, innovation and identity.

Field trips required.
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Agndon
364 220 waiiAn1sHae 2(1-3-2)
(Basic casting)
fugrumeviuifiiuaz metinnsvaeuauia deTagmag
finsfinuonannud
Mould making and casting techniques for three dimensional works
with different materials.

Field trips required.

364 221 Aalnssulane 2(1-3-2)
(Metal Art)

a¥assdfatnasulans Memadanaidey maag mande gy

finsfinenuonaniui

Technical skills in metalsmith for art making, such as welding,
perforating, and metal casting.
Field trips required.
364 222 Aailnssui 2(1-3-2)
(Fabric Art)
afnassndalzuazdinonssuinmemaiianadu dn Uz sz
Houd Tanuen uazdun
finsfnwuenaonud
Fabric art making and craft making using sewing, embroidery,
patchwork, painting, dyeing and mixed media.
Field trips required.
364 223 Aalnssunszani 2(1-3-2)
(Paper Art)
aSsasaffaUnssunszaediemaia mathy nedaudfind msfia
Uz WU fn 19z ag
finsfinmueonaoud
Paper art techniques and practice using sculpting, pressing, collage
making, folding, cutting and perforating techniques.

Field trips required.



364 224 @Aailznannng 2(1-3-2)
(Photo Art)

Uszi@maninmoslasduad  mallanigaisnm 3m9alnmwang
UszinnmdadAatluazanuduiugssninenimaisiuanudals Tndanignm
TrifiaunmiEdsasfiail

finsfinuuenaniud

History of photography, photography techniques, criticism and
development for commercial photography, art and photography; workshop
and practice fine art photography.

Field frips required.

364 225 miaonuummmmm}"\‘lm 2(1-3-2)

(Traditional Thai Lacquer Design)
a¥wasandalzangsatnlne  wmallaniswdouiy nsindeutien
douany nedisusns nstlavessnilan neteuaviiinge
fnsfinuuenaniud

Creation of fraditional Thai lacquer design and technical skills from
surface preparation, drawing, gilding to reparatory techniques.

Field trips required.

364 226 msoommuﬁaﬂzguﬁu‘lwa 2(1-3-2)

(Traditional Thai Stucco Design)

a¥vasedfauzjuiulng iuinuefesfuuazimatianaiiuuan

finsfnsuenaonudi

Technical skills in Thai stucco with emphasis on foundation skills and
stucco sculpting techniques.

Field frips required.

364 227 N1T9ONULILILAN 2(1-3-2)

(Batik Design)

Uszidraadfalzdunfniavdaald  afrvassndalzidiun@dnang
welametud feifieu meszued medeu medadounuudgiy mafu
Fouufiunld Tave meldTaqunuiiou nslé@nnassuma

finsfinwuenaonud
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The study of Batik history, creating Batik art with resist dyeing with
paraffin and wax painting, dyeing, Shibori, woodblock printing, metal block
printing, resist dyeing techniques and non-chemical colors.

Field trips required.

364 228 mﬂﬁﬂnﬂioqs“'f\ﬁf‘m?nﬁu‘lwﬂ 2(1-3-2)

(Traditional Thai Painting Conservation Techniques)

ANLFuazAuAUoINTEUTNFRATNTTUINg  Mstnalianiseying
witlnUfiduazdszynd Tamnznsd

fnnsfinsuenaniudi

Knowledge and value in conservation of traditional Thai painting,
with workshop and practice according to different conditions.

Field trips required.

364 229 lasensfinendruynna 2(1-3-2)

(Individual Project)

a¥mredAatzamuumeduyana ludeuly derlemingldom
waz/viomunzay fuufiiams

Development of individual art project in accordance with function
or site specification.

364 230 msivunInaenldl 2(1-3-2)

(Flower Painting)

Manmaenlil PnuuuIEs auilauasthiiend femetiadnag e
MTNTTU

finsfnwuenaonud

Technical skills in flower painting from still life and landscape with
different painting fechniques.

Field trips required.

364 231 mafian1nodfuiios 2(1-3-2)

(Folk Weaving Technique)

watansneth ingludfiruumenugidyanmithu uazauuessuiiyy
Usznsiifion Aifiiannieneifosfiaeeiiy

fimsfinuonaoud



Traditional Thai weaving techniques according to folk wisdom and
traditions which has been continuously developing until present day.
Field trips required.
364 232 qiﬁ@éma 2(1-3-2)
(Textile Business)
Wﬁﬂﬂ’]i‘LLaz%ﬁﬂﬂiﬂizﬂ@Uﬁqiﬁ’?%JW@%\‘lﬂa’lﬂsluﬂ‘izLV]ﬂLLa:ﬂI’N
Uszing 299e1us9UlUIm TN ﬁmiﬂﬂﬂi:ﬂ@uqiﬁ@?m@
finsfnsuenaoud
Principals and textile business management in domestic and
international market, professional conducts and practical training in textile
business.
Field trips required.
364 233 NTEONULLIAOIUAINY 2(1-3-2)
(Costume Design)
eJ:J/?JJu’]ﬂ’]i‘ﬂ’]‘i@@ﬂLLUULﬂ?:@\‘]LL?’]I\’]ﬂ’]‘c’J i?ﬂﬁﬂ%dﬂ‘itﬂ@ﬂﬂqﬂm‘\‘]ﬂ’]ﬁ
B fimonnfostuuiunmslauuazyaars
finsfnmuenanud
Evolution in costume design and accessories in the contemporary
context and functions.
Field trips required.
364 234 MATANITOONUULATIIULLARA 2(1-3-2)
(Pattern Design Technique)
9ONUUUTTUI gﬂé’mﬁﬁuﬁuéﬁugﬂmq watlamsiFeuressuuaed
A hllgmetugliunu audd
finsfnsuenaonufi
Design skills in pattern making, shaping, adjoining two-dimensional
planes for three-dimensional developments.

Field trips required.
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364 235 N1TEIBUNNALIMLIOU 2(1-3-2)
(Portrait Painting)
MANTNALMTDUPINUUUAURTIUAZANANY  IHUNNT018N0ADITUN]
anufanvesiduiuy anugndesrundnneinia nedresdlsznoufal
LaNI9 IEEAN9Y
Technical skills in portrait painting from image and model,
emphasising on facial expressions, anatomical correction, composition and
color.
364 236 AaLlnssuinFoewiie 2(1-3-2)
(Leather Art)
afarsAfialzuazinanssunilsiemaiinnisag mMead1sainany
Meezued Medaldy nsUszneuiuTanaieg
finsfnuuendanudi
Technical practices in art and craft making with perforating, motif
making, painting, cutting and sewing techniques in leather art, and
incorporating with different materials.
Field trips required.
364 237 Aatnsruiduly 2(1-3-2)
(Fiber Art)
Audnuurvesdlleriinae tnunadvassAdatzaoslifuazauia
waoilunundiadfall
Characteristics of different fibers in order to develop into two-
dimensional and three-dimensional fine artwork or commercial art.
364 238 MAnMNABTTUNTUADUNILADS 2(1-3-2)
(Digital Painting)
aivasnfalzmeszuudsia Taonmsnan g ilsunsuneufiaipes
nslfgunesiiedy omiuayumatanisnanm
Art making with digital fechnology such as digital painting and other

devices to support the image making.



364 239 N1TOONKULAINANYEN 2(1-3-2)
(Fabric Pattern Design)
ooNIUUAYLNULILANY  Anwnigldssuuneniand n9lgilsung
ﬂ@Mﬂ’JL?}@’;@@ﬂLLUU [AIna[NY
Designing skills for textile pattern design, color separating system,
and using computer program for pattern design.
364 240 AallznmuridieFolul 2(1-3-2)
(New Media Printmaking)
a¥assfdaznmiinridvdelndenauimtieana lulaglu
a9t iU msldszuudana vioTangunsalade iy
Creation of fine art print with new media from contemporary
technological advances, including digital printing or advanced media.
364 241 Aalziinianiisware 2(1-3-2)
(Contemporary Art of Ikat)
nofiieniidematianisnouuuaLdy augdfysyrrntunazid
gurLLaziULUszgnATaly
finsfAnuuenaonud
Technical skills in traditional Tkat fechniques according to folk
wisdom and way of life, and contemporary style.
Field trips required.
364 242 @allzaniaquudold 2(1-3-2)
(Scrap Art)
asvassAnudalzuazeenuuumnianmaold Tnenseniingisdndriln
FrumsouFniaanadon
fimsfinmuonaoud
Developing waste materials info artwork in a sustainable way.
Field trips required.
364 243 IaqiEeaT1eATIn 2(1-3-2)
(Creative Object)
yaenlunsl$iag il feglunumsfiadsluofiainllgnie
a¥assfnufiatzuazoonuuy niermulasimunll¥usloniludnunsdug
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Alternative objects for creative artwork or adaptive development for
new uses.
364 244 giivdmiufailziseyna 2(1-3-2)
(Applied Art Business)
NTEUIUNITIEIRRY NTUTMIITANITUAaTNITas19IdnanEnloInns
Javirdufalinonssy meaUfianedmsuilsznounislvy
fimsfinuenaonud
Business development, management and corporate identity design
for public craft industry and entrepreneurial operations.
Field trips required.
364 245 @alzangu 2(1-3-2)
(Wickerwork Art)
welnuasinunsamuieianane tionulssyndfarl
finsfnuuendanudi
Techniques and skills in wickerwork with different materials for
applied art.
Field trips required.
364 246 NFIANNTANEAUN 2(1-3-2)
(Museum Management)
Assanaiuiiuaziingsanianiedufialzuazniseonuuy s
Yiduededon uas Fe wazmsuandiessuuAmialuuunueaiom
finsfnwuenaonud
Space, art and design exhibition management with visualization,
lighting and sound, and digital presentation within the context.

Field trips required.
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FAAIN Fosreian Miiiatatidlid
(u-u-u)
364205 | IngamsainassAlssgnafal 5(2-6-7)
364 206 | fauAangal 2(1-2-3)
364 207 | poufiatmesdnsutineanuuy 2(1-3-2)
364 208 | noangluduesnuul 1 3(3-0-6)
364 209 | nstlnUszaunisniianan 2+ (lutlesnin

180 2lu4)

AGNADNULIAITANL 4
A9 180N143 2
FIUFUIU 21
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1 4 nranisd@nen 1

. a A A FUIURLIYNA
saIN AOFUIUN
(u-il-u)
364210 | nMNSINqEluUenLUL 2 3(3-0-6)
364211 | 3F%suarmisinauetszgnadall 2(2-0-4)
364 212 | nseFuudalinus 4(2-4-6)
9URNUIU 9
U9 4 aran1sfinn 2
. A A A FuunLIgna
&I AT
(u-u-u)
364 213 | @aUfnug 10(0-20-10)
9URNUIU 10




ningasfailiinuda araniriaTeundoudun
(nangasFuilgs w.a. 2560)

1. iﬁ'mtazéenﬁngm
1.1 sWanangas 25500081105652
1.2 %@ﬁéﬂqm
g nangasdatludia AnATLAGeIAFeUALLLN
09NN Bachelor of Fine Arts Program in Ceramics
2. %oﬂ?mwmﬂuazmmﬁfm
Ho1duntning Aaioudie (Lﬂ"?ﬁleuﬂﬁ@uﬁum)
%@L?mmméqﬂqw Bachelor of Fine Arts (Ceramics)
Hodonnlny da.u. (1n30dlnAoUALLLN)
%@zi@mmé”mqy B.F.A. (Ceramics)
3. men
Tl
4. *-Sququwﬁ'wﬁm?;L‘é'auﬂaorvmé'ngm
rananssrAUUToyonamadnnig ldtlesndn 138 vihefin
5. Insearandngas .
nueiandnmnall srurulidesndn 30 wiaefia
ANAY F1UIU 9 wihedia
AtaauLaen fuauliteynin 12 wiieia
Ffisunlasausic s1uIu 9 miewie
AumdTante s1uaulitesnidt 102 vilefia
AUNU FIUIU 21 Hgde
A9 $1UIU 75 wieia
Amhaen suuluilesnin 6 wiigfie
nueaniaentad suaulitesndn 6 wulefia
6. 19799
wnedmdneily sausuliitiosndn 30 wiheda
A919azIBYATIEIN NN 162
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numdrlante sauaulitiesnid 102 viaefia
AuNU FIUIU 21 WU
360 101 N90ONLUL 1
(Design I)
360 102 N90ONLUL 2
(Design II)
360 103 MALEL 1
(Drawing I)
360 104 MALEU 2
(Drawing IT)
360 105 @aUzUfun 1
(Art Studio I)
360 106 faUzUfuf 2
(Art Studio II)
360 107 MsdunuIioedy
(Basic Technical Drawing)
360 108 @atlzlneisieml
(Survey of Thai Art)
qiieAU $1uru 75 wihefina
365 101 1n3oandeuAuliedy
LAZNITUABNTUAR

(Introduction to Ceramics and Processes)

365 102 N9dguLULmALn
(Technical Drawing)
365 103 MaaugUEile
(Hand Forming)
365 104 M3tugUFoutumg 1
(Wheel Throwing I)
365 105 Uszifsansindoandouduin
(History of Ceramics)
365 106 1ndeulunuAGeanFoUALLIN 1

(Ceramic Glazes I)

2(1-3-2)

3(1-4-4)

2(1-3-2)

3(1-4-4)

2(1-3-2)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(3-0-6)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(3-0-6)

3(3-0-6)



365 107 oAy

3(2-2-5)

(Clay Bodies)

365 108 WATANITANLAY 3(1-4-4)
(Decorating Techniques)

365 109 ﬂﬁ?ﬁugﬂﬁwuﬂumu 2 3(1-4-4)
(Wheel Throwing II)

365 110 N9@519AUN LLa:’iﬁmﬁgﬁugﬂ 3(1-4-4)
(Mold Making and Forming Methods)

365 201 NN90ONULLIAGOILAAOUALLLN T 0IHL 3(1-4-4)
(Basic Ceramic Design)

365 202 walulad@salunuinioandoufun  3(1-4-4)
(Digital Technology in Ceramics)

365 203 IndevluaunFounAeuAuLLN 2 3(1-4-4)
(Ceramic Glazes 1I)

365 204 LALAZNITLHEN 3(1-4-4)
(Kiln and Firing)

365 205 NNASINATIFNLLAGOIAAOUALILN 3(2-2-5)
(Creative Ceramic)

365 206 mmﬁmqﬁlumum?mm'ﬁ@‘uﬁmm 3(3-0-6)
(English in Ceramics)

365 207 qum?amam%m’?"mLﬂﬁ@‘uﬁmm 3(3-0-6)
(Aesthetics in Ceramics)

365 208 AFASUAMSLINUIAGOILAROUALLLN 3(2-2-5)
(Ceramics Research Methodology)

365 209 IAT4NIEENATIRNUATOUAROUALLLN  3(1-4-4)
(Creative Ceramic Project)

365 210 NstlnUszaunngaiiandn 2%
(Practical Training) (lutionin 180 ‘ﬁVI’JiJN)

365211 mmé@nqmﬁ@m??{@mﬁ 3(3-0-6)

TUULAFOLAADUAULIN

(English for Communication in Ceramics)
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365 212 nMsnFyudalinug 5(2-6-7)
(Art Thesis Preparation)

365 213 Aainug 10(0-20-10)
(Art Thesis)

viungng * vunefia ameideuFeulagliiumbefinlundngas

Agden sruuliitiosndi 6 wihefina

365 214 Usz@RINnasuInGoanAeUALLLN 3(1-4-4)
(Ceramic Sculpture)

365 215 falzin3oqlndouAuInTLATY 3(1-4-4)
(Contemporary Ceramic Art)

365 216 UIANIIUNNTOONLUUIAGOINAOUALLLN  3(1-4-4)

(Ceramic Design Innovation)

365 217 DONULUIAZOILAROUALLIN 3(1-4-4)
(Ceramic Design)

365 218 |1A304IARoUALLLNTAnAATlLATY 3(1-4-4)
(Contemporary Pottery Art and Craft)

365 219 In3eaadouAuLLNTnadall 3(1-4-4)
(Pottery Art and Craft)

365 220 MIFANTIULAGEIIAFEUALLLN 2(2-0-4)
(Management for Ceramics)

365 221 3ANITULATOIAROUALLLN 2(1-3-2)
(Ceramic Painting)

365 222 Ny 2(1-3-2)
(Wood Kiln Firing)

365 223 @Bl eELIRoNNT a5 AT A 2(1-3-2)
(Basic Meditation for Creativity)

365 224 Tpsansfinmaiuynag 1 2(0-6-0)
(Individual Project I)

365 225 Ipsanisfinmaiuynng 2 2(0-6-0)

(Individual Project 1I)



wuandgudoniad sauaulidosndn 6 nuaeia
undAnmansadendnularnyneeinn Mideaeuluuminerdy
fiatng

AN9FUNY919991 HUIAITIANIE

2Ny

AfnefuNYTgITvL 178

AINAU

365 101 indoundouAuniiosdunaznssuiaNsuAn 3(3-0-6)

(Introduction to Ceramics and Processes)

APINANIIL ANMUNLNY  ANEUZIANIZUDNIANAL  NTTUIUNNTNER
Toymuazmsudle anufifisrtuindesde wazindesdnsfilfluauinios
LAAOLAULEN

Definitions, meanings, specific characters of raw materials, processes,
issues in materials and process with solutions, use of tools and machines in
ceramic processes.

