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Abstract

The researcher design the packaging is “Gift set” of essential oil products
(Aromatherapy) by Arpa’s Thai Massage Community Enterprise, Ang Thong Province.
The research objectives as follows 1) To studying the product and packaging model,
problem conditions and the needs of the Arpa’s Thai Massage Community Enterprise,
Ang Thong Province. 2) The design packaging “Gift set” of essential oil products
(Aromatherapy) Arpa’s Thai Massage Community Enterprise, Ang Thong Province. 3) The evaluate
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satisfaction who are consist of person involved in the Arpa’s Thai Massage Community
Enterprise and consumers who are interested in packaging “Giftset” essential oil products
(Aromatherapy) Arpa’s Thai Massage Community Enterprise, Ang Thong Province. The
consumers who are interested in product and new packaging development by using the
researching tools of questionnaires to check list and rating scale. The collected data was
analyzed by the statistics which consisting of frequency percentage, sample mean and
Standard Deviation. The selection of packaging prototypes by product design experts
packaging design graphic design. The evaluate satisfaction who are consist and consumers,
analysis results found the overall satisfaction highest is very good, average (X=4.14, 5.D.=0.92).
The sample group was most satisfied with beauty, average (X=4.31, S.D.0.69). The usability
aspect is second, average (X=4.15, S.0.=0.96). The third is Materials and production, average
(X=4.11, S.D.=0.94) and the last one is creation of identity, average (X=4.04, S.D.=0.95).
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