365 102 N1slgUMULINALiR 3(1-4-4)

(Technical Drawing)

stuuumatiauednuuzuaaiud  HiunsuaasdnsuzgUnsuas
919az188ANITOONUUL  ANNIRTRIuAINe  uarldldsunsuuinsgiulunig
LAZHARAGBAUAROUALLLN

Formats of presenting product description using technical drawings
and details according to acceptable standards in order to apply in technical
drafting and following design and processes of ceramics.

365 103 m‘a‘ﬁ's;ugﬂﬁwﬁa 3(1-4-4)

(Hand Forming)
nMetugUudesndiiede A8ty
Ussfinnngsy n9a319gUnaesfeifnng
NN9LAADUNAINU

= ad o & ! -1
gua Agvindunnunzodiugd uuu
BiAvmTenangifusenouiu uay

P) )}

Shaping clay using combining hand building techniques, pinching,
coiling, slapping or sculpturing and vice versa, Glaze and fire for later

processes.

1
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365 104 nﬂiﬁugﬂﬁwu{lungu 1 3(1-4-4)
(Wheel Throwing I)
UftiAnisumedu metsduiulFegfiqudnansosutiumy nea¥g
Eﬂ%?dﬂ?tu@ﬂ APULNTIUINUIU NIFULNTINAL ﬂﬂﬂ’]?‘]]ﬂﬂLLﬁlx‘]%u\ﬁu
Kneading and centering for learning process of wheel throwing,
Cylindrical shapes and more complex features such as open form, Ball shape
forming, Trimming of wares after throwing.
365 105 UsziAransinzondouAuLLn 3(3-0-6)
(History of Ceramics)
Usrimanininuifiunuesiniounfoufunuoddan uazuesgiag
v U inwd Gy wazlng
finsfinsuenaniud
History and incremental development of ceramics wares in the
world in particularly of Asia namely Chinese, Korean, Japanese and Thai.
Field trips required.
365 106 wndoulununFoundouAuLL 1 3(3-0-6)
(Ceramic Glazes I)
fisnuveandou Uszleruduesnsindeu Tngiu uazaulifvesingdu
MFnnsiunngnsinfou mauauasuaundeu 38nsindeu auliRuedindey
Fmbedinaou
Definitions of ceramic glazes, Function of glazes, Types and
characters of different raw materials, Glaze formulation and calculations,
Ball milling and blending of glazes, Glazing techniques, Properties of glazes,
Flaws in glazes, Stain glazes.
365 107 Lﬁaﬁu 3(2-2-5)
(Clay Bodies)
wllpvevdu TagaAu AFlunandomidodu autfnismonwuesiu
Faneunuazndmsin eAuillumsiugl feidenen mefunuas
ﬂg’jﬁﬁm?m?wﬁ@ﬁu
Clay and raw materials with different origins and characters both before
and after firing, Applying suitable types of clays for different processing

techniques, Clay formulation and preparation for later forming processes.



365 108 madAN1TANUAY 3(1-4-4)
(Decorahng Techmques)
ﬂ’]‘iﬁﬂLL?N‘G’UQ’]UL?]?ENL@@@U@ULN’] ‘Lu‘mqamfg ﬂ@uﬂ’]i‘utﬁﬂ ﬁuﬁ'd
AMULMTYY AunLIA ﬂ'LlLL‘Vi\T ‘numu‘mmemmﬁumumqmea@u
Clay ware treatment and decoration at different drying stages
including forming, plastic clay, leather-hard clay and bone dried clay, Bisque
fired then glazed
for further firing.
365 109 mss‘ﬁugﬂﬁwui’lumgu 2 3(1-4-4)
(Wheel Throwing II)
Ailadunon : 365 104 matugUieutiumi 1
mMatugEroutiungu meyaussnmusittla nausifesu uas
NN9LARDUAIEITANNY
More advance wheel throwing techniques with emphasis on close
lid wares and /or with handles, Glazed with different techniques accordingly.
365 110 msa%’wﬁuﬁuazﬁﬁmiﬁugﬂ 3(1-4-4)
(Mold Making and Forming Methods)
mMeaf1efuLLL nMeafaulud iielddmiumsiuglieidnevae
KrenhAungoidnissn mamnuﬁﬁumuwﬁ"mw%ugﬂ IAeULATINEUNY
Prototyping and mold making for slip casting or mold pressing
processes, Cleaning and detailing ware after forming processes and glaze for
final products.
365 201 ﬂ']i‘aﬁ)ﬂlL‘IJ‘IJLﬂé@ﬂmﬁﬁﬂﬁumﬁlﬁadﬁu 3(1-4-4)
(Basic Ceramic Design)
nreenuuLNLAioafeuAuElusiuy  doslid  @udA  uas
Wﬂa@qNﬁﬁmumzmumam?‘mLﬂﬁ@uﬁmm
Designs of ceramics in two and three dimensions to make final
ceramic products.
365 202 malulagAsnalunuinieandoufuien 3(2-2-5)
(Digital Technology in Ceramics)
M3oenuuUMAaNY uargunsslugduuy oslifuazauia saufianis
Wasvamalulad feifindszaunisninnsadieassAauiniesndouuiun
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Patterning and Modeling in two and three dimension fechniques
using computer softwares, Incorporation of digital technology for functional
and decorative purposes.

365 203 indoulunuInFounfouAuLu 2 3(1-4-4)

(Ceramic Glazes II)

Agnilafuneu : 365 106 wAevlunuindeandeudutn 1

mMenaaodndeuatinaie neimLndndeu dwilindeuuazignig
uily dnns7ingnzinanianaasy waztiiaue aasnrunstiinanisnaasdll
Tgussy

Preparation of different types of ceramic glazes, Uses of commercial
glazes, Defects and remedies, Analysis and presentation of the outcomes of
products from the course.

365 204 IALAZNITLHN 3(1-4-4)

(Kiln and Firing)

UssTAuaztlszinmaluaindoainfeufiuin Ufiduazaiununig
AU LNNANSY

fimsfinuuenaonud

History and different types of kiln for ceramic works, Controls in
firing process and analysis of ceramic wares from different firing fechniques.

Field trips required.

365 205 mi‘a%‘waﬁﬁﬁum?:mLﬂﬁouﬁutm 3(1-4-4)

(Creative Ceramic)

ponuUUASNEsIRIATeIAGEUALLN MaduRals vinodiall wazns
ponuuULiielssloaudl¥aey

Creative designs in ceramics using arts, crafts and functional
designs.

365 206 mmé’anqu’lumumémLﬂﬁouﬁutm 3(3-0-6)

(English in Ceramics)

mm@”\‘mqwﬁlﬁwﬁmﬁu FrfmNanIgnamain  LaznszuILNIg
iFoandeudumn tieldluns Feudes thiguonaau

English technical terms and descriptions in processing of ceramics

for writing and presentation tasks.



365 207 gunvaansinTonfoUAULNN 3(3-0-6)
(Aesthetics in Ceramics)

o

qundemandlunuindonndeuuwn  iuidemiiduiussulsunyn
arwidn mafa FEnsuazguniomansluanuinioandoufuin

finnsfinuonanud

Aesthetics in culture of ceramics emphasis on correlations of
philosophy and techniques in making ceramics.

Field trips required.

365 208 333sudAMTLNUIAE oA UALIEN 3(2-2-5)

(Ceramics Research Methodology)

381%0  gluuumsifivdeoya  nsUszunadeyai@anlssdng uaznis
UnLausanisIvey

Research methodology, methods of data mining, data analysis,
interpretation and presentation of the findings.

365 209 IAsenIsaeATIRLINGDURAOUALLIN 3(1-4-4)

(Creative Ceramic Project)

M9asIeasIAnUUTEALNNTTL Waerianfall viesueonuuy LU
NeEILNNIMIIATo I A UALLN ﬁﬂ’]iﬁﬂﬂ’ﬁLﬂ‘i’]:ﬁ‘ﬁ@ﬂ,luaLﬁI@LﬂuLLu’Wﬂﬂu
measvassana taefmuaituingsanisianizynaa

Creative sculptures or craft or design with emphasis on information
gathering as guidelines to create the according individual project.

365 210 msElniszaunisnidandn 2

(Practical Training) (11iﬁ0£lﬂ'i'\ 180 ‘il"ﬁlm)

Geuly : FesamafouFeunudilitiosnin 5 mansdnmUnd
Hnaenfluanulszneums  wiheau  esding  Tnsemsiifionidestundes
indeuAun TaglasuanuiiuteusnAzngsuNsUsEsInaiTn Tanalag
S fiu U

UszgnannuifiunsUfufiaudndn msufidoym msléddiauwazns
Usuddihduimuassuesnns assuifloy uazszifioudfimiadn

Practical experience regulations in practical training or project as

approved by department acknowledgement.
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365 211 mmé’anqmﬁ‘amséams 3(3-0-6)
TumuniouniouAuiun
(English for Communication in Ceramics)
mmnsanguitonsdeans dwsuneofitsg uazmstiauonay
a¥adsed lunuiadeandouduin
English for communication, discussions and creativity presentation
in ceramics.
365 212 mMawsoudalinug 5(2-6-7)
(Art Thesis Preparation)
doula : infnmndeshAmununnaedn wasimiladu daiden
Fuaulitiesndn 75 mhsfia lasanuiingeuuenuznssunsgsulingeu
vangas  fvualasansfiadfinug  Teefnwilymuaznuuimiansiinm
yaaedfionzoonuul wazaiEIsduanuIniosndeUALILI@LYnna 1ng
fimsfinninszidoya dwdulfiduuuimslunsvidadtnug
Selecting thesis topic by studying relating problems and planning
research methodology. Practicing individual creative ceramic work by incor-
porating variables analytics to conclude the thesis topic.
365 213 Aaudwus 10(0-20-10)
(Art Thesis)
FTAunoU : 365 212 NatnTvufalinug
Gouly : Tavnreyii@snanznssunefatinug innuriniseinnily
nefauansfnen lulennan 2.00 (C)
unt1 naaes UfTAOL melnmsguarosenmediilinm
Research, experiment, and develop works, under the guidance of a
supervisor.
gndon
365 214 Uszhunssuiniosndouduiun 3(1-4-4)
(Ceramic Sculpture)
taganisdszhunssuaieassfianizynnalaeldnszuiuniomis
iFoaindouRuLn LLaz/ﬁ%iﬁ@‘Suq Tnetiumsdnenidoymenag Aduiideae
anninadonnglulazneueneing



Individual creative sculpture projects with ceramic processes and/
or other mixed means of media where study of topics that matters to indoor
or outdoor surroundings.

365 215 Aatlzinfounfoufulindiualiy 3(1-4-4)

(Contemporary Ceramic Art)
neafeassdfalzinfoundoufundiuaty  Tagigiuuutiunyu
Adiiudneiie ABmetugUieuuuiud vieidnstugiiuulssfininasy
NTEIILNIMIIAT oI A UALLEN

finsfineuonanud

Contemporary ceramics created using wheel throwing, hand
forming, molded or sculpture techniques.

Field trips required.

365 216 UTANSTUNITOONUULIAGDIAAOUALLIN 3(1-4-4)

(Ceramic Design Innovation)

@aﬂLL‘U‘uLLa:mma@ﬁugﬂuﬁmﬁmﬁm’émLﬂﬁ@uﬁmm GRAIIRERRI
FrelisunsudniSeqUuazinfosdnaiiiolflunisuantumu

Design and explore shapes and forms of ceramic in two and three
dimensions using software and later on machining.

365 217 MsoonuLUIAGNROLALINN 3(1-4-4)

(Ceramic Design)

N1900NUULLAZNAADILARLAAT T G IndouALIL  uaN WY
9AAINNTTU

fimsfneuenaniud

Design and explore shapes of ceramic products with certain design
processes.

Field trips required.

365 218 A30aRAoUALILTAnAaildLasTY 3(1-4-4)

(Contemporary Pottery Art and Craft)
mMeadErsdinfosndeudtiinofatiiuaiy uguAALaL
ﬁLﬁmmﬂgﬂmN ieAu dindeu walinmsanuas AMUNTTLILNNINALAGE
LAAOLAULEN
finsfnuuenaonud
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Create contemporary pottery arts emphasis on beauty originated
from shapes, material, glazes, decorating techniques.

Field trips required.

365 219 In3oaAoUALEANAAL] 3(1-4-4)

(Pottery Art and Craft)
nea¥earafiniondeuAuininafall tiuguAnuaLiiiaen
?JUV]?J Lﬁ@ﬁu 1}’1Lﬂ§@1_| LV]ﬂﬁﬂﬂW?ﬂﬂLm‘Q mm?:mumimqm’ﬁ?‘mmﬁ@uﬁu
i Tpeenilefadsslonildaon

Create ceramic crafts with emphasis on beauty originated from
forms, clay bodies, glaze, and decorating techniques and functions.

365 220 N1TFANITILIASOUIAADUALLLN 2(2-0-4)

(Management for Ceramics)

LAAluNoDNLLL NMINARIY LazNItLELBNANLIAToIAREU
Aunoongfuiinn msdszifusian miseenuuuusyiing Audnduaz
anatnsitiediu

finsfnsuenaonufi

Concept for ceramic product designs, manufacturing processes,
product position and presentation for consumers, cost evaluation, packaging,
copyright and patents basic knowledge.

Field trips required.

365 221 3ATNTTUIAGEUAROUALLEN 2(1-3-2)

(Ceramic Painting)
maadsassfnusanssuiadeandoufiun fewmaiadng msld
iaud @ldndeu duwndeu uazndou (fudu enwl¥mednlamaianis
nrevagalnlsznouiu

Creative painting on ceramic with different techniques such
as colored clay, under glaze and over glaze paintings and all single or
combination of different techniques.

365 222 n1stualy 2(1-3-2)

(Wood Kiln Firing)

M9E519A99FULATOAUAROUALLINANLINT ZUIUNTAS19AT I AL

Froinity finnsindouidieu ey wazmalannTLun



Create wood firing ceramic with knowledge of preparation of clay
body and glaze, and works on wood burning kiln.
365 223 FuAIosuRonsat1eaTed 2(1-3-2)
(Basic Meditation for Creativity)
Feula : Yaualay s fu U
anufifisrfumevinandidesdiu uaitlémnmevinamns uastss Ty
flasuiiielflunmsasiaasse
finsfnsuenaonud
Principles of making a basic meditation, use of outcome and benefits
of doing Basic mindfulness for creativity.
Field trips required.
365 224 Insamsfintdiuynna 1 2(0-6-0)
(Individual Project I)
qumﬂawwzqﬂﬂaﬁLﬁlaﬁmﬁumum?mLﬂﬁ@uﬁmm Tgnuiiu
FOLUDINAITAGOUAGOUALLN
Individual plan to develop into ceramic related project as approved
by ceramic department.
365 225 Insamsfinmdiuynaa 2 2(0-6-0)
(Individual Project II)
Andafuneu : 365 224 TasanNsAnmaILyAna 1
Tnaamalamzynnafifiortestunuinionadeufiubn tasanmidiu
FOUVDINARTILATOILAROUALLEN
Individual plan to develop into ceramic related project as approved

by ceramic department.
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. BHUNIFANEN

i 1 aranisdnenn 1

SHAIEY Hosreian Miiiatatidlid
(u-i-u)
081102 | nmnsanguludialszsniu 3(2-2-5)
360 101 | N199ONULL 1 2(1-3-2)
360103 | 1MALEU 1 2(1-3-2)
360 105 | AazUfia 1 2(1-3-2)
360107 | madsunuuifiesdu 3(1-4-4)
360 111 | gty lnefiunisadreasse 3(3-0-6)
Fnaduidonnuaafnuiin 3
FIUIUIU 18
7 1 sansfnenii 2
SHAIEY Hosreian Mt
(u--u)
081 101 | munlneiienisdeans 3(3-0-6)
081 103 | NMFWAIUNNNBLAINOINY 1 3(2-2-5)
360 102 NNTODNLUL 2 3(1-4-4)
360 104 | MALEU 2 3(1-4-4)
360 106 | Aadzufun 2 3(1-4-4)
360 108 | @atlzlngUavien 3(1-4-4)
365101 | indeaindoudumnitiesdy 3(3-0-6)
LAZNITUIENTUAR
UL 21




i 2 aranisdnen 1

SHAIEY Hoseian Miiiatatidlid
(u-u-u)
360 112 | qunTernansilosdiu 3(3-0-6)
365102 | nMsdisuuuunaiin 3(1-4-4)
365103 | mafiugUénetie 3(1-4-4)
365 104 miﬁ‘ﬁ?ugﬂﬁw,l,ﬂumu 1 3(1-4-4)
365105 | UseiarmansinsoqindoudnLin 3(3-0-6)
Ailasuidenmunadnuill 6
UL 21
1t 2 mamsdnnii 2
FAAIN Fosreian Miiiatatidlid
(u-u-u)
360 113 | n9eonuuuLazaseassnlufallzazTuson 3(3-0-6)
365106 | inderlusuinieqndeufuiun 1 3(3-0-6)
365107 | oAy 3(2-2-5)
365108 | maflanaanues 3(1-4-4)
365 109 ma:%ugﬂﬁwuﬂumm 3(1-4-4)
365110 nwﬁ%’wﬁuﬁuaxﬁﬁmﬁugﬂ 3(1-4-4)
Aiasuidenuneiandnui 3
LU 21

viungneg * e ameieuiFoulagliiumbefinlundngas
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19 3 nranisdAnen 1

FHAIN Hoseian Miiiatatdlid
(u-il-u)
365201 | N13oonuuuLIodndouALLNTiosnU 3(1-4-4)
365202 | malulad@sialucnuindedindoufnin 3(2-2-5)
365203 | ndovluauinieqndeudiuiun 2 3(1-4-4)
365204 | 1eUAZNNTLEN 3(1-4-4)
365205 | MaadeassfauLnieindeufuLn 3(1-4-4)
AAONUUIATTUAN 3
AmAeNLAT 2
UL 20
1t 3 sansdnnii 2
AN Hosreian Miiiatatidlid
(u-i-u)
365206 | MSINElLIIUIATOIAAOUALLIN 3(3-0-6)
365 207 qum?amﬁm‘m?@qLﬂﬁauﬁmm 3(3-0-6)
365208 | AFAS0AMILLIAG oA RO UALLLN 3(2-2-5)
365209 | 10999 A5 AR LA AOUALLLN 3(1-4-4)
365210 | nstlnuszaunisnianin 2+(lutlognin
180 214)
ANADNNUIATTANTE 3
pLaltohIGE 4
FIUIUIU 19




i 4 aranisd@nenn 1

. R FuIUHLIYNA
FV GO ) 951929
(u-il-u)
365211 | nMnoangionisdeansluduLnTodndou 3(3-0-6)
AULLN
365212 | nsesuudaldnusd 5(2-6-7)
9URNUIU 8
U 4 aran1sfinnn 2
. a A oA FUUNUYNA
AN AO899
(u-u-u)
365213 | @aUfnug 10(0-20-10)
9URNUIU 10
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nangasfiailiuna Anunlgn1seanuuLIAToslssAY
(nangasFuilgs w.a. 2560)

1. iﬁattazéaﬁﬁngm
1.1 sWanangnas 25400081101072
1.2 %@wﬁﬁqm
e lng nangasfatudia anumiTnsoenuuULnGeas =y
09NN Bachelor of Fine Arts Program in Jewelry Design
2. éaﬂ%mﬁpuazmmﬁm
doifunining Aalioudia (ﬂ’]i@@ﬂLLUULﬂ%@Jﬂ?zﬁU)
%"@L?mmméqﬂqw Bachelor of Fine Arts (Jewelry Design)
HodonnIny Aa.u. (Ne0nLULLIAToILTE)
“ﬁlesjemmﬁqﬂqw B.F.A. (Jewelry Design)
3. 27en
Tl
4. $ququﬁﬁqaﬁﬂ7;L‘é'auﬁaeﬂﬂﬁ'ngm
rananssrAulToyonaInadnnig ldtlesndn 142 vihefin
5. Inseafrandngas
wedmdneily litiesndn 30 nihefia
ANAY F1UIU 9 raefie
AteauLaen suaulitloynin 12 wiieia
Andnin Wiirmualasauzden s 9 mieda
AumdTante s1uaulitiesnd 106 wiaefia
AUNU FIUIU 21 Hgde
9L S1UIU 73 wieia
mhen suulutlesnin 12 wuleiia
wundgdontas surulitiosnin 6 wihefia
6. 919991
wedmdneily sausuliitiosnsn 30 wiheda
A9wazIBYATIEIT N 162



numdrlante sauaulitiesnid 106 wiulefia

AuNU FIUIU 21 HUwhA

360 101 N1909NUUL 1
(Design 1)

360 102 N190ONUUL 2
(Design II)

360 103 MALEL 1
(Drawing I)

360 104 MALEU 2
(Drawing IT)

360 105 @aUzUfun 1
(Art Studio I)

360 106 falzUfuf 2
(Art Studio II)

360 107 MsdgunuIioedu
(Basic Technical Drawing)

360 108 @atlzlngisem
(Survey of Thai Art)

iU $1uru 73 wihefia

366 101 Uszifindetsedi
(History of Jewelry)

366 102 MaviiAdeaszdiu 1
(Jewelry Making 1)

366 103 NMavindealszdu 2
(Jewelry Making II)

366 104 NMIOONULULAGEUTLAL 1
(Jewelry Design 1)

366 105 SyusiiAnans
(Gemology)

366 106 TAEAUALNIZUIUNITNNTNAR
Tuanuindeas =y

2(1-3-2)

3(1-4-4)

2(1-3-2)

3(1-4-4)

2(1-3-2)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(3-0-6)

3(2-2-5)

3(2-2-5)

4(2-4-6)

3(3-0-6)

3(3-0-6)

(Material and Process in Jewelry Production)
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366 107 NN9OONULLLAGEIITZA 2 4(2-4-6)
(Jewelry Design 11)

366 108 MIdgLLULIAGDLT LA 3(2-2-5)
(Technical Drawing in Jewelry Design)

366 109 mmé&nquﬁﬁwﬁ"umi@@ﬂLLuum?"mﬂ?:ﬁu 3(3-0-6)
(English for Jewelry Design)

366 201 1FIPYUAZNITPAFULUN 3(2-2-5)
(Research Methods and Seminar Management)

366 202 NTOONULLIAGOIUTERY 3 5(2-6-7)
(Jewelry Design III)

366 203 In30aeAUMATHAR 3(2-2-5)
(Lifestyle Jewelry)

366 204 ﬂﬁHﬁﬁdﬂq1&ﬁ’m§Uﬁ;’iﬁ@Lﬂff‘@\‘]ﬂitﬁu 3(3-0-6)
(English for Jewelry Business)

366 205 NMT0ONULLIAGOIUTERY 4 5(2-6-7)
(Jewelry Design IV)

366 206 mmmﬂLLazmﬁﬂmiﬁqiﬁ@Lﬂ’?mﬂ?:ﬁu 3(3-0-6)
(Marketing and Management for Jewelry Business)

366 207 MIIALOLAINUIATOILIZA 3(2-2-5)
(Jewelry Presentation)

366 208 UTANTIULALNTTANNTINUIAGOUT LA 3(2-2-5)

(Innovation and Jewelry Management)

366 209 N9ElnUsraun1giTTN %
(Practical Training) (lutlewnan 300 2%u9)
366 210 N190ONULLLATOIUTZAU 5 6(2-8-8)

(Jewelry Design V)
366 211 @auilnud 10(0-20-10)
(Art Thesis)
vungng * e amzieuiFeulaglutumsfia
Agnden srunuliitiosnda 12 nwurefia
366 110 AoUfAosIioNLLIAToILTZdL 1 3(2-2-5)

(Computer for Jewelry I)
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366 212 AoUfADSIfiDNLLATITEdL 2 3(2-2-5)
(Computer for Jewelry II)

366 213 ﬁaﬂmazm‘iﬁugﬂiam 3(1-4-4)
(Art and Metal Work)

366 214 MgeenuULIAILAATE ML eI 3(1-4-4)
(Graphic Design for Jewelry)

366 215 tasansfinmnaLynAna 3(2-2-5)
(Individual Project)

366 216 Wdelannlunseenuuuindoslssdu  3(2-2-5)
(Selected Topics in Jewelry Design)

366 217 1030l RUM AT IR0 ToU 3(3-0-6)
(Jewelry and Asian Lifestyle)

nuaeaaentad suaulitesndn 6 wulefia

tnfnEnaungnidonifausngiannngg fdagorluuminedefating

squsneAmeolul

366 218 NMT0ONULLTNNG LAz UL 3(2-2-5)
(Fashion and Weaving Design)

366 219 nseonuUUgUNIRilsznOUANUAN 3(2-2-5)
(Accessory Design)

366 220 $uE19FatlinzTueen 3(2-2-5)
(Oriental Artfisan)

366 221 N9Eladyusl 3(2-2-5)
(Gemstone Setting)

366 222 13FULALNFYINALNAULLY 3(2-2-5)
(Resin and Mold Making)

366 223 N39UABANLANTNIAGOILTEAL 3(2-2-5)

(Surface Finishing on Jewelry)
366 224 YaruassunazAalinongsulne 3(2-2-5)
lutrisusfisadreasen
(Thai Culture, Arts and Crafts in Creative Economies)
366 225 Aalzuarn1eonuuunii 3(2-2-5)
(Glass Art and Design)
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366 226 1A304UszAUNUAN M IAdoUTAN 3(2-2-5)

(Jewelry and Global Environment)

ANDTLIYTIVIUN NUIAITNQNIL

Fmnu

AfnesUNYTLAIN NN 178

AU

366 101 Uszidnsoalszdu 3(3-0-6)

(History of Jewelry)

ﬂ?zﬁfﬁm@qmaaeﬂLmum“}‘@qﬂi:ﬁuLLazéﬂ;uﬁiuLma:qﬂﬁﬁa uwuafie
Snanarag  wedlnsuazaslssimaiifiuanems iAsuulasiadugUuuy
anuidefivilifianistnindoslssAuuassqudin s nefunuian
uazmadialssinneney fuldlunmsvinadeassdu

History of jewelry design; Thai and foreign concepts and influences
over evolvement of designs over the years, beliefs which lead to application
of jewelry on human body and discovery of materials and techniques used
to produce a piece of jewelry.

366 102 naviAiesllsdy 1 3(2-2-5)

(Jewelry Making I)

malfindeafioifosduiunuindolsziu Mmequasnumuasdomingy
gunsninrulaeasielunslfou anuil ussmslignsnlinfesdnsfiifientos
funaviiadosssdudenuies meUfiAmsiuglavsfromaiaitosdude
ag fn oy e msuamninlszany Fameiu da 1912 YAUAZIATLL
iFoalsey

Basic application, maintenance and safety measures of tools,
equipment and space used to produce a piece of jewelry. Practice basic
metal forming techniques which include saw piercing, cutting, soldering,
welding, mixing welding agents, folding, bending, drilling; learn how to clean

pieces of jewelry.



366 103 MsviAselszdu 2 3(2-2-5)
(Jewelry Making II)
Aiadiunou : 366 102 Mavnndoaszdu 1
fanmslunsadeassAuazmandauanuinieslssiu nngvindie
AoUuilL  uarmavszuufden wieuningsuisnisuanniomadniGedig
Snunirlng uadnau aeend yin mededoud wazbu saufansfiom
snanannuideiviliiinamaasinanssy UssAuinssy aondaenssy uas
naafuree Tudnuouslny
The technical and creative jewelry development; joints, hinges, lock
systems, basic chasing and repousse, surface embellishment, enameling,
stone settings; cultural and historical references of design of painting,
sculpture, architecture and Thai style product/handmade object.
366 104 N1FoONULLIAGOLTZAL 1 4(2-4-6)
(Jewelry Design I)
Aeiladiunou : 366 101 UsziAtndelszdu
366 103 MaviAdelszdu 2
N197AT1TH AUATITHLUIAG  wazAuniusatuatalelunisaing
pafilszneuiugunsafaeiiauany ﬁug’mﬁﬂmt?ﬁwwLﬂ?‘@qﬂixﬁu N9
a¥asafuasanuanuiniesssAuA LU AL
finsfinuonaniud
Analyze and synthesis concepts and thinking behind visual
elements. Study basis of jewelry craftsmanship. Create and produce own
jewelry prototype.
Field trips required.
366 105 dryusianans 3(3-0-6)
(Gemology)
5ﬂ;uﬁ%uﬁu3’m 01fi wrasiiun mstufia masuuntsziameny
asznanazaiinfng veedyud Syudiifsunuy Syudidunszi neUfulys
QmmwLLazLﬁugaﬁwm@"ﬂguﬂiﬁwﬁﬁmﬁﬁwq mManszhuazlszifiugunn
Tneldgunsniuazinfosiiofuiugiu
finsfnuuenaonud
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Basic gemstones of resource, mine, species and type, including
imitation gemstones, synthetics gemstones, gemstones enhancement and
adding value with many methods. Identification and evaluation gemstones
by using basic equipment and tool.

Field trips required.

366 106 "i'aquazmzmum?m?uﬁ@u‘lumum‘%‘:mﬂ?zﬁu 3(3-0-6)

(Material and Process in Jewelry Production)
94AANTUITANANY MUnANTaRmaas A1Tinnlw fan ns
Suundszion @@ wazmaihldlElsslond  nesudfuazmaianisudn
indealszdu msﬁugﬂﬁ’mﬁ@ WAZNTNAALUTTULQAAINNTIL ARDAPUNAN
ﬂ’]ﬁ‘ﬁ?’l‘?ﬁ@ULLaZﬂ’JUQMQMQWW wazanulanasiy

fimsfinenuenaonudi

Materials knowledge according to principles materials science,
definition, source, classification, properties and utilization, process and
technique in jewelry production, making jewelry by self and industry
production, along with investigation, quality control and safety.

Field trips required.

366 107 n1soonuUUIRieslsEAl 2 4(2-4-6)

(Jewelry Design II)

Aiiafuno : 366 104 NMIOONUULLATOITZAL 1

wyumsfiats Usanyn LLazqum%mﬁm‘i‘mmm?a@ﬂLmum?'mﬂizﬁu
fiduiuduazynaus iUy st §unss eonuuLuaztAnAGed
UszdusanaiTe Tanudfureninuduiugsswinanieslssiuiuaiss uay/

[
A A A

YEoNUNINU0ITIINELEY

Artistic, philosophical and aesthetical aspects of jewelry design
and its relation tfo human body. Analyse, synthesise, design and produce
contemporary jewelry. Emphasis given to the relationship between a piece

of jewelry and human body.



366 108 MsiguNLUIAG0lsEAU 3(2-2-5)
(Technical Drawing in Jewelry Design)
nanmMadeunuy nawuy Fnsznislindosdelunudeunuy sau
a\‘iﬂqﬁfﬁl”lx‘iLLUU‘?WﬂLﬂ#@ﬂﬂ?tﬁu@“}d Lﬁ@@ﬁUWSQWWﬂ’J"IMﬁﬂ ﬂWWﬁ’]Uﬁ‘Qﬁ/ﬂL“Pu
gniedlunnasiifiuazinnssumatiaueuutlunsndniniealssdu
Principles of technical drawing in jewelry design and tools used
in the drawing, including life sketching, in order to accurately portray
perspective drawing and quality presentation of jewelry production.
366 109 mmé’anqwﬁm%’umiaenuumﬂ?‘mﬂ?zﬁu 3(3-0-6)
(English for Jewelry Design)
down fwhiamsillunseonuuuindeszfunassoyud TARuaY
wallamsudn 1ndesflo 1ndeadng undunuel UnANY UM ELLLN
31NNNT WAUIPAT19E9 99 muﬁqﬂﬂtJumisL%mméqﬂqwﬁvﬂuﬁmma
Funfuaznsieds
Vocabularies emphasizing on the creative design process; jewelry
design and precious stone; jewelry material, technique, tool and equipment;
interview, article, academic and research paper including practicing the
utilization of English language for reseorch and communication.
366 110 AouRARsIRDNUIAT0lsTAL 1 3(2-2-5)
(Computer for Jewelry I)
winmsfuslunsthneufinmed uazlsunsudnSeguuldluay
ponuuy Madszgnaldidsunsuludunseonuuuiarufial uaznslisuuuy
inFoalssAuaudn
Basic principles of using and applying computer programs in jewelry
design. Adaptation of programs for graphic design and three-dimensional
drawing
366 201 AFIPgUATNITIARUUUN 3(2-2-5)
(Research Methods and Seminar Managemenf)
7 LUiJULLaJlJLLﬁ@Lm’]iV]ﬂﬂ@J ’Jlﬂi’]w‘ﬂ 9y sluLi@\WlLﬂEJ’JSH‘O\TﬂUﬁ’]‘U’W
AUINTOONLUL WQQWMWQH{]LLEWUQUW N19PAFULUNANIZAU 6]fLAL‘i)‘EN’V]
LﬂEJ'JG]J?Nﬂ'LI’NﬂW?Lﬂ?@Jﬂ‘J‘ ﬂULL@”’OﬂJﬂJﬂﬂu@"Iuﬁﬁﬂ asni1Tooniiuy
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Protocols and methods related to experiment, analysis and research
related fo design. Apply the theories. Organize seminars on specific topics
related to jewelry industry and jewelry design.

366 202 NMsoENUULIAGszAY 3 5(2-6-7)

(Jewelry Design III)

Ailadiunou : 366 107 NMTeONULULIATOITEAL 2

neoonuuLaFETsdinTostlazdu  gunanlszAusisnelssiay
A3 msiauuaalumseenuuuiniessziudmndedaatl Tasendat
andenunarusuImeTaiusssy  saduuniednanavesnssualanfiinade
WoANIIUURILLT InA

Design and produce jewelry and body ornaments. Develop ideas for
commercial jewelry design based on social and cultural contexts, individual
styles or global impact on consumer behaviours.

366 203 1n30qlsrAuiARTIR 3(2-2-5)

(Lifestyle Jewelry)
anuiflunuedniesssiusuifndesiunyuduasiudu anm
Faau Yaruaseu 36830 undu fideuadegluuu mslfindeqssdu nevamn
anwour  wazniseenuuy luumazgaadesufeleiu  anuiaulsluaudd
Nifwro7an Lazmadansuaafivainnay

finsfinuuonanud

History of jewelry and its relationship with human and locations.
Study how society, culture, way of life and fashion influences development,
design and usage of jewelry through times. Study unique materials quality
and production techniques.

Field trips required.

366 204 mmé’anquﬁm%’uﬁ;?ﬁ@Lﬂ‘%imﬂa‘zﬁu 3(3-0-6)

(English for Jewelry Business)

vinwznaneya We el uazilloy veamslinmsangwluidgafie
fnlannz Madisuldneu vy LoNaNIAnAeNINTITNITUAZEINPIONIL
LONANTUNALONANILUDIALLEY LATUATINANUAILNTOIUNIT N8I 1lu
ﬁ;iﬁ’?ﬂ’]ﬁ‘@@ﬂLL‘LI‘LILL@tﬂ’]?ﬁ’]Lﬁu@Lﬂ?‘I@\‘iﬂ?tﬁU

finsfinuonaniud



Business English speaking, listening, reading and writing skills;
technical terms, writing business letters and correspondence, business case
presentation.

Field trips required.

366 205 n1FooNULLIASelsTAL 4 5(2-6-7)

(Jewelry Design IV)

Anilafiunew : 366 202 MeseNULULAGDITEAY 3

Nufatz uesnuuuiidaninademsesnuuuindelsziu denndes
fusadounisusina@anndad nszutunisnisudanieslssauluszuy
QAAMNITY iaznatdndlaeidsauduaredunu freindediendeins
uaz/vFoumunauiuian madafiliennsfnmdunimaassfeniios

fimsfineuenaoud

Work of arts and designs that influenced to designing jewelry which
related to taste and commercial consumptions. The jewelry manufacturing
process in industrial system, and the mass production that concered to cost
of production by applying tools, equipments and/or combining to materials
and techniques that derive fo the experimental and individual studies.

Field trips required.

366 206 m‘mmﬂuazmﬁ'ﬂmiqsﬁ@Lﬂ‘%‘:mﬂszﬁu 3(3-0-6)

(Marketing and Management for Jewelry Business)
wAnasuiudinn meudmedamagafie tedemagafie fifenteq
fundoalssiu Slui:ﬁum@wmﬂqa‘ﬁ@ﬁﬁwﬁu szuuMsAaIA  N9dngs
pon mstsziiude Yemdaludum uazesserussns saufadomiene 7
fendeaiugsfivsuudiuazindostlszdu vszululssmenazenasz e
finsfinuenaonud

Consumers' behaviour, business management, factors related to
different sizes of jewelry business. Study local and international market
systems, import/export systems, insurances, limitations and ethics in
conducting business related jewelry.

Field trips required.
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366 207 MstALONAMUIAZ0lsEAL 3(2-2-5)
(Jewelry Presentation)
nsFanstlauenauLATesrRuTIAT LAz IAS e 9Us T AUIE
Wil ﬁwmm%ﬁuamﬂﬂﬂiumﬁmmemmmm’%@qﬂi:ﬁu Fo quuuy
ffvevuuAAEIUNIAAgY)  N9TRRAINaS  N1aRdLIun msthiauethuie
dulpodLila
finnsfinuonaniud
Contemporary and commercial jewelry presentation methods and
management; displaying, event organizing and using internet as a medium.
Field trips required.
366 208 USANTIULATNITFANIT LIRS o SR 3(2-2-5)
(Innovation and Jewelry Management)
D4ANNMUFVBIUTANTTUANY ALNMLNY Luafa Ussian eddszneu
sfanaluladiiduasunisadauianssy  wazmssansuianssylussuy
Qmmmﬁmﬂé@m'wﬁuéﬂ;mﬁ
finnsfinuonaniud
Knowledge behind innovation; meaning, concepts, categories,

elements and technology. Study management of innovation in jewelry

industry.
Field trips required.
366 209 n1sHlnUszaunisniigndn 2
(Practical Training) (11iﬁ0t’m"5’1 300 ‘?}'ﬂm)

Geuln : #ovamziflousvunudilidosnin 5 mansfnulnd
Hnanluaniulsznouns miiseu eadins Insenis Mfeadiesiiuniseenuuy
indealszdu SaglEFunnuifiuroumnanuznasuns nnstinUsraunisafindn
Ausadamnnedsy Jauales s fu U

dszgnaanuifiunsufifadandn mesudiloym mslédiawazng
Usuddniuiauessuesing assuillon uazsnifioudfimdandn

Apply and adapt skills and knowledge gained in a professional
setting. Learn to problem solve and adjust oneself to organization culture

and etiquettes.



366 210 mMroonuUUIAGolszdy 5 6(2-8-8)
(Jewelry Design V)
Agnilafiunew : 366 205 MasenUUULAGDITAY 4
quma@@mmuLﬂ‘%‘mﬂﬁ:ﬁumﬂmaﬁﬂi:mammﬁumme@ﬂLm‘u
wFostlazdy  umsfinndonaldidss afnszuaunseeniuy URIA
NINAADITEN  UAzIUNIS lulszifufiifoadostunsnAnuasiuesniuy
a¥aased Miinuznniiaueuazdoasegnafuszuy
Individual project based on processed knowledge gained.
Emphasise on research study, creation of design process, experiments
with materials and shapes on topics related or creative design. Utilise
presentation and systematic communication skills.
366 211 Aadfinug 10(0-20-10)
(Art Thesis)
FnIaAuNoU : 366 209 NatlnUszaunig i anEn
366 210 MeveNUULLAGOITEAL 5
Fouly: Tnsnnuifugeuresnuznssunsfadiinug medgeonuuy
1nFoatlasdy nnfnsTanansfinemn luendn 2.00 (C)
nsfuaIuazUfiAnTo0N UL Lﬁ@ﬁ’]mmimmsﬁwmﬂjluﬁ"mﬁ’w]
ymafineiseuazeenuuiniedazey Tngignsimuarideuazaginiou
PO HAILNNTENLULLATLINLSS
Research and practice design to apply the knowledge expertise of
student from studied course. Study research and jewelry design by topic and
conclude together with design presen’rahon and jewelry.
366 212 nouRAeF R UINFowlszAY 2 3(2-2-5)
(Computer Aided Jewelry II)
Aniladiunou : 366 110 peuRinlaed fieauindeaszdu 1
ndnns1¥Tusunsud§squdeiioanseimaouiinned ifiesu
wioslszdu 1 mahlsunsudnSequlilszgndliou sauvamsadiadoya
L%@uﬁuiﬂﬂmiuﬁm?@gﬂsuq uazadLanuduLIUIn o as EiuAW A
Build on the principles of applying computer programs for jewelry
design. Adaptation of the programs and linkages between different

programs. Production of a three-dimensional prototype.
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366 213 ﬁaﬂzuazma‘sﬁ’ugﬂiam 3(1-4-4)
(Arts and Metal Work)
nseenuuuaivassdlansiiediods lngldneniAfnistugimnians
wiulnenefl uazimzefiou WelKldiunuamia Fouiteanuduiug
7EVIN UAA JUnsanazanumIngluusunsivade
finsfinsnuenaniud
Design process of metalwork and art in three-dimensional form
through metal forming techniques: forging and raising including the relationship
between conceptual idea, form and meaning in contemporary context
Field trips required
366 214 nsoonuuuAILAaildmIuaToalsEAy 3(1-4-4)
(Graphic Design for Jewelry)
anuviLny doufmn vannns eeAlszneu madanisuaaveanuy
oonuuuLauUAailasfiA uaraufid naldussgndlflununioslsdy
Meaning, definition, principles, composition and techniques related
to twodimensional and three-dimensional graphic jewelry design and its
application.
366 215 lasamsfinmndiuyana 3(2-2-5)
(Individual Project)

FETIAUNDU : 366 201 TFIPYUATNITPAFULUN

'
o ¥ A

WidefiNyrlosnunseoniuunTolszAuS iUl inTosdszau Taney

1 '
s A A A

s wieiFosduiiansniliuszgndlFlunififiendeatumanian
fins@nmuonaniud

Subject related o designing gems and jewelries; or jewelry design,
metalwork, or other fechniques that can be applied info jewelry design
discipline.

Field trips required.

366 216 Wdelanzlunseonuuuinielszdu 3(2-2-5)

(Selecfed Topics in Jewelry Des1gn)
ﬂ’]‘iﬂUF]’]']L?E)GV]U’]?{HGL’?SLUWMﬂ’]i‘E)@ﬂLLUUL@?@QU%‘ AUNTO ﬂJlIfﬂ

umiﬁﬂmu@ﬂamum



Research on a topic related to jewelry design according to individual
inferest.
Field trips required.
366 217 soulszduiARTIRONToU 3(3-0-6)
(Jewelry and Asian Lifestyle)
mswlasunlametiddialuonFouiildsunansznusndennasnis
Aas ooy Uszifmanssiuaosaundnondou Usziuanuiniiounazien
A anuseuasdedaudsfidndy muf audlsluwnAnnisdiiu
Wenwondoulngiamzidesfidiuareiminniseenuuuiniesss iy
An impact of ASEAN Free Trade Agreement on lifestyle, history of
the ASEAN member countries, similarities and differences, collaboration and
conflicts. Emphasise on its impact on professional jewelry design.
366 218 n%‘aonuuuﬁ'nmuazuﬂ«i"u 3(2-2-5)
(Fashion and Weaving Design)
UsgiRmsdnnouaswiiuisesns fuooniazaz Tuan quuuy auld
Tae mallauaznasuiglunsdnne ven dou nreenuuLfien s AuAnuag
naldslomiussinneney nieuatneassfuay
Western and Eastern history of weaving which includes patterns,
characters, materials, techniques and processes in weaving, washing and
dyeing. Create artworks and jewelry using weaving techniques.
366 219 n1seenuuugnsnllsznounnuAs 3(2-2-5)
(Accessory Design)
ﬂﬁ‘t‘U’Juﬂ’]ﬁ‘@@ﬂLLUUQﬂﬂ‘j‘ﬂiﬂi‘zﬂ@ULﬁlﬂﬂ’]i‘ﬂ?tﬁu ANUAY NI
o Usslomfl¥aos nnuauiuAnfudiatama nfomnlssdu indoduds
My 1ndemnls
finnsfinuuonaniud
Process of designing accessories for decoration and daily utilisation
in order to add values to various products; jewelry, clothes, leather.

Field trips required.
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366 220 uaeAatlnzuoen 3(2-2-5)
(Oriental Artisan)

nquiuaznsaidanuasinia lnslfimataamumedatlngTuseniio
nseenuuuuastlrsgndlFlunuindessfufe Muunzadn Muadnay U
\n3odiiu muﬂuuﬁu NulszAuyn uinFesny wazdue

finsfnuuenaniud

Surface decoration, theories and processes with an emphasis on
oriental techniques such as carving, embossing, lacquerware, clay moulding
and mother-ofpearl inlay.

Field trips required.

366 221 mMsdedtyusl 3(2-2-5)

(Gemstone Setting)

e vanns watla devia veaneladyudiatiaaie SO ST
ms inFesile Qﬂﬁaﬂflumivi’ﬁmuﬁﬁmmﬁuﬁuéﬁu‘ﬁﬁﬂ aua gUluL Ues
ooyl

finsfinuenaonud

Theories, principles and techniques to set different types of
gemstones according fo size and shape of gemstone.

Field trips required.

366 222 1BFUNAZNITHANUNALLLL 3(2-2-5)

(Resin and Mold Makmg)

ANWOULVOILITU Lﬂﬁ‘@\‘ill@‘VlLﬂ%J’J‘H@x‘]ﬂ‘l_Im?Vl’N’m dfupeu 3ansvinau
yinduLUY vl uuuRIALAYY Ry fuidu dmsunuauda e
MeLARUNUEIYIs U

The property of Resin, tools and others related in operation and
process. The method of prototyping, negative mold making, single, waste

and assembly mold for three-dimensional artworks



366 223 neRIEANUAYAAI 0 SR 3(2-2-5)
(Surface Finishing on Jewelry)

nouiuaznssiTURTR  anursininfeslszdu Tagdsmenenm
U daln Wune ga 191z 101y waed s uaAmanililngnisgu
wndoufih A8nalfindeatle Tangunanl infeadns Amunzay wazifieatedly
9ELIUMIANUAEILAT OIS 2 AU

fimsfinmuonaoud

Theory and surface finishing process on jewelry by physical methods
such as polishing, engraving, drilling, forming, coloring, and electrical plating
process. Method of using tools, materials, machinery that appropriate in
concerning the process of surface finishing on jewelry.

Field trips required.

366 224 JauasTunazfadvinanssulng 3(2-2-5)

lwssugioaseassn
(Thai Culture, Art and Crafts in Creative Economies)

Aaliamassy dszindl awdinanssudsziananeg saufagiidoyan
fioafiulng medunas uazdinmziimdlumaniiaoresongiasgie
a59AI99

Culture, tradition and local wisdom related to Thai art and craft.
Analyse and synthesise information in order to creatively add value for
commercial purpose.

366 225 AatlzuazniToonuuuuia 3(2-2-5)

(Glass Art and Design)

AUl n9IUAENNTHAR Lmﬂuﬂslumimuimm@mm pralaousan
hae Lﬂ?@d"?ﬂ? ﬂ%ﬂ‘ﬁﬂ? T‘EJ‘H‘LL ‘U@"?”Iﬂﬂ"’U@QLLﬂ’J mumm?@@mmuuawmw
Nﬁﬁﬂmﬁﬂ’?’mLLﬂ’JVNElUﬂﬂ‘HmtNﬂxﬁ’]ﬂﬂ’aﬂzLLﬁZﬁﬂHmzmlJﬂitiiJ‘ﬁusl‘ﬁﬁ@EJ

Characters, production process and fechniques used in glass
shaping both by hands and equipment. Study utilisation and limitations of

glass. Design and produce glasswork for artistic and daily utilisation purposes.
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366 226 soalszdutuanzIIndouan 3(2-2-5)
(Jewelry and Global Environment)

meafsaefuanuinioslssiluguuuuaziioniiaenndoiu
wmgnisaluealangnteatiu Wufanssuaaniizlanfou uuinufa nansenuy
A8nanauenaliitan nestnumeaiieassdnacu lnsans uiofenssud
donndetudndoulan

The development of conceptual, critical and creative thinking and
designing jewelry related to world current issues and events today focusing
on the global warming in the aspects of conceptual thinking, consequence,
utilization of material, creative design process or global environmental

activity
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. BHUNIFANEN

i 1 aranisdnenn 1

SHAIEY Hoseian Miiiatatidlid
(u-u-u)
081102 | nmnoanguludialszsniu 3(2-2-5)
360 111 | giidfyan Inediunisadreased 3(3-0-6)
360 101 NNTODNLUL 1 2(1-3-2)
360 103 | MALEU 1 2(1-3-2)
360 105 | AaUzUfua 1 2(1-3-2)
366 101 | Uszifindeaszdu 3(3-0-6)
366 102 | MaviinTeatlszdy 1 3(2-2-5)
LTG0 3
29U 21
Uit 1 sransdnenii 2
FHAIN Hoseian PHURUIENA
(u-u-u)
081 101 | nmnwlngiiien1sdeans 3(3-0-6)
360 102 NNTODNLUL 2 3(1-4-4)
360104 | AL 2 3(1-4-4)
360 106 | Aiad=ufud 2 3(1-4-4)
360 107 | Madsunuuiiioadu 3(1-4-4)
360 108 | Aavzlnyusenl 3(1-4-4)
366 103 | Maviunsogtlsedy 2 3(2-2-5)
UL 21
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1 2 nranisd@nen 1

FHAIN Hoseian Miiiatatdlid
(u-il-u)

360112 | qunTernansilosdiu 3(3-0-6)
366 104 | NM300nNUULLAG eIz 1 4(2-4-6)
366 105 | dryusiFnans 3(3-0-6)
366 106 | YAAUAZNTTUIUNTNTLEAR 3(3-0-6)

Tuanuindeals =iy

ELTNGITRRE 6

UL 19

1t 2 sansdnnii 2
AN Homeian Mkttt
(u-u-u)

081 103 | NMFWAILNNNHLOINOINY 1 3(2-2-5)
360 113 | n9eonuuuLaraseassnludallzazTuson 3(3-0-6)
366 107 | MroenuuLLnGelazdl 2 4(2-4-6)
366 108 | n3wd unuungd alszatl 3(2-2-5)
366 109 mmsﬁﬂqwﬁﬂﬁum?@@ﬂLLuum?mﬂﬁzﬁu 3(3-0-6)

91800 3

ELANGITTRRE 3

UL 22




19 3 nranisd@nenn 1

FHAIN Hoseian Miiiatatdlid
(u-il-u)
366 201 | AFI9YUAZNITIAFULUN 3(2-2-5)
366202 | MroenuuULAtetlIvéu 3 5(2-6-7)
366203 | n3ealsrufATAn 3(2-2-5)
pLalhh 6
UL 17
it 3 pansdnnii 2
FAAIN Fosreian Miiiatatidlid
(u-u-u)
366 204 mmémqwei"m?"uqiﬁ@Lﬂ?@qﬂizﬁu 3(3-0-6)
366205 | MroenuULLAGelIzal 4 5(2-6-7)
366 206 mmmﬂLLazmﬁﬂmiq?ﬁ@m?"@\iﬂ?zﬁu 3(3-0-6)
366207 | MathiaueLauInGolT LAy 3(2-2-5)
366 209 | n9tlnUszaunisniianidn 2+ (lutlesnin

300 1l14)

Aga0n 3
A9 180N143 3
FIUFUIU 20

vungne * vunefia ameidouseulaglidumbefia
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1 4 nranisd@nen 1

. R FUIURLIYNA
THEIUN FOTIYIU
(u-il-u)
366 208 | UIANTIULAZNNTIANITINULATOIUT LA 3(2-2-5)
366210 | N190ONLLUATOIUTZAU 5 6(2-8-8)
AMADNLET 3
9URNUIU 12
19 4 ananisfinni 2
. a A A SuunLeha
AU FOTIUIUN
(u-u-u)
366 211 | @aUfnug 10(0-20-10)
9URNUIU 10




nangasfiailiuha ANUNIAINITOONBULIATOIRAINIGY
(nangasFuilgs w.a. 2560)

1. iﬁ'mtazéanﬁngm
1.1 sWanangnas 25470081102115
1.2 %@wéﬂqm
g nangasdatludia ANATINTOONULLLAGBIUAINNY
09NN Bachelor of Fine Arts Program in Fashion Design
2. %oﬂ?mwmﬂuazmmﬁfm
Folrunulng Aauifufia (NMseenuuuiAiesurnig)
%"@L?mmméqﬂqw Bachelor of Fine Arts (Fashion Design)
Hodon NNy Aa.1. (N790NIULLATOILAINTY)
%@zi@mmé”mqy B.F.A. (Fashion Design)
3. men
Tl
4. *-Sqmuwﬁwﬁm?;L‘é'auﬂaorvmé'ngm
rananssrAuUToyonamadnnig ldtlesndn 140 vihefin
5. Inseafrandngns
wedadneinly stusulifesnda 30 nihefa
ATNAU F1UIU 9 wihedia
AtaauLaen fuaulitleynin 12 wiieia
Ffisunlagnusic s1uIu 9 miewie
AundTante s1uaulitiesndn 104 viaefia
AUNU FIUIU 21 Hede
A9 S1UIU 77 waeia
Amden suuluilesnin 6 wiigde
nueaniaentas suaulitesndn 6 wulefia
6. $199%"
wedmdnsily sausuliitiosnsn 30 wiheda
A919azIBYATIEIN NN 162
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winmIrante suaulitosndn 104 wuiefina
FWWMNY FIUIU 21 HugNa

360 101 NN90ONLUL 1 2(1-3-2)
(Design I)

360 102 N190ONLLU 2 3(1-4-4)
(Design II)

360 103 NALEL 1 2(1-3-2)
(Drawing I)

360 104 NALEU 2 3(1-4-4)
(Drawing IT)

360 105 @aUzUfun 1 2(1-3-2)
(Art Studio I)

360 106 AaUzUfin 2 3(1-4-4)
(Art Studio II)

360 107 nedgunuUT oy 3(1-4-4)
(Basic Technical Drawing)

360 108 falzlngusviel 3(1-4-4)

(Survey of Thai Art)
Fa1ieAy F1uau 77 wieia

367 101 NN9ODNLULAINS 1 3(2-2-5)
(Textile Design 1)

367 102 NN9OONULLANS 2 3(2-2-5)
(Textile Design II)

367 103 NNT0ONULLIATOIUAINY 1 3(2-2-5)
(Fashion Design 1)

367 104 NNTOONULLIATOIUAINTY 2 3(1-4-4)
(Fashion Design 1I)

367 105 NM9ASIUNALATY 1 3(2-2-5)
(Pattern Making I)

367 106 N9@FIUNALRATY 2 3(2-2-5)

(Pattern Making II)
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367 107 mallansdadu 1 3(2-2-5)

(Construction Techniques 1)

367 108 wallansdadu 2 3(2-2-5)
(Construction Techniques II)
367 109 UseiAransaatzinToauainie 3(2-2-5)

(Fashion Design History)
367 110 AOUAILADS LINON1TOONUULLATOILAINNY  3(2-2-5)

(Computer for Fashion Design)

367 201 N1909NUUULATOILANNNY 3 4(2-4-6)
(Fashion Design 11I)

367 202 NMTOONULULAGBILAINTY 4 4(2-4-6)
(Fashion Design 1V)

367 203 UNALATUATINETIA 3(2-2-5)
(Creative Pattern making)

367 204 iﬁaﬂumua@mmum%@aLm'qma 2(2-0-4)

(Materials for Fashion Design)

367 205 NN9OONULLALEN 3(2-2-5)
(Surface Design)

367 206 MIOBNLLLLATOIUAINMEENHNIZ Y 3(2-2-5)
(Fashion Design in Thai Style)

367 207 mmémqw‘lumi@ammum?lmLm'ama 1 3(2-2-5)
(English for Costume Design 1)

367 208 mmé@nqmﬁ@ﬁaﬂ:LLazmﬁ@@ﬂLL1_|1_| 3(2-2-5)
(English for Art and Design)

367 209 LLW%ui:uuqmmwnﬁu 3(2-2-5)
(Fashion Industry)

367 210 M30oNUULATERUIRoLLEY 2(1-2-3)
(Accessory Design for Fashion)

367 211 MsllnUszaunisaiiandn 2%
(Practical Training) (lutlesnan 180 ‘EL?I&J\‘])

367 212 n9aseunIsAaldnug 4(2-4-6)

(Art Thesis Preparation)
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367 213 undualndas 3(2-2-5)
(Fashion Styling)

367 214 @auilnug 10(0-20-10)
(Art Thesis)

viungng * vunefia ameideuFeulagliiumbefinlundngas

gnden sruauliitiosniy 6 wuheia

367 111 mafuiffionuumdu 3(2-2-5)
(Print for Fashion)

367 112 swusznotluauumdy 3(2-2-5)
(Fashion Illustration)

367 215 M90N 3(2-2-5)
(Knitting)

367 216 N3N0 3(2-2-5)
(Weaving)

367 217 Falzaosdifiocnuundu 2(1-2-3)

(Soft Sculpture)

367 218 nsuARuNTLTdL T 2(1-2-3)
(Basic Fashion Film)

367 219 sqm%usluLLa:‘qmwfwﬂ%uﬁugm 2(1-2-3)
(Basic Lingerie and Swimwear)

367 220 Pachgn WUl 2(1-2-3)
(Fashion Photography)

367 221 MIOONULULAGEIUAINIEAMTUNTUERS 2(1-2-3)
(Costume Design for Performing Arts)

367 222 mmé@nqm‘lumu@@ﬂLmum?'mumma 2 2(1-2-3)
(English for Costume Design II)

367 223 naUarauuLAztinAus LA UL 2(1-2-3)
(Fashion Coordination and Presentation)

nundgdentas surulitiosndn 6 wiefia

finfintnanmnenifonlnnynmeiniitegerluumAngdofatng

wiouminerdudu ﬁdﬁmwuﬂuwmﬁuaeum@qmu:ﬂﬁummﬁﬂqm?ﬁaﬂﬁm%
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A9FUNYTIEIUN HUIAITANIL
2mnu
Af1egUNYTLINWLN 178
Fiieau
367 101 mMsoonuULAMo 1 3(2-2-5)
(Textile Design I)
sUuvuangfniiud  uazdime  wdnnnseenuuuaty  msUfiRau
DONULUANLNT ZUIUNT TUINUOEN LLaz‘izuummﬁmLﬁ@@ﬁﬁﬁﬂﬂﬁy
Printing design on fabrics, fabrics and principle of textile design in
professions and in industrialized processes.
367 102 msoammuéma 2 3(2-2-5)
(Textile Design II)
Aqilasiunou : 367 101 M300NULLEMG 1
stuuuasuaznIane mMeUszand deanstin neUszAnganyiinuuy
A Ifteaseassfuaulszneunsdniy  wasfifnuaeassdliita
mememundalunseenuuuiinelieauazannsoninléess
Woven designs and techniques. Applications of cutting and creating
designs for patterning. Practice of design creation through design concepts
continuously and practically.
367 103 msoanuuum'%‘:amdm'm 1 3(2-2-5)
(Fashion Design I)
wﬁﬂmi@@mmum?mLmeEJGiTvuﬁugm usatiuanalauazuulfianig
ponuuy nstdenldinuaziannnues Tnsed medisulnsasraunaiisu uas
neaiatinuosafionininauenay
Principles of foundation of fashion design. Inspiration and design
concepts in fashion design. Materials and fabric selection. Moods and tones.
Drawing fashion figures and patterns. Creating mood boards for presentation.
367 104 NMTOONULLIAGOUAINY 2 3(1-4-4)
(Fashion Design II)
Agnilafunew : 367 103 MIOBNLLLLATOIUAINTY 1
miﬂﬁﬁﬁmu@@mmum?@qLmeasluﬁﬂHm:ﬂ@aL%ﬂ%u uaztiaue
LUIMANIZYAAALUNTOON UL
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Practice of fashion design, creating fashion collections. Presenting
the design concepts individually.
367 105 NFATISUNALASY 1 3(2-2-5)
(Pattern Making I)
Tnssaframosindequnanians nsaiaunaisuiuiugiy ns
Aipnsuuuide madenl¥medafimnzauiumsaraunaisumunuy
Structure of female garments. Basic of pattern making. Analyzing
pattern and selecting appropriate techniques for specific patterns.
367 106 NMFATIIUNALASY 2 3(2-2-5)
(Pattern Making II)
FTIAUNOU : 367 105 NITATIIUNALTATU 1
neafaunaiisuiugs unaiduaniuazqy sufaunaiisussuy
9AEMNITULATUNALTUTEYAAS
Advanced practice of pattern making. Patterning for male and
female garments including industrialized pattern making process and
custom-made patterns.
367 107 wailan1sandu 1 3(2-2-5)
(Construction Techniques I)
mafiamadniuinfeaudametuiiugiu et llussyndlétuns
UiAnuanizyana
Basic construction techniques for fashion and applications in
individual practice.
367 108 mailan1sanLdu 2 3 (2-2-5)
(Construction Techniques II)
FisAuneu : 367 107 wailannadadu 1
LVlﬂﬁﬂﬂ’]ﬁ‘ﬁﬂL?JULﬂ’%:@\‘iLLﬁ'\‘iﬂ’l’&J‘ﬁ:uq\i MeNALLLTUABUNTFALTUT
LﬂlﬂzﬁllﬁUﬂ’]ﬁ‘ﬁ%‘/’Nﬁiﬁ‘?ﬁNaQWUﬁ’]ﬁ‘@@ﬂLLUULQ‘W’WL!@@@
Advanced sewing fechniques and processes.Selecting appropriate

techniques for individual usages.



367 109 UsziamaniAallzinfodudsnig 3(2-2-5)
(Fashion Design History)
Uszianuduun m’mﬁaﬁ’mﬂ YOINITUAINIY  LATTTAIUINITUD
Fan qUuuuIAFoIuAIMeTludIAuRzTUAN PxTueen wazdunulng mstln
URuAA ’JEJﬂ’]iﬂﬂﬂ@ﬂLLauﬂg]LIﬁﬁ’llJI’W]iJ
gngfinuenan U
History and belief of fashion. Revolution of materials, patterns in
Eastern Europe and Asia including Thai. Practice of imitation and exercise
according to themes and assignments.
Field trips required.
367 110 AOUMIADFINONNFOONULLIATOIUAINTY 3(2-2-5)
(Computer for Fashion Design)
ﬂ’]i@@ﬂLL'LI'LILﬂ%@\?LL?\IQﬂ’WEJﬁ’JEJTﬂ‘ILLﬂ‘IJJﬂ@JJﬂ’JL?\@ﬁ?ﬂ?”IWWﬂ
Related computer programs ’rho’r are used to create fashion.
367 111 msRuR o nuundy 3(2-2-5)
(Print for Fashion)
wafialunsfisigluuudneg  faenndestunsldidmiuinie
uaINELAazszION
Applications of printing techniques on fabrics suited to types of
garments.
367 112 nwilsznoulusmuundu 3(2-2-5)
(Fashion Illustration)
msadsumenstiauenwlunuuiudnuusee  ieduasy
Snunsiilaaeulunuesnuut  wazmsadassdsuaumMs  tagans ot
e nadaigans uldlusuaiisnindszneu
Creation of approaches of fashion illustration presentation to
emphasize dominance in the design fo ignite imagination. Abilities to apply

various fechniques of fashion illustration in practice.
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367 201 NTOONULLIAZEIUAINY 3 4(2-4-6)
(Fashion Design III)

ATFUNOU : 367 104 NTOONULLIATOILAINTY 2

ﬂ’W?@@ﬂLLUULﬂ#@JLL?\IQﬂ’W ﬁdﬂam@mmﬂ%ummm? ﬂ’ﬂllﬁﬂﬁ%‘j’ﬁdfﬁ?é
wazdyadnlnainuanizynag

Transformation of imagination, creation and personality on fashion
design.

367 202 mseommum'%iomiamﬂ 4 4(2-4-6)

(Fashion Design IV)

Aenilafiuniou : 367 201 MIBBNLLLLATOILAINTY 3

ma‘@@nLmum?@mﬁmwsﬁ/uqd Tagfnflafianinuaenndediuniy
Aoansvesnguitmuny

Advanced practice of fashion design in order to meet demand of
target groups

367 203 uwaisuas19a99n 3(2-2-5)

(Creative Pattern making)

FANTIAUNOU : 367 106 NTETUNALATY 2

wallauazifneadaunelidu  Laznefalduaunufnas19Esen
lanEYAna N1TeRNUUULAzNAaeIasIuNATuludnuura A

Techniques and methods of pattern making. Creative tailoring.
Design and create pattern making model in free-dimensions.

367 204 imﬂumueanuuum‘%"amdqma 2(2-0-4)

(Materials for Fashion Design)

TaiR) AN fuurlFlunsesnuuuiniesuraniene AouaudAnITlE
nu mautsgUludnunzane nelid ﬁ?Nﬁ?UVlN 9y aﬂm‘l,mweﬁmmu
VlllL@ﬂaﬂHMLLﬁuUﬂaﬂLQW’]wUﬂﬂﬁ ?ﬁﬂmﬁﬂﬁﬁﬂﬂﬂuwmu’]’]ﬁﬂL‘W@ﬂ’ﬁ@@ﬂLL‘U‘U
Lﬂi@ﬂLLﬁxﬁﬂ’]&’J

Applications of the properties of materials for fashion design.
Functional usage and modifications of color and shape to create individual

unique design. Development of innovative for fashion design.



367 205 mi‘eommuﬁyuﬁq 3(2-2-5)
(Surface Design)

wadalumsadsassfauiuiuuuane faumsndenlsaiumans
M300NULLLAGDILAINY

Techniques of surface creation connected with fashion design.

367 206 MsoONULLIASoINAINEEN L INg 3(2-2-5)

(Fashion Design in Thai Style)

UsziRanuifiuinvosmeudimgngluedn  nisthuiszgnd e
NM900NIULTINELY

finsfnuuenaonud

History of Thai costume and fashion. Applications of Thai fashion
into contemporary fashion design.

Field frips required.

367 207 mmé’anqu’lumsoonuuum‘%‘omﬁamﬂ 1 3(2-2-5)

(English for Costume Design I)
foufminazifommameialumadsnisesnuuuindosudenie

Identification of vocabularies and technical contents in fine art
programs in costume design

367 208 mmé’mqmﬁloﬁaﬂzuazmioanu,uu 3(2-2-5)

(English for Art and Design)

MatlninenImeInge NMgeu Medlisu ffun Homfiifeatos
fufatlzunzniseenuun  iemisnaqlezifunaziauedefnifiuldegnad
Use@ndnn

Practice of English skills in reading , writing and vocabulary about
subject of design in order to conclude aspects , and propose an efficient
opinion.

367 209 uwsi"u?zuuqﬂmﬂnﬁu 3(2-2-5)

(Fashion Industry)
meadarsduusudwiiuludegaamnesy uaznsuun ity
lUdszgnaldlunsUfimaneda lnetunssuiumenisnnudaegafussuy
finsfinuuenaanudi
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Brand creation and applications of fashion trend in practice in
fashion industry through systematic thinking.

Field trips required.

367 210 mMsoenuuuAnlssAuRe UL 2(1-2-3)

(Accessory Design for Fashion)

wefla A8maidentan mslfindosdie ienmsooniuunsziihuas
909N

Techniques, materials selection, and equipment usages for
handbags and shoes design.

367 211 msilniszaunisaiiadn 2

(Practical Training) (13.iﬁ0€lﬂ'i'1 180 ‘fil"ﬁllsi)

Geuly : FevamefouFouuudlifiesnin 5 mamsfinwund
ﬂﬂQWLﬂ,UﬂQWUUﬁzﬂ@UﬂW? ‘ﬁli’J?N’]u E)\'iﬁﬂ? iﬂ?\‘m’ﬁﬁlLﬁﬂ?ﬁ]jﬁdﬁUﬂ’ﬁ@@ﬂLLUU
wiesurame  TilagldFunnuifureurinanznasunsisssmdngas
Taualag S fiu U

ysanmsuazdszgnannuitiunsUfimandndn msufdym ns
153 waznisUsudidniuimusssuesnnsuaznsUfi@miandn

Integrations and applications of knowledge gained through this
course in professional practice. Livability and adaptability in organization
culture and in profession.

367 212 mswssun1sAalinug 4(2-4-6)

(Art Thesis Preparation)

Pusmuainssiteyn donlasamsiiielauoifufaUinug 1fu
9T Feuife  wariaszateya  Anwmmiuazuuimisuddomnniu
n9rLIUNIISY wEouaiauouLLTsealnsans  iieldUsznoulunisiin
Aaldnudeoll

Collecting and analyzing data to select the research topic and
fo propose the art thesis proposal. Ability o conduct research regarding
research process including data collection, data sorting, data analyzing and

to enhance problemsolving for the fopic.



367 213 undugladas 3(2-2-5)
(Fashion Styling)
UL iy uaznsUftRnuduuniugledds ernld
Uszgndlflunmainiauetanuundunas unduls
Applications of fashion styling trends and practice for fashion
presentations and shows.
367 214 Aalfiwus 10(0-20-10)
(Art Thesis)
FntAunou : 367 212 NMawiounafaliinug
Goula : TasmnuBusermesnmznssumsndngasfiatiinga inaud
msti Tunadauanisfinw Tuennin 2.00 (C)
ﬂﬁ‘zU'JUﬂ’]‘iE)@ﬂLLUUE)EJI'NLﬂﬂ%ﬂﬁ@u‘iﬁﬂadﬂ%‘ﬁ%ﬁu@ LaznN139e
WAAINANUY Tﬂilﬂ’??“lhLﬁu@iﬂ?JQWU?{I?uqﬂﬂﬁ WaANEINGZUIUNNTODNULL
Algorithm of design, including individual design project presentation
and exhibition. A presentation of individual project proposal and a study of
design process.
367 215 N190N 3(2-2-5)
(Knitting)
walaid uazqunanl melfindesderfiondnaudn iielilduaay
‘O@ﬂLLUUﬂ’WJJﬂ’]’]lJﬁﬂﬁ%‘/’]\iﬁ?‘i‘ﬁ
Techniques and tools of knitting. Knitting fool usages in order to
produce creative design knitwear.
367 216 N3N0 3(2-2-5)
(Weaving)
waladd uazqunanl mslfindosdierfiondnaume ielildnaay
‘O@ﬂLLUUﬂ’WJJﬂ’]’]JJﬁﬂﬁ%‘/’NﬁT?ﬁ
Techniques and tools, loom usage fo in order to produce creative

textile.
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367 217 Aalzassdaivosuundy 2(1-2-3)
(Soft Sculpture)
nsoonuuuuAalzaosiingldtagmdntssiandiuazidule 7
aunanlfifluesnlsznoulunsuainieg
Sculpture design using fabric and fibers as materials to implement
the dress.
367 218 nsudauNFuNSudosdy 2(1-2-3)
(Basic Fashion Film)
wﬁﬂmfiLLa:miﬂﬁﬁﬁﬁTyuﬁ”ugmﬁqmwm:rfjLLazﬂg‘jﬁmumiuémﬁ@
ﬂWWEJU?]?(Lﬁ@Q”IULLW‘QﬁLu
Principle and basic operations of fashion film production in theories
and in practice.
v v v u
367 219 gadulunazgainglniuiugu 2(1-2-3)
(Basic Lingerie and Swimwear)
FETafuneu : 367 106 NMIEFIIUNALTATY 2
M3eenILY uazmsdafugadlulazga et iuiLg L
Fundamentals of lingerie and swimwear design and tailor.
367 220 MsagnINLNAL 2(1-2-3)
(Fashion Photography)
winmsuaznaUfiAnaduiuglumssionmunidu meldquUnsol
dwmmﬁy@qﬁu PANNITIANIN LLﬁzﬂ’]ﬁ‘ﬁﬂH’]@ﬂéﬂitﬂ@UﬂJ@ﬂﬂ']iﬂl’]ﬂﬂ’]wLL'U‘U
i
fins@nmuenaoud
Principles and basic instruction of fashion photography. Applications
of photographic fools and equipment. Principles of picture composition and
a study of elements of fashion photography.
Field trips required.
367 221 MseONLULIAOINAIMEAMSUNITIAA 2(1-2-3)
(Costume Design for Performing Arts)
ma?@@ﬂLL'U'ULﬂ‘%‘mLmeaﬁm%umimeﬂizmmﬁ’m

Fashion and costume designs for performing arts.



367 222 mmé’anqu‘lumueanLmum‘%"'mmimw 2 2(1-2-3)
(English for Costume Design II)
Jeufminazifommamedalunnsesnuuuaalszdulsziansoaiin
szt 1ndesdszAulszianang 1
Identification of vocabularies, contents and techniques in fashion
367 223 mastlszauaunazinauouanuuay 2(1-2-3)
(Fashion Coordination and Presentation)
mslszanuanunasiiguenanuuidy  feadaniudnlelued
Usznoufinannnatelunisadnaassf LAz g LN HAIIUNITODNLLLLAG O IUAS
melugduuunngg
The Coordination and presentation of fashion to establish the
understanding of various elements in creativity and to delive fashion design

work in various ways.
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. BHUNIFANEN

i 1 aranisdinen 1

SHEAIEY Hosreian Miiiatatdlid
(u-i-u)
081102 | nmnsanguludialszsniu 3(2-2-5)
360 101 | N199ONULL 1 2(1-3-2)
360103 | MALEU 1 2(1-3-2)
360 105 | AazUguia 1 2(1-3-2)
360107 | madsunuuifiesdu 3(1-4-4)
360 111 | gty lnefiunisadreasse 3(3-0-6)
Fenaduidon vunadendneiald 6
FIUIUIU 21
Uit 1 aannsfinmni 2
SHAIEY Hosreian FaLnRLIENA
(u-i-u)
081 101 | s lngiien1sd@oans 3(3-0-6)
081 103 | NMFWAILNNHLAINOINY 1 3(2-2-5)
360 102 NNTODNLUL 2 3(1-4-4)
360 104 | AL 2 3(1-4-4)
360 106 | Aad=ufun 2 3(1-4-4)
360 108 | @atlzlngdavien 3(1-4-4)
360 113 | MeoonuUULazaTNassnludalzaziuoon 3(3-0-6)
FIUIUIU 21




i 2 aranisdnen 1

SHAIEY Hoseian Miiiatatidlid
(u-u-u)
360 112 | qunTernansilosdiu 3(3-0-6)
367 101 | nsoenuuudme 1 3(2-2-5)
367 103 | oONUUULAGDILAINY 1 3(2-2-5)
367 105 | MaasaunaLisu 1 3(2-2-5)
367 107 | madannsdaLdu 1 3(2-2-5)
Ailasuiden wunaddnuimll 6
UL 21
1t 2 mamsdnnii 2
FAAIN Fosreian Miiiatatidlid
(u-u-u)
367 102 | N199ONULLLEIND 2 3(2-2-5)
367 104 | NN90ONUULIAGDILAINY 2 3(1-4-4)
367 106 | N13@FIGUNALATY 2 3(2-2-5)
367 108 | mallan1sdaidu 2 3(2-2-5)
367 109 | UsriamansAatlzindoqusane 3(2-2-5)
367 110 | pouiaiaodfien1seonuuuLn3eausInig 3(2-2-5)
UL 18

159



160

19 3 nranisdAnen 1

FHAIN Hoseian Miiiatatdlid
(u-il-u)
367 201 | N190ONUUULATOILAINIY 3 4(2-4-6)
367 203 | uwaliduadaa9n 3(2-2-5)
367 204 ’Eﬁﬂslumu@@mmum?"mumma 2(2-0-4)
367 206 | NMTOONULLIAGOILAINENEE INY 3(2-2-5)
367 207 mméﬁﬂqﬂummmLmum‘%‘@qLmet’J 1 3(2-2-5)
367210 | nseonuuUANLTEFUIRiD LY 2(1-2-3)
AmAeNLAT 2
UL 19
1t 3 sansdnnii 2
. R FuIUKLIYNA
AN #99192%
(u-i-u)
367 202 | MIOONULULATOIUAINY 4 4(2-4-6)
367 205 | MseeNULLAUMN 3(2-2-5)
367 208 mm@"&nqmﬁ@ﬁaﬂzu,azma?@@ﬂLLuu 3(2-2-5)
367 209 LLV\J‘ﬁVIui‘zUUQﬂ?{’Mﬂ??ZJ 3(2-2-5)
367 211 | n9tlnuszaunisalianin 2+ (lutlesnin

180 214)

Ag1a0N 3
91800143 4
9IUFIUIU 20

vungneg * e amzieuioulagluiumbhefinlundngas




i 4 aranisd@nenn 1

. R FuIUHLIYNA
FV GO ) 951929
(u-il-u)
367 212 | maww3sungfadinus 4(2-4-6)
367 213 | undualedaa 3(2-2-5)
Aq1a9n 3
9URNUIU 10
U 4 aranrsfinenn 2
. A A A FuUnLIENA
WA TN
(u-u-u)
367 214 | @aUfnus 10(0-20-10)
9URNUIU 10
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-~ a ~ olr
F19aLIRgANUIAIAANEN b

wedandneinly stusulitesnda 30 niheia

iU $1uu 9 Wulwia

NI

081 101 ;e lneiflonsesns 3(3-0-6)
(Thai for Communication)

081 102 Mesanguludialezsiu 3(2-2-5)
(English for Everyday Use)

081 103 NMIWAIUNNINHENMNOINA 3(2-2-5)
(English Skills Development)

Aiisduidon sunulitiosndn 12 wiieiia

Tnsidensnynnguaellil swalitiesninnguaz 3 wiwin

nauITNYEYmAns

082 101 uywdfiudatls 3(3-0-6)
(Man and Art)

082 102 uyudiUN9Ta5196999 3(3-0-6)
(Man and Creativity)

082 103 Usmouriiuaia 3(3-0-6)
(Philosophy and Life)

082 104 ©13a35ulan 3(3-0-6)
(World Civilization)

082 105 9139835U1nY 3(3-0-6)

(Thai Civilization)
082 106 Aavzanitlaunssululszanuonidou 3(3-0-6)
(Architecture and Related Art in ASEAN Community)

082 107 AuNBLileNaNAILNTAA 3(3-0-6)
(Meditation for Self-Development)

082 108 AatriuieauassuniIang iy 3(3-0-6)
(Art and Visual Culture)

082 109 AUATIPNW 3(3-0-6)

(Music Appreciation)



082 110 ﬁaﬂ:miﬁwLﬁu%‘ﬁml,a:ﬁwmu@smLﬂuqm 3(3-0-6)
(Art of Living and Working for Happiness)

naudtdenusnans

083 101 uyudiuANINEoN 3(3-0-6)
(Man and His Environment)

083 102 AAAnenfiuNyHeFUWUE 3(3-0-6)
(Psychology and Human Relations)

083 103 HANNI99ANIT 3(3-0-6)
(Principles of Management)

083 104 AnnfnE 3(2-2-5)

(Sport Education)
083 105 M9iiled MaUnnseduasiAsugiving 3(3-0-6)

(Thai Politics, Government and Economy)

083 106 @avznguandlueni@eu 3(3-0-6)
(Performing Arts in ASEAN)

083 107 A0DIAIUETIUONTU 3(3-0-6)
(Aspects of ASEAN Culture)

083 108 1AIUATTUAUATONTYU 3(3-0-6)
(ASEAN Music Culture)

083 109 N3 1EHINDE198519ATTA 3(3-0-6)

(Creative Living)

083 110 AvnssuiiioTinasiassd 3(3-0-6)
(Activities for a Creative Life)

083 111 UszaumMsnluIungn@ 3(3-0-6)
(International Experience)

083 112 vanifsusfienwelgdiunsimundany  3(3-0-6)
(Sufficiency Economy and Social Development)

nauiTAngeanstuatinaans

084 101 ©IM3LRAUNN 3(3-0-6)
(Food for Health)
084 102 AIWINAON UANELAZWAIINU 3(3-0-6)

(Environment, Pollution and Energy)
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084 103 Aoudmed waTuladasaumne 3(3-0-6)
LLﬁtﬂW?%@ﬁ’ﬁ
(Computer, Information Technology and Communication)

084 104 AdlAF@AsLALEDALUTIAUT=s1 T 3(3-0-6)
(Mathematics and Statistics in Everyday Life)

084 105 lanuvwamaluladuazuiangsu 3(3-0-6)
(World of Technology and Innovation)

084 106 Inenmans wazmaluladludszanaueni@eu 3(3-0-6)
(Science and Technology in ASEAN Community)

084 107 wasdnulue oy 3(3-0-6)
(Energy in ASEAN)
084 108 TanuLazAIANERS 3(3-0-6)

(Earth and Astronomy)
Fannualaganuzian ausdunudail $1uau 9 wiuefia

360 111 ity lnefiunisadreassd 3(3-0-6)
(Thai Wisdom and Creativity)
360 112 gunsernans oy 3(3-0-6)

(Basic Aesthetics)
360 113 NNT00NLUULATAS19E990 luAaU Az TueDN 3(3-0-6)

(Design and Creation in Oriental Arts)

fredLneseEiT Ui AnEia
081 101 mnlngiienisAenns 3(3-0-6)
(Thai for Communication)

‘Vi’gﬂLLﬁZLLu’Jaﬂm@Jﬂ’ﬁ%@ﬂW? VTﬂmmﬂ%mmimLﬁ'ama‘?@mi
ptnfilssAndnmuazaiisased  ollunisdnfudiauazimamnanuylé
AIUALLOY

Principles and concepts of communication; the use of Thai
language skills for effective and creative communication in daily life and for

knowledge seeking.



081 102 mindangludiailszsiu 3(2-2-5)
(English for Everyday Use)

meflnrinuznndangeia 4 du Tesfinmsiauaznayeludin
dsgirfuuazluaniunisnisngg dneruifiornuidils awnsoasfleniy
adiny Andeuluszdugenih uazanunsalinmsnguiuiniesdonaram
AUF IAAIYALLY

Practice of four language skills with an emphasis on listening and
speaking in everyday life and in various situations; practice of reading
comprehension to be able fo summarize main points; practice of paragraph
writing; ability to use English as a tool for knowledge seeking.

081 103 NITWAILIMINHZAIENDING 1 3(2-2-5)

(English Skills Development)

ﬂﬂ?ﬂﬂﬁﬂwtﬂﬁwﬁﬁdﬂﬂw‘ﬁi 4 fu Tagdnnsoruuazuansnufa
WuifigafuiFesfien aunsaihdeyaiilésnnesulilsznoumeidion
sulranuuazannsnlinnsangmiueiesfioumananudldfenuios

Practice of four language skills with an emphasis on reading and
discussion on what is read; ability to use information from reading to write;
listening for main ideas; ability fo use English as a fool for knowledge
seeking.

082 101 uysdfuAails 3(3-0-6)

(Man and Art)

AnudrAnuesfialy  unumuesnysdlusiusiadisasednufals
finnesusaiuaals ATannmsvesnanufalzluguiaugad dadznis
uand uazaunIsnefndaileeiiu Tuillasnseunquistifuddnrelli #o
AINCTET VR EL T ARG R E ﬁaﬂﬂugm:?@mmﬁﬂ o19unl ARnWED uaz
NFEZTOUNINAIAY ’3§mmmLLaz%'u‘ﬁuNamuﬁaﬂzmﬂLLdJJququm?amﬁm?
Ufduiugszminadatziunyud uazdenu
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The significance of arts; the role of mankind as art creators; sources
of inspiration; the evolution of art in the areas of visual arts, drama and
music from the past to the present; unique characteristics of artworks, arts
as an expression of mankind's ideas, emotions, beliefs and as a reflection
of society, art appreciation from aesthetic perspectives and the interaction
between art, mankind and society.

082 102 uyHdfiuNTaZ19ATTA 3(3-0-6)

(Man and Creativity)

%mmmisummmamﬁLLaz‘ummwu@mum‘i‘luﬂ’]ia%’]mﬁﬁﬁd?dﬁ
Huunwsssunazgiessy daflusingiuvosmnuieiouosdanumyudludu
Aneq fdudesniuauaiomfereiu TrseiiBedenisafreassd
ﬂﬁ‘tUQUﬂ’]‘iﬁ%‘I’]\‘Iﬁ?‘iﬁ 5ﬂ1&f€utLLﬁZNﬁNaﬂ‘U@\TﬂW’iﬁﬁ?%‘iﬁ‘ii‘ﬁ ADAPUNG
nesnuAeNyueT Al azgAuAazaTy el lagnisiinszideyalu
Usiathlazimand uazanyuueduemandanag fifivatios

The evolution of mankind; mankind's role in abstract and concrete
creation which have been the foundations of human civilization from the
past to the present; contributing factors, processes, characteristics and
outputs of creativity and impacts on mankind in each period; analysis from
the perspective of history and relevant disciplines.

082 103 Usmuriudin 3(3-0-6)

(Philosophy and Life)

ANUNUY mmﬁﬂLLaz’iﬁmimqﬂﬁmﬁuLﬁmLﬁmﬁu“ﬁ‘im N9
LENMIANITE ANNT AUATNNRTEETIULAZAMLNY N9ARDY1NTMANA
msdnssilsziay Tymswals  susnildgnisaiedriinnideassy
ANUTURATOUADAULOILAZEIAY

The significance of philosophy, concepts and philosophical methods
related tfo life; the acquisition of truth, knowledge, ethical values and beauty;
logical thinking and analysis of contemporary issues leading fo ethical

consciousness and social and personal responsibilities.



082 104 o17gassulan 3(3-0-6)
(World Civilization)

ANUMINEDIFNT ensuatTn gUuLLIAzTRFERug LN I grde
V0401708974 ATWTIFOURZANLI Ao YRTTUddn e lanTuLAA
ynHLY T ITIGEY. R LR QL S P T SREEP T MaLFeuiNn
Uszaungnl Ufduiudssnineenasassuanag ﬁa‘tuﬁﬁuimqﬁﬁmaz%% T
Mezifluszuumaifios maUnases nguune 19Tungsy Aatngsu Usaon
mauazARNLITS %q5\1ﬂqﬁﬂﬂéﬂmm@ﬁmuwwﬁluﬁ@?ﬁu

The significance of civilization; forms and fundamental factors leading
fo the origin of civilization, the glory and decline of world civilization in each
period; the process of civilization accumulating from creativity and learning
experience and material and spiritual interaction between civilizations
related to politics and government, law, literature, art, philosophy, religions
and beliefs benefiting present society.

082 105 919798754 1NnY 3(3-0-6)

(Thai Civilization)

ﬁ/ugmLLaz”?’?mmma?‘ummmﬁﬁﬂm Qimdamsfulsrifimeans
measeassd Al oidyanlng wazusanmeiauessy Trenseunqu
NN 199UNTTU Aaty Maun nsillesnisunases iasusisuardiny 327
HansenuUedInemans wazmaluladuazunumvesinglulszainuszning
Uszine

Foundations and evolution of Thai civilization with an emphasis
on historical background, creativity, social value, folk wisdom and cultural
heritage: language, literature, art, religion, politics and government, the
economy and society; the effects of science and technology; the role of
Thailand as a member of the international community.

082 106 fialzannilnonssulullszanauendeu 3(3-0-6)

(Archi’recfure and Related Art in ASEAN Communi'ry)
ﬂ'??ﬁdﬂu@ﬂumﬁﬂWUﬁﬂUﬂMﬂ’]ﬁﬁ?LLﬁu‘ivU'ULlL’J?TLl i‘ﬂLLUUVMﬁ’Wﬂ‘Ha’WiJ
‘lJ@Jﬁﬂ’]ﬂ?]‘c’Jﬂi‘?JJWllﬂu ﬂﬂﬂ’]’]lllfﬁ@ AEUY TAIUETTU WAIUINITNY
anntnenssy Aalsuazusanmsantdnenssuiifiotes wazanilaenssu
fquatefiduendnunivounazaflulszaauondeou
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The development of settlements in relation fo geography and
ecology. Examining different styles of vernacular architecture, in the context
of belief, religion, and culture. The development of architecture, its related
arts and architectural heritage. Contemporary architecture indicative of the
identity of ASEAN counftries.

082 107 AuNBIONITRAILNTIA 3(3-0-6)

(Meditation for Self—DeveIopmen'r)

ANUNUIYUOINITVINAUNT ’?ﬂﬂﬁ‘ E‘Nﬂ 38019 suum@u "?ﬂL‘i‘llﬁU“U’eNﬂ’]i‘
YNAUNE  ANEMZUDINITUTNITULALNNTYINEUNE ﬂi‘wiﬁ‘ﬁusﬂ@\‘]ﬁﬂ’]ﬁ ANuU
omsaeduand waznsiaundlldludinlsesniu aundiunigifoulas
M9 AN Tuneu AruaulR Usslomivesanuuazins ﬁlqﬁmaiﬁm
Aaaun anuuanasvaanneiuITaaun unudvauoziudtdaaun anlan
MATaaun

Meanings, objectives, methods, and stages of meditation. The
commencement of meditation, the characteristics, and benefits of recitation
and meditation. Characteristics of anti-meditative states and the applica-
tions of meditation in daily life. Meditation for study and work, including the
characteristics, stages, qualities, and benefits of Dhyana (contemplation)
and jhana (awareness). Concepts of Vipassana (insight) and the differences
between Samatha (serenity) and Vipassana, including diagrams of Samatha
and Vipassana fechniques. The relevance of Vipassana for global citizens.

082 108 AalziuiaIuassunIeanNsIiu 3(3-0-6)

(Art and Visual Culture)

uandennvimuasaulududals nseenuuu wazanntagnaausn
trdpuostsan mailles dan wswsiie nenmansuazinaluladludeny
Azduan  wangznuINNITsUimLassunIINIsiusInaziuan i ludnu
ne

Cultural products in art, design and architecture as reflection of
philosophy, politics, economics science and technology of western culture,

effect of the adoption of Western visual culture on Thai society.



082 109 AUATAINH 3(3-0-6)
(Music Appreciation)

OIALUTLNOUUDIAUAT AUAT INULAZANTIA NAITLAIOIRANT Inglas
s zinaiidndoy alFouifisudneuraosauaImAage N ALILD
fiuthu dnuuziomzaosnuaslszimalng  anuduiugssninefiedari
Favzuanuedu

Elements of music, Thai and foreign music; works of important Thai
and foreign composers; comparison of characteristics of music from different
nations and folk music; unique characteristics of Thai music, and the
relationship between music and other art forms.

082 110 ﬁaﬂzmsﬁﬁLﬁu‘i’iﬂuazﬁwquodwu‘]um 3(3-0-6)

(Art of Living and Working for Happmess)
mafLiauﬂwammm%mmemmmLLa m)u unumtihfinazainu
FutingouromioduardIny ‘Viﬁﬂﬂ’]iVIN’]Ui’JMﬂUQ@u UAANNNUAZLNTEN
NN Qmﬁﬁm%ﬁﬁu‘lumiﬁﬁLﬁu%%LLazm?vi”muﬁwmm%@ﬁmé
#7390 uumaneaniiuiiauaznisvinunglandnusaainsusisneiiio

Studying in order to understand oneself and others. Roles and
responsibility for oneself and community. Principles of cooperation. Personality
and social manners. Morals and ethics in everyday life and work. Ways of
living and working based on principles of sufficiency economy.

083 101 uqvéﬁuéqmﬂﬁau 3(3-0-6)

(Man and His Environment)

Anuduius s smianyed fuAanadouuazgifinml lagfisnsan
femnuduiuduesnisegiufumesadiFinfiolffinnuaunaursassumf
ﬁﬁaﬁﬂﬂmjmmL?ﬂlauimmméumﬁau arsum@ wazglinetl Anwoy
wazaeuavedfoyrilutretu  wurliduvesTymilueunanuazuansznune
uyue@ - AaensuduaiLliiduinlumssanisfanegouifioulgny
Luudady
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The relationship among humans, environment and geographical
ecology; the harmonious relationship of living things with the balance of
nature; factors leading to degradation of natural environment and geographical
ecology; characteristics and scopes of present problems; trends of problems
in the future, the effect of the problems on human race; enhancement and
involvement in environmental management for the sustainable society.

083 102 FnInerfiuuyreduiug 3(3-0-6)

(Psychology and Human Relations)
assurfroquydlufuiiauins Wauinisuesdinuaazgieie
adofifiBnanadewauinis ﬂa:mumaﬁmLLa:mﬁmﬁmuL@qLLaxqﬂﬂaﬁu
nruAALazAURIne 1Pz ARS nsdoans AUAUBNINTTVINYAAS YaN
mapdlauaznisimddls e1sual meniuguetsualiaznIstANIANLLATYA
mMeauIAannW Mesdiud anziith meviudunganz medszend
Seingifionaiannaulaza¥1sasd AUNNAIN

Human nature focuses on development, developmental stages,
contributing factors to the development, self-perception and perception
of others, attitude, interpersonal satisfaction, communication and
interpersonal relations, principle of motivating people, emotion, emotional
control and coping with stresses, personality development, adjustment,
leadership, teamwork, an application of psychology for self improvement
and to create the quality of life.

083 103 #ANNITPANS 3(3-0-6)

(Principles of Management)

ALY TouazANUAIAU0dMNI1 MIFAMS AaonAuALszasn
LLmﬁﬂsluL%m%‘ﬁmLLa:wﬁﬂmﬂuL%qmwﬁﬁLgaﬁ@ﬂaﬁuﬁw 159 lunnsdnifiu
Hn nsdszneufievienisfislag fimumesaenyana eednsuazdenuls
gendllegaiilszannmuaslesaniun il lasasounquilstifutdng
39899UUATANUSUHATOUADFINL NMTAMUALTELNYLAZNITINIUHUNG ANT I
99ANT NTFANITOIANT NTUTMIININYING uazsfnaulszTuna



Meanings and importance of the management. Purposes and
principles of philosophical concepts in theoretical contributing to success
in life. Operation or mission of individual; organizations and societies fo be
accomplished efficiently and effectively with ethics and social responsibility.
Policy and planning; organisational behavior; organising; resource
management and evaluation.

083 104 NWAfinEN 3(2-2-5)

(Sport Education)

anuiflunesfim Feud Anidu Wamnvinwe aflafin ngeneu
Waznfin1 Wse MU IAULALEYY aUTTanIMNINIY Mededriugimain
malauinn meUsumernaidesdiy  saufaumumaiidinns duinfmuast
wuiif  Usslomivesinnfiddensiatuaireguann:  lasidonfnminiaina
wiefmaiofoumiieiiafim

The history of sport education, learning, training, skills development,
technical of sport, regulations and rules, etiquette of players and spectators,
physical fitness, accident prevention of sport, first aid, the role of a good
athlete and an audience, the benefits of sport to enhance wellness. A choice
o study an international sport or contemporary sport.

083 105 N131li04 N1TUNATOIUALIATHEN InY 3(3-0-6)

(Thai Politics, Government and Economy)

1A99a5I9 EUU  UAZNTTLIUNITNIINITLIHeINITUNATEY LAY
iwsefie  Waumsunumuednndy aadssandeny  AinsnzilAiuay
fuiudesninanalomanisides maUnasesuazinsusisiidinansznunonis
Waundszme aaoasufinun wansznuaeslamiimiidnossuumaifios s
UnnseauaziATugie

Structure, system and processes of Thai politics; government and the
economy; the development of government and civil society's roles; analysis
of the relationship between political mechanisms, government and the
economy affecting national development; analysis of the impact of

globalization on politics, government and economy.
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083 106 Aailzn1Tuandluendsu 3(3-0-6)
(Performing Arts in ASEAN)

quuuu down endnwal wazuFUnveIneneindatlznisuandly
UsznnuonFou pesnluiedndnunifiasiioudufatznsuans

Forms, content, uniqueness and context of the formation of
performing arts in ASEAN countries; the shared identities reflected in
performing arts.

083 107 0inIugsTUOTIU 3(3-0-6)

(Aspects of ASEAN Culture)
neneifiauetnfsulazlszanuendou sadnenl aAuMaINany
wazaudURUS eI suvessnalulssmaneni@eu  uaznisdoans
TEMINTAIUaTTUUDINA DI TYY

The formation of ASEAN and the ASEAN community; identities,
diversities and the cultural relationship among ASEAN countries and their
infercultural communication.

083 108 AIUTSTUALATOTYU 3(3-0-6)

(ASEAN Music Culture)

Feuuagsuauaslulszaauendou  UszifmanduazWauinisnuns
Tuiuft Sanusssundnuetenideu noufiauns 1n3esauns 1AuAs inasddy
AatlupurTondou  anuduRuSUeIAUATTURALIALEITUIALIANGY AW
Urptiuvesnunioniiey

Musical culture in the ASEAN community; history and development
of mainstream ASEAN music culture, music theories; musical instruments;
ensembles; major songs and key ASEAN composers and musicians; the
relationship between ASEAN music and other art forms; the present situation
of ASEAN music.



083 109 N19l4HIne8N9aF19aT3A 3(3-0-6)
(Creative Living)
anufnadvassfuazaunienmlunsafiuiia ssduyana Asounia
LATTUTY  YAAUAAAINY fismuauuuumumsdiuiin  maliFinedns
woley  anduilnate ﬁ@%ﬂﬁugﬁuLLaz%qéﬁmammﬁ:mnﬂum?ﬁﬁLﬁu
feuoaysd msuFinanineins meegends musulinteunedinuuas
Aanden saendn nihiinaies
Creativity and aesthetics of individual, family and community
life, including factors determining lifestyle. Examining sufficiency living,
consumerism, basic factors and facilities in human living. Understanding
resource consumption, inhabitance, social and environmental responsibility
and civil duty.
083 110 AenssuoTInai1 asse 3(3-0-6)
(Activities for a Creative Life)
ANuMInguazaNuddnlunsiauaueeaindnm  Audnue
ostTufinfiisvas mﬁﬂqﬂmﬁﬁuﬂﬁﬁﬁmmmiLﬂuwmﬁmiaﬂ NN9E514
\@TURRONEN Qmﬁﬁm?aﬁﬁuLLazmm%@ﬁmém% maWamevinaiy
fiu maFoudifonaianndialaonsiFoufimfenssuianluguuueie
The meaning and importance of self-development for students.
Desired graduate attributes and the cultivation of a positive attitude as a
global citizen. The encouragement of volunteerism, morality, ethics and
honesty. Teamwork development. Lifelong learning from student development
activities.
083 111 UszaunisaiuurenA 3(3-0-6)
(International Experience)
Gouly: TnsanuBuserueinniznssumMItsznuz/infAnmoens
LRGN
anudAny uazringusrasfueansiFeuiuuuysannisingmsiAunig
wardszaunmaniluanalszing  n19NUEL wazNNTIATILNISIAUNIG BN
Uszaumsoflugmiingtds  antiumddems  vieantiudulusaszma
TrgauiiureuvednnznIsuNITUsEIAuz/unIne1dy  uazifouinim
Fauuassu auuassuiflondszindl Uszidenans ma@muﬂ?xmsﬁuﬁumﬂﬁzmﬂfrw]
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The importance and objectives of integrated leaming through
travels and international experiences, including planning and preparation
of trips, training for experience at a university, academic institute or other
institutions in a foreign country as suggested by the Faculty of University.
Knowledge and experience of language, culture, tradition and history gained
from the chosen country.

083 112 naANIATHENINOINEINLNTHAILNEIAY 3(3-0-6)

(Sufficiency Economy and Social Development)

AUPLNY HANNNT WUIAA ANUEIRYUOIANLATHIINe LYY NIl
GhTe Iﬂ?\m’]?ﬁuLﬁ@dh’\@’]ﬂv\l?m’l‘ﬁﬁﬁ?ﬁLﬁﬂ’)‘ﬁ@dﬁmﬁﬁwgﬁ’?wmﬁﬂd n19
Uszyndlimdnissugimeifisdlfifaneassuinfialuiinads iin

Definitions, principles, concepts and significance of sufficiency
economy. Case studies of royally-initiated projects related to sufficiency
economy. Application of sufficiency economy principles to proper awareness
in ways of life.

084 101 mmﬂﬁ:oqmmw 3(3-0-6)

(Food for Health)

AufiusufnIfuauFoInI0MIUe9T 9Ny Bedsznel
oms guinuaizosomsiuguam ewnafililidadudulsn qUidunis
fudszmuemsfiuguam Ty inauinig lsaeninauinig snmstuiiou
VOIAITAUBNOMITUAZUTIRIUT  AulasAfafIueIMITLAZN1TH AT
Husine

Introduction to bodily needs of food; compositions of food; food
hygiene and health; diet imbalanced with diseases; eating habits and health;
nutritional problems and diseases; diseases from contamination of food
preservatives and packaging; food safety and consumer protection.

084 102 AeurnSou UARHUAZNEWL 3(3-0-6)

(Environment, Pollution and Energy)
dutlsznouuazauduiuduoidaineg luassumnd AN WANTENU
warnN19FANITUANEEIAAIIY WALIU  HANTENURINNNT IENAIIULAZNNS
N9



Compositions and relationships of natural elements. Causes,
impacts, and management of various types of pollutants. Energy. Impact
and management of energy usage.

084 103 pouRaes naluladarsaume 3(3-0-6)

uazmsﬁiami
(Computer, Information Technology and Communication)
unumuazaudfresnouinges  maluladasaunduaznng
goaaludeyiy wnliitluowan anuifiusi madssyndoghsainaassed
ﬂ’]‘i‘s‘/ﬂﬂqﬂﬂﬁﬂﬁUﬂ\‘I ﬂ\a‘VilI’]EJLLﬁt?g‘ﬁﬁ??MﬁLﬁU’ﬁ@G

Roles and significance of computers, information technology,
and communication in modern days. Future trends. Basic knowledge,
creative applications, securities, laws, and ethics related to computer and
information.

084 104 afiafansuacadaludiadsesiu 3(3-0-6)

(Mathematics and Statistics in Everyday Life)

1A FLULFIUILITY ATenTIne Aty Uszinnuesdeya adid
wesuun Laadatl aenifly mEEUlE Tnygsesu-sneene

Real number systems. Logic. Probability. Type of data. Descriptive
statistics. Index number. Interest. Income tax. Basic accounting.

084 105 lanuvanaluladuazuianssu 3(3-0-6)

(World of Technology and Innovation)

Usaon  wnfe  wazmsaiwassamaluladuazuinnasuangg Tu
taptiunazeunnn neiaun mMedszgndlduaznisdanis unumuazuansznu
nnnsamaluladuazuinngsy Aetin iasusisuazdiny

Philosophy, concepts and innovative tfechnology and various
innovation in the present and future. Development, application and
management. Role and effect of developed technology and innovation on

the life, economics and social.
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084 106 Anendans uazinaluladlulssanauondou  3(3-0-6)
(Science and Technology in ASEAN Community)
Invrdraas uazinaluladeoniawauilszanaueniGoueya
a¥sarsfuasdadulududony iisuefie Aauiauassy n3finw aensug
Aandou mMaiFeuiinemansuazinatulagsnunaafeuflugua  ns
LLaﬂLU@‘EJU?]’MM%“U@\TUﬂ’W]‘Eﬂﬁ’]?{?]?LLa ummiuiafﬂuﬂi F1AUDTYU
ﬂ@ﬂ??uﬂ??ﬁ@ﬁqﬁﬁﬂﬁ"lﬁﬁﬁ?M”LL@ ﬂ”l?ﬁ?%‘iﬁ@ﬂ? L.ﬂVl?’n\‘i“] LW@LLﬁﬂQNﬁﬂ? nu
5]]@4’31/18’1?1’1?1?1‘3‘LLﬂZLWﬂTuIBUV}Mﬁ@‘QM‘ﬁu
Science and technology for the creative and sustainable
development of ASEAN community, with regards to society, economy,
art, culture, education, public health environment. Examining community
education resources for science and technology, and knowledge
exchange between ASEAN scientists and technologists. Public communication
activities, and the creation of media resources to demonstrate the impact of
science and technology on the community.
084 107 wasuluendsu 3(3-0-6)
(Energy in ASEAN)
auEdTe I I ULarAIAdol Ussanredinu malulad
Maudandsny  anrungailazuunitumsldndsnuaesendounazaeslan
uraanasunguigulazndsumadeniuendeu dngnmlunisndandaanu
luendou ulvurwarunwdsauluenideu a1nzlanfou wanseznuAu
daagonfiosmnmslindanu
Importance of energy and environment. Types of energy. Energy
conversion technology. Situation and trend of energy use in ASEAN and in
the world. Renewable and alternative energy resources in ASEAN. Potentials
of energy production in ASEAN. Energy policies in ASEAN. Global warming.
Environmental impacts due to energy use.
084 108 Tanuazmsenans 3(3-0-6)
(Earth and Astronomy)
anuiuuazanudfuedimansimans  usseandian N9
wensamagafiondnet  Usingmealuardainanisninienisimans  sxuu
fPozuaznguaniuuriedih melsznaldludieolszsiiu



History and importance of astronomy, the earth's atmosphere and
meteorological forecasting. Astrological phenomena and observation, the
solar system, constellations and application of this knowledge in everyday
life.

360 111 giiifyanlneiunisaFreassa 3(3-0-6)

(Thai Wisdom and Creativity)

A8nn9nsadisassanieniseonuuua1ey  wevEn Ingluiteziiu
AUNUAANNTTN NMT0ONLULNAANUT Meanueadszauszan saudianns
daudastan toufitomlumedssdialszsniu Tnonedunasindnadon
Inddn wazifiutioyadiomatiaaag iy nmamemmiauazsmadoulm ms
Funm mavivusiaes iy wdnhundunmshifowsfagityanlned
Hutesonanlififnmeafraasssiiun

Thai Design and Creativity process whether the craft works, product
design, decoration, re-using material for solving the livelihood's obstacles.
Exploring Thai Wisdom as main factors of creativity by variety searching and
data collection techniques intfo synthesis process for example: photography,
motion picture, sketching, model making.

360 112 quw‘%‘ammélﬁmﬁu 3(3-0-6)

(Basic Aesthetics)

VOULIALATANUNLNBUDIGUNT B EnT Noufinfieninuay Useia
wnfauaziiriunfueiuysd  AennuLLAszAalY Lﬁmﬂuﬁugmmmﬁﬂ
wazanuidnlelufuanuny - sussitulsslominomaiaunsalloy  uay
nsuanalunsuszifiugunmisguniomeans

Scope and meaning of Aesthetics, Theory about beauty, history of
concept and attitude about the beauty in various periods. Basic thought-
fulness and notion of beauty guiding into taste development and aesthetics

evaluation.
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360 113 N1FONUULLALAS19ATA luAalzazIuooN 3(3-0-6)
(Design and Creation in Oriental Arts)

NTZUIUNITLAZUTUNUOINIT00NUULNLAZ AT 19E9 90 luRatzaz Ty
pon  Tutianauariufidn  mINAuLELTeILAALAZAEe  SunlelH
AaiaunnMefugUuuuLaTanEuIzIanz ioflunuamnaniseenuuuLaz
#5999 0 mi?ﬁumeﬂgﬁﬂmmﬁmﬁuuazgﬁﬂﬁyfmim

Process and context of Eastern Design and Creativity in any
space and time, composition of concept and methodology initiative of
development of forms and identity as the guidelines of design and creation

inheritance of both local and Thai wisdom.

AN9TLIYFIYITINUIAITIONIE
Fmnu
360 101 nN1F9oNUUU 1 2(1-3-2)
(Design I)
NOBINNFUNTINN TIAULETR NEfnITeonuul Ngedd uazvinugly
matenengUiianiseenuuy
Aesthetics theory, visual element, design theory, theory of color and
the skill of translate into Design.
360 102 N1FONUUL 2 3(1-4-4)
(Design II)
ATNAUNOU : 360 101 N19OONULL 1
NOHIN1T00NUULLATNTLUIUNITOONULUATINATIN  ineelunngld
mwﬁ‘lumia@ﬂLmumamuﬁyﬂamLLazmuﬁﬁ
Design theory and creative process design with practice the design
theory both two and three dimension.
360 103 nALEU 1 2(1-3-2)
(Drawing I)
ﬁaﬂmi amﬁﬂmwmmﬁuua LLimwumu MNAUIUNTALTUALR
mummmm anassuTmAnas muwaamwu ma@mumﬂuamwsumamu
959 itluanugnfesuealngaaing gunses dhwin uasuazin Snwouriiuin
919821990 iuﬁﬂﬂéﬂ,ﬂﬁ matuﬁmanwmuawwﬂﬁ%aLﬂmmmmwmﬂu%d



Principles and tfechniques of drawing and basic rendering from
geometric models, natural and man-made still life, to real-life perspective,
with accuracy in terms of structure, shapes, volume, light and shadow,
texture, details, perception of distance, and unique characteristics of object.

360 104 NALEU 2 3(1-4-4)

(Drawing II)
FTiefuneu : 360 103 MALEL 1

#annse Ag1anmau ‘vjuﬁﬁmﬁw 7 wanulseduingsy e1An9
AUl uaziioviel Tagitfupugndoseslnseaiiegings midn uaduay
W1 by swesiBen swedlng Tna vinwluniaidenldguneaidngg el
finnunainmangvenailn  uazdenndoiuinglsrasn nsuanIAnNY
lamzuedAsiug AaonrLenTLninLfAnTeALLLLIIOE

finsfinuenaonud

Principles and techniques of figure drawing, still life, sculpture,
architecture and landscape, with accuracy in terms of structure, shapes,
volume, light and shadow, texture, details, perception of distance, skills
in choosing appropriate tools to enhance the variety of techniques and in
accordance with the purpose of drawing, expression of the object's
characteristics, and feelings of the models.

Field trips required.

360 105 fiailzuiia 1 2(1-3-2)

(Art Studio I)

nsafnassnuiaufalaelid  nenaldmaiiaaneg inuzuas
arudilaluifodd 48 uazeadisznoufatlunmedionendnumzuesinguas
natlenn

Creation of two-dimensional visual artwork with various techniques,
skills and understanding in usage of color, dimension and composition, in

order to express the character of object and perspective.
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360 106 fiauzUfia 2 3(1-4-4)
(Art Studio II)
Aiisfuneu : 360 105 AanzUfjof 1
ﬂ’W?ﬁ?WJﬁ??ﬂd’\u%ﬁuﬁﬁﬂ V]Qﬁ@dll?]LLauﬁ’WlliJﬁ n1suse EJﬂ?’ﬂ‘ﬁLVlﬂ‘Llﬂ
u,a”a'mm\m V]ﬂH“’LLﬁ“’ﬂ’J’WlILGU'WG],"PGIUL?‘OJI?WJE‘WWQ A Usuaeg LL’ﬁ“’W‘LlEJ’J
Creation of two-dimensional and three-dimensional visual artwork
with the application of different techniques and materials, skills and
understanding in structure, dimension, mass and texture.
360 107 MedsuuuTody 3(1-4-4)
(Basic Technical Drawing)
wdnmadsunuuifieuansnin 719 Unse uay Anuseifiowed
wuuluudazgUiundnmelisuiaiion I nouinsnnIENUTeILEILAZINY
Lasinusrme @ouuuueenuuuiieadu
Principles of technical drawing in order to illustrate size, shape, form
and continuity in each view according to perspective drawing principles,
with theory on light and shadow reflection and skills in basic design drawing.
360 108 AausIngilsnem 3(1-4-4)
(Survey of Thai Art)
msfinmguuuunasdnenizuesnudalnssulve  nszuiumsdnaen
amufFulsyiRmansuasifomanss ity uasssaumsaifugunios
Tuaufiadnesilng ey Mnunastoyarag wazmnaouivg
finsfnsuenanud
Format and characters of Thai art, drafting methods, fundamental
knowledge about its history, wisdom and aesthetic perception in Thai art
from resources and real locations.

Field trips required.
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